ADVERTISER’S WEEKLY : PRICE MAINTENANCE APPROVED: 


THURSDAY, JUNE 30, 1955 


vertiser's 
Weekly 


THE JOURNAL OF BRITISH ADVERTISING AND MARKETING 


"Why, Punch is,” I replied. 

"I meant the space," the client said, 
"How large, how small, how wide? 

How many of them shall we book 
In Punch?" he asked, with pride. 


"For products such as yours, you should, 
I said, “Invest in size: 

Take six full pages in a year 
And watch your profits rise. 

For Punch goes everywhere, is seen 
By such discerning eyes." 2 
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JOHN L. VERRINDER, ADVERTISEMENT MANAGER, 10. BOUVERIE STREET. EC’ FLE #16! 
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Anthony Russell wrote to ADVER- 
TISeER'S WeekLy on June 16: “A 
select handful of British manu- 
facturers ... have reaped an 
abundant harvest [in Canada]. 
How long will it be before the 
others learn?” His letter brought 
replies expressing two violently 
— views. Two opponents 


‘T agree ... we 
just don’ 
bother’ 


Sm.—Anthony J. Russell's 
letter (June 16) is one with which 
I wholeheartedly agree. Having 
made four visits to Canada and 
the United States since the end of 
the war, 1 have come in contact 
with the retail and wholesale dis- 
tributive trades in those countries 
and on a number of occasions | 
have heard criticisms of British 
manufacturers. 

The main objection seems to be 
that our British manufacturers do 
not or will not take the trouble 
and expense to send reliable 
representatives overseas to spend 
some time in the countries in 
which they wish to find a market. 

It is not sufficient to think that 
because British goods have a high 
reputation therefore they will 
sell easily in other countries. One 
of the major troubles | found was 
the inadequacy of packing. This 
is a very important aspect in 
Canada and the United States, 
where presentation of goods is on 
a very high level. 

I remember some years ago 
calling upon a  stationer’s in 
Montreal and being shown two 


articles of similar design, both 
made from leather. The one was 
American and the other was 


British. While the British com- 
modity was obviously of the 
better quality, it was the 


American one which, I was 
informed, was commanding the 
higher sales, because the wrap- 


‘Watkers 


(showcards) 


To The Editor .. 


ping was much superior to that 
of our own. 

I have just returned from a ten- 
week visit to the United States, 
and in calling upon a number of 
the British Consulates over there 
| also met up with the same diffi- 
culties. In fact, in one city the 
commercial department showed 
me correspondence which had 
taken place between a certain 
British firm and a _ would-be 
American buyer. 

The letters showed such a lack 
of understanding that the British 
Consul was approached to inter- 
pret the meaning of many of the 
commercial terms and abrevia- 
tions which are used here but not 
overseas 

In conclusion, may I say that 


this attitude, apart from being 
detrimental to Britain’s export 
trade, is also unfair to the many 


British Consulates abroad, which 
are doing a fine job of work in 
helping to maintain Britain's 


prestige. They, too, told me on 
several occasions how embar- 
rassed they feel at times over 
this “take it or leave it” attitude. 
Maurice Josiin, 

Chairman and managing 
director 


National Newsagent Ltd., 
Fleet St., EC4. 


‘Phooey ... it’s 
no Eldorado’ 


Sm,—My! My! Anthony J. 
Russell is so indignant at the 
wicked British exporter and his 
neglect of Canada—it’s dreadful. 
isn't it, for us to refuse to send 
goods to Canada, and Canada 
does so want them ! 

Phooey, Mr. Russell. “Canada 
is not the United States”—who 
said it was ?—nor is Vancouver 


THIS WEEK 
Survey of IPEX—page 751 


NEXT WEEK 
Planning Number 


Canada, nor is Toronto, nor is 
Quebec—nor yet are a number of 
business men in Vancouver 
typical of Canadian business men 
in general. “Canada could be 
England's largest customer” 
certainly with twice the popula- 
tion, half the indigenous manu- 
facture, lower custom's tariff and 
no so-called anti-dumping duties '! 
That there are fine opportuni- 
ties for the British exporter in 
the Commonwealth is accepted, 
but to suggest that exporters in 


general are neglecting opportuni- 
ties or that opportunities are 
greater than they are, is to make 
no contribution whatsoever to 
solving problems confronting 
those interested. 

On my return from Canada re- 
cently (after a trip made easy by 
the Board of Trade, to whom my 
admiration and thanks) I ven- 
tured to suggest in the appro- 
priate journals that Canada was 
a fine market, but that it was no 
Eldorado—a little nearer the 
truth, I think, than your corre- 
spondent's suggestion of un- 
limited “gold in them thar hills.” 

The average British business 
man—at least this business man 
(below average ?)}—is getting a 
little tired of these ubiquitous 
counsellors (most of whom do 
not run businesses of the type 
they seek to criticise) whose ful- 
minations boil down to “export 
for ever—never mind whether it 
pays.” Tell it to the share- 
holders, Mr. Russell, or to the 
British Treasury ! 

The old-fashioned British ex- 
porters will continue to plod 
along in their slow way on the 
reflection that according to those 
in authority over us we ain't do- 
ing so bad, and in some cases 
perish the thought !—actually 
pulling in more dollars than 
we're paying out ! 

A. S. J. PAINTER, 
Managing Director. 
E. R. Howard Ltd., 
Ipswich. 


One answer to 
the riddle 


Sir,—Nine years ago I started 
on the trail of an advertising 
career—on the creative side. 
After knocking on the doors of 
several advertising managers and 
gaining a few Ort-list inter- 
views, I soon found that the 
“chicken and the egg” bogey 
stood in my road. 

I decided to take the alterna- 
tive route, and went out for 
commercial experience—produc- 
tion, merchandising, marketing 
and promotion. I went on the 
road and sold over the counter. 
I joined advertising clubs, took 
a correspondence course—all the 
time studying the broad selling 


plan, and learning why, when, 
where and how the public 
bought. In my spare time I 
wrote and sold some _ radio 
naterial. 

Four years ago 1 got into 
direct mail, and have progressed 


to an advertising department, and 
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maybe with continued persever- 


ance I shall lessen the odds 
against my getting into an 
agency. 


But if I never do reach my 
goal, I shall at least have the 
consolation of having found the 
solution to the conundrum: 
“Why did the chicken cross the 
road?” To get to the egg !—or 
did it ? 

Ever-HopPerut. 
(Name and address supplied.) 


An unwanted 
survey 


Sir, — The letters of John 
Barmas and John I. Mason (June 
23), and the remarks of R. G. 
Breeze at the poster conference, 
prompt me to draw attention to 
the work of our patrols. 

For the last 18 months con- 
tinuous watch has been kept on 
the posters of Greater London, 
together with special surveys of 
those of South East Lancashire, 
West Midlands and South 
Eastern England. 

As a result of our observations 
we feel we know a great deal 
about poster coverage which can 
be compared, with due modesty, 
to similar cover for the press 
published by Statistical Review. 
But yet, when some of these re- 
sults were published by a well- 
known company last autumn, the 
response was infinitesimal. 

However, the survey goes on 
with undiminished optimism, and, 
we shall shortly publish a resumé 
of the last year’s poster coverage 
of Greater London. 

G. BippuLPH ARLS 
Universal Patrols Ltd. 


‘Recorder’ joins ABC 


New members of the Audit 
Bureau of Circulations are: 

Publications: Arbroath Guide. 
Imperial Review, Philatelic Ex- 
porter, the Recorder. South 
Wales Voice, and Jersey Weekly 


Post. 
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says 


. 


this North East 
Radio Dealer 


“It provides the news | 
need in my business and 
keeps me in touch with 
North East affairs. | make 
sure that the Northern Echo 
is on my breakfast table 


every morning.” 


108,000 families in the North East have 
the same idea. They rely on the “ Echo” to 
keep them abreast of what is happening in 
the world —on their own doorstep. Their 
confidence in the “Echo"’ is complete and 
extends beyond the editorial columns to the 


advertisements. 
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“| must have my Northern Echo” 


There is your market. 108,000 households 
with money to spend and the will to spend it. 
“The Northern Echo" takes you right into 
the family circle. There is no comparable 
method of gaining so 


well disposed an 


audience. 


You’re missing much if you miss 


he Morthern Ge 


MEMBERS OF THE A.B.C. 


PRIESTGATE, DARLINGTON 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD., THE FLEETWAY HOUSE, FARRINGDON ST., LONDON, E.C.4- CENTRAL 8080 
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HUNDRED UP! 


‘Telegraph’ and 
‘The Scotsman’ 
celebrate 


(Wednesday) two 

newspapers cele- 
centenaries the 
and “The 


Yesterday 
leading daily 
brated their 
“Daily Telegraph” 


Both marked the occasion with 
and the Daily 
front-page 
from 


suppiements, 
Te exrapt cal ied a 
message of congratulation 
Sir Winston Churchill, MP 
The Daily Telegraph's 96-page 
centenar supplement is called 
100 Years in Pictures 
The Daily Telegraph began life 
mn June 29, 1855 as the Daily 
Telegraph & Courier. By default 
taken over within three 
months by its printer, whose son 
Edward Levy Lord Burn 
became the editor. At first 
had sold at 2d., but the 
reduced this to 
id. and dropped the Courier 
part of the title 


t was 


later 
ham 
the pape 
ww proprictor 


World record 


In 1860 the 
and by 
circulation im the 
242.000 
ord Burnham 
Sales began to drop, until by 


Chronicle was 
1877 the 


ncorporated 
world 


largest 
was claimed 


In 1916 I died 


1927 
¢ stood 84.000 
The second Lord Burnham sold 
the paper ind n 1928 Lord 
Camrose and Lord Kemsiey, in 
conjunction with Lord lliffe, 
became the owners 
In 1930 new plant was installed 
ind the price, which in the mean 
time had been raised to 2d.. was 
izain brought down to Id 
From then until 1939 sales rose 
steadily By 1939 they had 
eached 750,000, helped partly 
by the 100,000 Morning Post 
eaders whom the paper claimed 
had held when the Post was 
rbed in 1937, after Lord 
rose had bought out his 
Telegraph partners, and become 
the sole proprietor 
died in June 
ast vear, Dut he ived to see the 
Telegraph sales after the war 
exceed the million mark 


wd Camrose 


Price maintenance on 


brands approved 
—WHEN IMPOSED BY THE PRODUCER 


—- majority report of the Monopolies Commission published 
yesterday (Wednesday) recommends that no action should be 
taken Which would deprive an individual producer 
mporter of the power to prescribe and enforce resale prices for goods 
bearing his brand. 

The report states: “We take the view that the manufacturer of 
icle remains responsible for the quality of the 
under his own brand evidence has shown that well-known brande« 
ire particularly liable to 
satisfied that their use 
advantage to manufacturers 


wholesaler or 


branded goods s d 
be used as loss-leaders by distributors 
in this way has not brought any 
distributors or the shopping 


irticles 
nd we are 
permar 
public 
It 1s suggested that government departments should discuss w 
trade ganisations means of that producers do not 
price ntenance to impede the distribution of competitive gi 
Legislation 1s proposed against the application of 
rade associations to enforce collective price maintenance 


(See Comment, page 738) 
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AD REVENUE CUTS BTC LOSS 

The British Transport Commis- 
sion’s advertisement revenue 
reached its highest-ever figure 
during 1954. It showed a con- 
siderable increase on the 
previous year, the BTC states 
in its annual accounts, which 
reveal a loss of nearly £12 
million. 

Gross receipts from commercial 
advertising for 1954 amounted 
to £3,040,000—£223,000 better 
than in 1953 

Net receipts were increased by 
£70,000 (4 per cent). 


ensuring 


sanctions 


This, the Commission states, was 
due to a greater demand for 
advertising space as a result of 
increased production and freer 
availability of consumer goods, 
leading to greater competition 
between the producers of 
branded goods. 

Nearly all the increases related to 
London Transport. 

“In addition, a large part of the 
increased gross receipts in re- 
lation to British Railways re- 
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New PR man will 
‘extend IPA’s 
press, PR work’ 


The Institute of Practitioners in 
Advertising has appointed a public 
relations officer. He is P. Craw- 
furth Smith, a member of the 
Institute of Public Relations. 

He was formerly a PRO with 
James M. Greenwood Advertising 
Ltd., and has been a sub-editor 
it Reuters 
and assistant 
editor of 
British 
Weekly. The 
Institute 
hope that his 
appointment 
will result in 

a useful ex 
pansion of 
their press 
and public 
relations ac- 
tivities His 
first concern 
will be to “further the interests 
of the Institute's members and 
thereby the Institute.” 
says the IPA 


P. Crawlurth Smith 


* It is inevitable,” 

that, in so doing, some of his 
work will affect the public rela- 
tions of advertising as a whole 

** This is in no way intended to 
interfere with the functions of the 
Advertising Association: on the 
contrary it is hoped that the 
Institute’s efforts will give added 
weight to the support it can offer 
the AA in this important branch 
of its activities.”’ 
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Transport Commission’s ad revenue a record in 1954 


flects the taking over by the 
Commission of sites formerly 
managed by contractors,” the 
report states. 

The Commission attributes an in- 
crease in working expenses as 
partly a reflection on these in 
creased receipts and partly on 
increased wage-rates. 

Working expenses during 19535 
were £908,847 and rose to 
£1,061,770 in 1954. Commis- 
sion to agents and expenses of 
publicity increased from 
£292,572 in 1953 to £336,157 in 
1954. 

The BIC have issued their 
annual digest of the informa- 


tion in the report and accounts, 
“British Transport, 1954,” 
which sells at Is. It presents 
the figures in tables, and uses 
blue as a second colour 
throughout. A number of half- 
tones show recent develop- 
ments and typical activities of 
the Commission. 


Information aid 


As part of the information faci- 
lities available to advertisers 
and agents at the head office of 
the British Transport C« i 
sion’s commercial advertising 
service at Cranbourne Cham- 
bers, Leicester Square Station, 


a new monthly bulletin “Transad 
News” is being issued. 


It is designed to circulate regular 
up-to-date information about 
all British Transport advertis- 
ing sites on Underground trains 
and stations, London and pro- 
vincial buses, vans, main line 
stations, bridges and properties. 


In addition to general articles 
about these sites, “Transad 
News” will concentrate on one 
particular type of site each 
month. In the first number, 
which has just been published, 
the London Transport 24 in. 
by 11 in. car card is featured. 


Tom O'Brien (efi) talks to Je! 
Davis, managing director of 
J. Arthur Rank Oreganisatior 

the lunch at Llandudn 


Rank lunch at 


film conference 


On Wednesday of last week 
Llandudno, Theatre Pu 
Ltd., the distribution compar 
within J. Arthur Rank Scree: 
Services, Litd., gave a lunche 
for nearly 700 delegates to 
Cinematograph Exhibitors’ Asso 
ciation annual conference 

John Davis, managing d 
of the Rank Organisation, » 
the chair, and the speakers were 
Gerard Holdsworth, managing 
director of J. Arthur Rank Screen 
Services, and Sydney Shurman, : 
director of Theatre Publicit 
who proposed the health of ti 
guests. The Mayor of Conway 
and R H. Godfrey, CEA’s 
national president, replied to the 
toast 

Mr. Holdsworth welcomed the 
guests and thanked the Lian 
dudno Council for their co 
operation 

He described the progress of 
the studios which are now being 
built at Pinewood to deal exclu 
sively with the production work 
of J. Arthur Rank Screen 
Services. 

“We hope to be in full produc 
tion there by September.” said 
Mr. Holdsworth “] think we 
shall find in the year that lies 
before us that we shall have a 
number of competitors in the 
field, but many, many more 
national advertisers will be more 
conscious of the moving adver 
tisement.” 


New journal for 
printing trade 


A new, newspaper - format 
veekly is to be published for the 
rinting, paper and allied trades 
t will be called Printing News 
elling at 6d., and will be 124 in 
wide by 15 in. deep, with five 12 
em columns to the page. 

Publishers are a new company, 
Printing News Ltd., and offices 
are at Ludgate House, 110 Fleet 
Street, E.C.4. Managing direc 
tor is Arthur J. Heighway, who is 
ilso managing director of Arthur 
J. Heighway Publications Ltd., 
publishers of the weekly Fishing 
Vews. 

Editor is James Moran, until 
recently editor of Printing World 
who has had a varied career in 
newspapers, periodicals and trade 
publications. He was formerly 
chairman of the Annual Award 
tor Newspaper Design Commit 
tee. 

Long experience 

Advertisement manager is Pat- 
rick Morgan, who has been con- 
nected with trade and technical 
publications fof more than 20 
years, and has worked in the 
printing and packaging industries 
Advertisement director is Edgar 
M. Leigh, advertisement director 
of Arthur J. Heighway Publica 
tions Ltd. 

Advertisement rate is 25s. per 
single column inch, and the 
printers are the Hardy Press, of 
Bournemouth 

A publicity and circulation 
campaign is being launched for 
the new paper. Advertisements 
are being taken in a selected 
number of specialised journals 


1956 show ‘biggest yet’ 


The Fourth Factory Equipment 
Exhibition will be held at Earls 
Court, London, from April 9 to 
14, 1956. The sponsors, the pro- 
prietors of The Factory Manager 
and Factory Equipment News 
have reserved the whole of the 
ground floor at Earls Court, 
which, they say, will make the 
1956 Exhibition by far the largest 
of the series. 


Butter exhibition 


This display fea boy eating 
as r i Ore Duller € 
make his fir a ince in the 
Butter Informatior neil's adver 
isis in th l egent Street 
window j € i nie where 
the “Butter for } Exhibition is 


open until Sa j July 9 


Large ad launch 
for shirt 


A new type of shirt, the Toplin, 
is to be launched this autumn 
with large space in Daily 
Express, Da Virror, the 
London evenings, various pro 
vincial newspapers, and 
Woman and Woman's Own. 

The copyline will be “The poplin 
shirt that needs » ironing.” 
Manufacturers are Rael-Brook 
Ltd. The advertising agents are 
Lucien Advertising Ltd 

Details of the shirt were recently 
sent to retailers in a folder con- 
taining reproductions of future 
point-of-sale material 

The shirts will be sale at the 
end of September 
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250 DELEGATES 
FOR PATRA 
CONFERENCE 

Over 250 delegates have 

booked for the Printing, Packag- 

ing and Allied Trades Research 

Association Letterpress Methods 

Conference, to be held at the 

Grand Hotel, Eastbourne, from 

Wednesday, October 12 to Satur- 

day, October 15. Attendance 


was originally limited to 150 to 
200, say PATRA. 


The conference will open with 
an introductory talk by Sir James 
Waterlow, the conference chair- 
man, followed by Dr. G. L. Rid- 
dell’s paper on “ The Problems 
of Letterpress Printing.” 

On Thursday, the day will 
begin with a paper by Dr. W. H. 
Banks (PATRA) on “The Im- 
portance of Methods of Control 
in Letterpress Printing,” followed 
by a series of papers on “ Pre- 
paration and Assembly of 
Forme.” 


Type casting talks 

C. L. Boileau (Intertype Ltd.), 
E. T. Martin (Linotype and 
Machinery Ltd.), and J. E. Poole 
(Monotype Corporation  Ltd.), 
will each contribute a paper on 
type casting machines. Subjects 
will include accuracy of casting ; 
causes of loss of accuracy; manu- 
facturing and wear tolerance of 
mats; and overhauls. A paper on 
“Composing Room Practices” 
will be given by L. J. James (W 
S. Cowell Ltd.), followed by a 
lecture on “Blocks and Dupli- 
cates,” by G. Card (Amalgamated 
Press Ltd.). 


G. R. Middleton (Tillotsons 
[Bolton] Ltd.) and Eric B. Hum- 
phries (Percy Lund, Humphries 
& Co. Ltd.) will contribute papers 
on “Premakeready of Blocks and 

lates,” and in the evening, G. M 
van Wagtendonk (Winkler Fallert 
& Co., Amsterdam) will speak on 
current practice in other 
countries 

The Friday morning session 
will be devoted to a series of 
papers On machine problems, and 
in the afternoon a series of 
papers will be given on paper and 
ink 


Following the presentation of 
reports by the chairmen of the 
various discussion groups, the 
conference will end with a sum- 
ming up by the conference chair- 
man. 


£175,000 of business from £50 ad 


How a single insertion of an 
advertisement in the “Belfast 
Telegraph” succeeded in selling 
the 60 houses advertised, plus 31 
others, was described in a sub- 
sequent advertisement which ap 
peared in the June 22 issue of the 
newspaper 

The advertiser, J. & R. W 
Taggart Ltd. Ulster builders, 
after commenting in the latter ad- 


vertisement “hence the housing 
difficulty of no less than 91 fami- 
lies has been solved,” advertised 
another 98 dwellings 

Victor Salter, managing direc 
tor of the “Belfast Telegraph.” 
was told by the advertiser that 
the previous single insertion, cost 
ing £50, sold residences to the 
value of £175,000. 
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ADVERTISER'S WEEKLY 


Holiday campaign is planned to combat 


‘off-peak’ months 
ASSOCIATION OFFERS AID TO RESORTS 


The British Travel and Holidays Association is inviting 
holiday resorts which are members of the Association to take 
part in a co-operative advertising campaign, aimed at the 1956 
holiday season. It hopes that transport interests, including 
British Railways, will also take part. 


. . . . 

Tie-up with visit 
British 
Ltd., of 
ties up with the visit 
f De Lois Faulkner 
Maid of Cotton,” who 
ew York to London by 
brics in the window were 
ducts and the dress 
McCall's pat 
joint display 
airliner was 


window display, of 
t Pet ter Robinson 
Stree 


from 

plete the 

BOAC 
included 


“ffective sales 
‘impossible 
without ads’ 


ieading sales manager has said 
that “it simply is not possible to 
ichieve sales efficiency on a 
large national or international 
scale without using the silent 
salesman we call advertising.” 
ite is Cyril Derry (chairman and 
managing director, Ambrose 
Wilson Ltd.). Speaking at the 
house warming of the new 
premises of the Incorporated 
Sales Managers’ Association, of 
which he is chairman, he said : 

‘the efficient sales manager to- 
day uses the press in all its 
forms more than ever—through 
advertising and the like. These 
bodies are essential to our 
efficient working. 

“We, as sales managers, look for- 
ward to the unique help which 
the press can offer us in the 
future.” 

(See Mainly Personal, page 770) 


the ISMA house warming 
irman of the London 
Venn (chairman, N am 


the Association), and R e+ Ce 


part) 


anch 


Primary media used will be 
national dailies, and spaces en- 
visaged are 11 in. triples, G. J. G. 
Bride director-general of the 
BIHA, told the summer confer- 

f the Association of Health 

easure Resorts at Hastings 

sek 

id delegates that resorts 

not individually afford 
large spaces in the national press 
There was a growing tendency 
m to be “swamped” by 
the spaces which, increas- 
ingly, are being taken by a few 
advertisers in the travel field 
among them the bigger travel 
agents and coach operators 

The campaign is_ intended, 
however, to supplement indivi- 
own advertising, he 


for th 


dual resorts’ 

said 
“Running through the cam- 
will be a ‘holidays in the 
eason theme aimed at 
ethening the holiday season,” 
told the conference. “Apart 
he need for British holiday 
*s to check the growing 
f holidays abroad, there is 
hat could be done by such 

1ign 

suld encourage holiday- 
those off-peak months, 
eak down the apparent re 
among a large propor- 
the population to take 
ys away from home at all. 
uropean agents for the BTHA 
Colman, Prentis & Varley 
who have prepared a pilot 
scheme for the campaign, but 
nothing, says the BTHA, has yet 


been finalised 


Swiss directory 

Publicitas, of Lausanne, are 
sending to their business connec- 
tions copies of the latest Direc- 
tory of the Swiss Press, published 
in German and French by the 
Association of Swiss Advertising 
Organisations 


— = 


are ( to Robert F 
», Cyril 


Drancn) 


Collischon 
(national chairman) 
Griffiths (director of 
Sheffield branch). 


ymbe (chairman, 


7-day market 
research 


course 


The Market Research Society 
will hold their first residential 
summer school at St. Hugh's Col 
lege, Oxford, from Saturday, July 
9, to Saturday, July 16 

The week's course, say the 
Society, has been organised in 
response to requests for an 
opportunity of a more detailed 
study of the subject than can be 
made at a week-end schoo! 

Theme of the summer school 
will be “Market Research at 
Work.” 

Applications to attend the 
course should be made as soon 
as possible, said a Society spoh 
man this week. The inch 
residential fee for the course v 
be £12, of which £2 wi 
regarded as a reservation fee 
be retained by the Society in t 
event of cancellation. Mem! 


£150 a day for 
the ‘Two Freds’ 


At the rate of more than £150 
a day. orders for space in the 
Programme of the “Two Freds” 
Cricket Match for NABS have 
been arriving during the past 
week. 

Orders to date total more than 
£2,000—double the amount an- 
nounced in last week's issue, and 
considerably more than was 
received up to the corresponding 
time last year. 

Iwelve orders for pages in full 
colour have been placed already, 
and advertisers are taking advan- 
tage of the generosity of C. & tL. 
Layton Ltd. in making full colour 
blocks free of charge. 

Meanwhile, plans for more 
editorial than last year are already 
in hand and a number of well- 
known writers and commercial 
artists are going to contribute to 
the programme. Details will be 
published next week. 


wishing to bring their wives as 
resident but non-participant can 
do so for a combined fee of £20 

Applications and enquiries 
should be sent to W. H. Brooks 
secretary of the education com 
mittee, Market Research Society, 
Graham & Gillies Ltd., 37 Gol 
den Square, London, W.! 


This poster has been distributed all 
over the world by the Radio Indus 
try Council organisers of the 
National Radio Show The same 
design is used on the front cover 
of a brochure includes a 
personal invitation to the Show 


which 


Caricatures of 


stars in Radio 
Show publicity 


A series of caricatures by 
Emmwood of stage and radio 
stars will be used mm the publicity 
material for this year's Radio 
Show 

The use of these stars follows 
the usual publicity policy for the 
Show, say the Radio Industry 
Council 

The 
Horne 


series includes Kenneth 
David Nixon, Vic Oliver, 
Gilbert Harding, Arthur Askey, 
Tommy Cooper, Barbara Kelly 
and Alma Cogan 


Used on posters 


These are grouped as the motif 
of the poster advertising on the 
Underground in double crown 
and quad crown spaces, on rail 
way stations in double crown 
spaces and on bus sides 

The Radio Show will be held 

at Earls Court from Wed- 
nesday, August 24, to Saturday, 
September 3 The London 
evenings will be used through 
out the 10 days of the Show for 
advertisements featuring the 
high spots of the Show linked 
with Emmwood's caricatures 

A special drive for dealer co 
Operation will be supported by 
folders and window bills 

Advertising will be handled by 
Rumble, Crowther & Nicholas 
Ltd., working under the direction 
of the public relations committee 
of the Radio Industry Council, 
whose chairman is W. M. York 

Press arrangements are again 
handled by the RIC’s press 
officer, Andrew Reid 
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ADVERTISER'S WEEKLY 


‘Round the stores’ TY 


Sunday afternoons 


TWO MINUTES WILL COST £600 ON 
20-MINUTE FILMED PROGRAMME 
A new series of commercial television shopping guides has 


been announced by Associated Broadcasting Co., Ltd. They 
will be screened on Sunday afternoons, at 4 p.m. 


ABC Lid will control the 
week-end programme from Lon 
lon 

Advertising Features Ltd. have 
heen sub-contracted to prepare 
13 of the guides The first will 
he screened on September 25 

The programme, which will last 
20-minutes, will be on film, and 
will be called “Going Shopping 
with Elizabeth Allan.” Space will 
cost £600 for two minutes. 

The guides will be focused, s 
far as possible, says Advertising 


Croydon signals 
travel 60 miles 


“Some remarkable reports” are 
claimed by Belling & Lee Ltd. a 
a result of their transmissions « 
Band III from Croydon. A post 
card questionnaire sent to dealer 
in an area much larger than tha 

xpected to form the coverage by 
the Croydon station has shown 


that good pictures are being 
ceived daily at Clacton, some 6 
miles from the transmitter 


Reception in the North-Eas 
generally is nmtuch better than at 


G & G clients on Tv 


A number of Gordon and 
Gotch Advertising Ltd.'s clients 
will be represented on commer- 
cial TV at least twice or three 
times a week from the start in 
September until the end of Dec- 
ember, says John Simmonds, TV 
chief at the agency. 


rst estimated Good report 
lave also been received fror 
helmsford, Braintree. Witha 
‘ichester, Wivenhoe Mald 
Burnham-on-Crouch and South 
nd 

Test signals afe now 
transmitted regularly on week 
days between 10.30 as and 
12.30 p.m. and 2 p.m. and 4 p.n 
On Saturdays the signal ts tran 
mitted from 10 a.m. to I pt 


ABC in Alexandra 


Palace suite 


Associated Broadc asting Co 
Lid... have been granted a lease 
for a number of vears of the 
Badminton Suite at Alexandra 
Palace The area leased is pout 
10,000 sq. ft. and, say ABC, wil 
supplement their new theatre 
studio at Wood Green, and othe 
studio accommodation fron 
which the company will be work 
ing 


Features Ltd., on one particula 


store at a time The first wil 
feature Harrods, of Knights 
bridge. who will also appea 


egularly each month. Second 
store will be Marshall and Snel! 


se guides a store “ 
take one participation fo 
store itself and at least one f 
product or service of that 


The rest of the time will be sp 
up amongst advertiser wr 
goods are sold thr igh the st 


Mrs. Renee Palmer, director 
Advertising Features Ltd 
this week *We have adopt 
the film technique for this ser 


because 


we were 
use outs 

broadcastin 
the pr 
gramm 
would Dn 


contined | 


showing M 
Allar walk 
ing inet a? 
the ste 


id 
od¢ 


" 
Mrs. Renee Palmer an 
neg the 

Such a programme would t lt 
be dull and it is our intention t! 


these programmes shall be vel 
and interesting, holding something 
for every member of the hot 
hold 

“What we will do is t ise 
store as a frame, and then d n 
the programme cut back the 


tudio to give the full trea 
to the participants in a wa t 
would be impossible if we we 


to telecast direct from the stor 
Programmes flexible 


“ht s also ntended to hay 


some flexible arrangement so that 
where the programme would 


benefit we will use more than on 
store 


“During the first programn 


we shall be staging a fashior 


show 

Advertising Features Lid. a 
ilso contractors to ABC f tt 
production of the Saturday af 
noon shopping guide Hon 
with Joy Shelton.” This live sh 


will be screened on Saturd 


ifternoons at 4 p.m. begrnr 
yn September 24 
More than 75 per cen 


he time in this serres has alread 
been sold, say the sub-cont 
tors, at £350 for two minutes 


Rates for both programmes 


xclusive of production costs 


picking up 


series for 


Midland ad 
al agenevs TY 
film show 


More than 130 executives fron 


men 


the chents of Longlevs and Hoff 
nann Ltd. attended showing of 
con rcial t \ n films at 
Birmingham hote st Thursday 
the first of its kind to be giver 
i igenc n Midlands 
[he programme was introduced 


D. A. Bain, chairman of the 


genc It was divided into twe 
tives, the first consisting of spot 
mmercials and e second of 
Xtracts trom the Do-it-Your 
elf ind Hor with Joy 
‘I r pr tv advertising 
catures 


Contractors’ plans 


Alter the films had been shown 


Anthon inager of the 
ele n tment at S. H 
Benson I th whom Longlevs 
nd Hoff f Ltd ¢ associated 
we ck f programme 
iCtors plan in explana 
ior I ites and costs, and a 
recast of wt tp grammes are 
ke b 


I Algeo, Bens s chief pro 


Keculive sho has beer 

iis count nce March 
lescribed } ; ntation oft 
al Te, cripts for tele 


the import 


C iting television 

Ive n vill t est of the 
P tow >} ° 

Ogray C )W-UDS of 

e cards, coverage maps and the 


advertisements 
nserted in t London evenings 


show t ihe guests 
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Club News 


Berks and Bucks 
NEW PRESIDENT 


‘ 


At necting of 
Berks Public Ass 
on ( Read 
l R ging d 
Hur Lid 
Oth ce-; d 
D. ¢ J. V. Wh P 
Halse 1 ft Buchanar H. } 
Chiltor i. a D c 
F. A. Hub C } M 
G. M. M pm A Bi 
hono WwW A 
I . 
Bow ( J 2) B 
H. W. Bu a. a nit S. 
Lacy, M. T. | d.N. 35. G 
i eT R. MacDonald 
The g hor “eC 
M. T. I 1. W p dw 
nscribed h 
Birmingham 


YVembers hear atoul 
Dow-Etch process 


The new Dow-Eich 
rh a S t 
, B 2 f 
Assoc nch 
Mr. Siv S j 
Ch he dis 
Dow-Etct med, w 
blished for making 
k } wue ) rn 
vd 
Regent 


Editor takes over 
New editor of the Regent Adv 
ng Club magazin Res 
A B . 


Golf 


Newnes v Odhams 


Newnes Golfing §S 


c G ge Hou 
ly rn 
1a) 1 S 
{ j Raosswich { 
D H ) 
} s ( f < S i 
Od 
New 
H. T ‘“ 
. ( bD 
tod 


IPA pass on TV merchandising reminder 


The National Federation of 
Ironmongers has expressed cor 
e he Ins e of Pra 
nhoners r Advertising nh 
idvertisers should fa to give 
sufficient warning retailers of 


idvertisements booked for com 
nercia I \ 
The IPA state th there can be 
» doubt as to the likely impact 
he new medium 


even in its early days, when the 
coverage wil necessar! be 
somewhat limited 


The Institute has therefi 


passed or t s members a 
timely reminder from t 
Fed f the importar 
ens g that the public ca 

ase CONS produc 
diate the ire ad tised 
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‘Specialised services’ from 
new research company 


The research section of Circular Distributors Ltd. is to be formed 
into a separate company, Consumer Research Ltd. This was announced 
this week by Carl Brunning, managing director of S. C. Peacock Ltd.. 
the advertising agency and Circular Distributors. 


— ir 


STAFFORDSHIRE POTTERIES LTD 
oue STORE O% 


the ‘Potter, 
Mrs 
ntlv beat the 
What's My Line?’ 
fy Burnett is a 
f ; 


elle 
im Burnett. wi 
el on the Th 


gramone 


nt cover 


jollier a maker 

wticies nm 

Stafiord 
j 


Sroke-on- 


1mOlow- 
earthenware 
hire Potteries 


Trent 


Provincial press 
praised for 
ad rate stability 


A recent 
of the 
Woodalls 
North Wales 
ties Group) 


members 
Staffs of 


meeting of 
advertisement 
Newspapers Ltd 
and Border Coun 
were addressed by 
Arnold E. Jones, managing direc 
tor of McConnell and Co. (Ad 
vertising) Ltd., Colwyn Bay 
The meeting was held in 
Westminster Hotel, Rhyl. and the 
guests included Frank Bottom 
publicity manager of Rhy! Resor 
Association. and F. Ke 
tary of the Rhyl Hotel 
Boarding House Association 
Mr. Jones outlined the orgam 
sation and working of an adver 
agency, quoted various 
Statistics on advertising expendi 
ture. and said that provincial 
newspapers in particular were t 
he congratulated on the relatively 
increases which have been 
advertising rates since 
of the war, despite 
costs im materials and 


the 


secre 
and 


Tising 


small 
nade in 
tne end 
nereased 
oduction 
He 


cwspapers OF 


mented 
the way in 
ocal advertisers 
appearance and 
advertisements 


description of a 


aiso compl 1OCal 
whict 
encouraged 
improve the 
juality of the 
He gave a 
campaign his 


mar fur ‘ 
ng for the a J ‘ a 


agency is conduct 


propricta yrand and 
f stressed the import 
the 


the catering trade 


Cical 


idvertising in loca 


The new company will provide 
consumer research of any kind 
and has an experienced staff, it is 
stated of over 100 field 
workers 

“Two specialised services are 
also being provided. to meet the 
needs of the manufacturers and 
their advertising agents who re 
quire speedy answers at a reason 
ible cost,” said Mr. Brunning 

‘The first service is a census of 
distribution Many manufac 
turers, especially who sell 
through wholesalers, do not have 
in knowledge of the 
distribution they 
retailers in any 
such information is 
© advertisers and 


those 


rate 
Percentage of 
nave imongst 
ire Yet 


nt ‘ 
essential 


accu 


agents 
The new distribu 

ice provides a 

as a check by 

made in an 


census of 
quick 
purcnase 


part of the 


ur answers only are ob 

Stockists, retailers out of 
non-stockists and retailers 
ive given up stocking.” 
ts are low, claimed Mr 
ung. They are £25 per 100 
n grocers, and £30 per 100 
ym chemists, hardware and 
c classes of retailer 

The second specialised service 
Ss 4 group of five consumer 
pan each of 500 people, to be 
ised On a one-time basis for pro 
duc! testing and consumer 
tions 

The 
of the 
stratified 


port ons 


reac 
panels are representative 
mass market, and 
into their correct pro 
n class groups B, C and 
D. A panel test and research re 


port 7 


£75 


are 


COSts 


IPA reception for 


The first of four receptions for 
the new category of associate 
member of the Institute of Prac 
titioners in Advertising was held 
at Belgrave Square, last Thurs 
day, June 23. Some 50 members 
on the design side of advertising 
attended 

Welcoming them, the president 
Lt.-Col Alan M Wilkinson 
said that associate members 
would add “strength and 
halance™ to Institute. which 
now the complete 


the 
represented 
idvertising man 

He thought the future progress 
of advertising was bound up with 
the prosperity of Institute 
which set Standard of work 
and cr and advised 
n the legal problems of adver 
sing 


the 
the 


iftsmanship 


He urged associate members to 

t part in the Insti 
hes and to encourage 
lor ts examinations 
nson concluded ‘I 
association will bring 


ia herr Ui 


1d. off ‘Irish Times’ 
for students 


The “Irish Times” is intro- 
ducing a new scheme from to- 
morrow (Friday) of making 
the paper available to all 
university students, students 
attending specified technical 
school courses and others 
working for certain commerce 
degrees and diplomas, at a 
reduced rate of 2d. per copy, 
instead of 3d. 

To obtain the concession, 
forms must be completed and 
countersigned by the registrar 
or tutor and returned to the 
“Irish Times.” which will 
make the paper available 
through a local newsagent at 
the reduced rate. 


Christian group 
elect’ officers 


H. Dennett 
of Austin 


advertising mana 


Reed Lid 


ker 


meeting at St 
week. S. Alexander (G 
Ltd.) is vice-chairman and E. I 
Mead (Rex Publicity) treasurer 

Douglas Shallcross 
was in the publicity 
of Mullard, Ltd 
The Christian as advertisen 
manager. Other members 
council are Drew Grahan 
Searle, Philip Barron an 
Greig 

Membership is open to 
vaged in advertising, PR 
lary the med 
ncluding retired personne 

The Group say that the 


operate t 


secre 
depart 
belore ! 


services OF 


n close contact w 
existing Printing & Allied 7 
Christian Association. Enqu 
may be addressed to Mr. § 
cross at 9 Campbell Road. ¢ 
ham, Surrey 


associate members 


the same happiness and bless: ngs 


to you as it has to me 
Further receptions for 
Clate members are 
to-day (Thursday) 
day and Wednesda 


duce to he 
next We 
July 12 


was 
elected first chairman of the new 
Advertising Christian Group at a 
Bride’s Church last 
S. Rovds 


f 


members 


Practitioners in 


wilt guests ut Othe 


ADVERTISER'S WEEFKL) 


PUBLISHING FINANCE 
Paper mill aids 


AP gains 


Group profits up by 
£520,000 at £2,733,012 after a 
slightly higher tax charge, and 
an effective increase of 34 per 
cent in the equity distribution 
are shown by the preliminary 
statement of Amalgamated Press 
Ltd. for the year ending last 
February 28 

Although in terms of sales and 
advertising revenue the group's 
publications have continued 
make progress, the increased 
profits are chiefly attributed 
Imperial Paper Mills 

A final dividend of 15 
is recommended, making 
cent on the combined 
Ordinary and “A™ Ordinary ¢ 
tal, compared with the pre 
vears I84 per equivale 
when 274 per cent was 
fore the S50 per cent free 
non-voting “A” shares 


‘Mail’ pay 13%% 


The Daily Mail and Genera 
Irust have announced a fina 
dividend of 10 per cent 
134 per cent for the 
March 31, 1955, on 
creased by a 663 
ssuc @ year ago 

The profit of £379,157 co 
pares with £310.28) after taxes 
£322,825 (£281,351) 


over 


per ce 
i) 
i} 


cen! 
paid 


issue i 


to make 
ended 
a capital wu 


per 


year 


cent scr 


George Newnes Ltd. 


A final dividend of 15 per cer 
has been recommended 0 
Gseorge Newnes Ltd 
shares, making with the 
dividend of 3 per cent alread 
total of 18 per cent f 
Net profit for the yea 

against £468,050 |» 


ordinar 
interin 


paid a 
the year 
is £549,044 


cart 


Profit, dividend up 


Group profit of Kelly's Dir 
ories Ltd. for the year ended 
February 28, 1955. was £761.18) 
ompared with £668,395 for tt 
previous year Total Ordinar 
dividend recommended is 25 per 
ent less tax (compared with 224 

cent tax) 


less 


Advertising 
in fitule 


ast Thursday 
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Irish Press Ltd. 
lose £69,289 


— but new paper 
‘is established’ 


[News About 


ppointment dates from to-morrow 


W arnock joins Friday). He is at present public 


lations officer for Northern Ire- 
‘and Military Headquarters, and 
| TV Commercials 2 pecn'a"member‘ot the Wa 


Mficer public relations staff 


The annua! report and state- 
ment of accounts of Irish Press 
Ltd., for the year ended De 
cember 31, 1954, show a net loss 
on the year’s working of £69,289 


7 rv Commercials Ltd , after charging all working ex- 
‘ pointed as oe manager, t - " 4 ® * penses, directors’ remuneration, 
; ordinate the production and admuir Haig Gudenian, associate editor At the annual conference of the ang making provision for de 
satrativ ides of 1 company of on yee has been gy &- a ational pee ounci f pes preciation, and all expenditure in 
i “A pecia ulies a5 assistant ‘ ditors at ile tuc 4 * we 
ious . Me oo Cousins, editorial manager of the Albert L. Smith | ft). chairman of rg ca ay lng launching of 
sales at Younger Publicit ade and specialist group of he award mittee wesents to he -vening ress 
who recently amalgama jdhams periodicals Arthur Whitehouse, if the Gestetner From this had to be deducted 
. Pear! & Dean Lid " < * * *x Duplicator Corporation, the first- the balance of the profit and loss 
also engaged on prod J. Clark has been appointed to uward certificate for Gestetner's account brought forward from 
1 began his career before “ sresent The Ironmonger in th magazine Expressior as_ the last year, amounting to £53,019, 
: C. R. Casson Ltd., and since t irmingham, Midlands, and South worlds finest encil-duplicated |eaying a debit of £16,270 to be 
war has worked for I Von ales areas hitherto covered by G. house journal Stuart de Bernes carried to the next account 
and Belding as media f od Vielow. He will operate from the (fF rages oe eR : ps oe rd At the 24th annual meeting of 
meted y og Anabel egg per's Birmingham office ete ape he na rtificate of Wish Press Ltd., J. E. McEllin, 
i le a mueber of the | d * * * excellence from the British Associa- the company’s chairman, said that 
3 Sales Managers’ Assoc ’ Thomas Murphy has just been tion of Industrial Editors. the year had seen the successful 
*y * > ~ — eon my salesman * e * launching of the Evening Press, 
u ar Li ine ~ — , > 
Peter G. Hyams “4 oe - ” After six years as public relations ween had entailed a considerable 
appointed advertisemer ; ois ind publicity offic f British Rail. imitial outlay, with continuing 
Stationery Trade Review Associ aied-Rediffusion Ltd. have ways (London Midland region), costs of development in the early 
been with Women's Wear pointed Ray Dicks as he ad ha George Dow is moving to the chief stages These, however, would 
<4 years and was tere ieining Rohe was a pro. commercial manager's department not recur 
; ment manager wher cer of film programmes at ‘the at Euston House mick acntass “The Evening Press,” he said, 
; bg " + BC. Macdonald Martin, ex-cditor (S4/¢s). This is a new post created “has now been established as a 
Richard Millar ha d Avan the BBC TV news department or Geven et = ae publication of merit and influence 
‘) Betts Lid ' ; : ) joins Associated-Rediffusion as #94 freight Dusine “ee with both readers and adver- 
He was prev y — istant to Mr. Dicks al " ed ‘ tisers.” 
with Ge nlys I 4 H w Ne i Ra prod md mo BS oe Mr. McEllin claimed that the 
Sokenl te a pilot Mi M sUNiNg the board a to the Film Producers Evening Press had met with ex- 
be in charge of a : Guild at Guild H and J. R. ceptional success in the advertise 
accounts which have At Barbour MacLaren  Adver Greenwood ha ; appointed ment field. The number of classi- 
taken over by Alan B sear a = ae ieee aed tudio ma r at Merton Park fied advertisements from its in- 
* * * hi ; sameaet — Roan aeealened Studios in his place ception had greatly exceeded 
The retiret f J. Murray the board, and Margaret Mather * * . expectations, and it had emerged, 
Watson [: t edit kes up an official appointment as Michael Renshaw, ertisement he claimed, as the most popular 
Scotsman will be mar ace buyer. Mr. Barr was formerly d tor, Kemsley Newspapers, has and effective medium for small 
i plimentary I th D. C. Cuthbertson & Co., Lid ann ounced that Arthur F. Heywood advertisements in Dublin 
4 Friday, July 29 i id Benn Brothers Ltd., joining has been oo rmed S sppaint “The volume of display adver- 
“ ors - verti y t ment as advertusen anager oO! ' 
editor ; . ‘ mpoe See — ey he sa thee aa Mr. Heywood ‘tisements carried is also expand- 
Ernest S. Hooper is formerly with D. C. Cuthbert was appointed ac verusement ing, and advertisers jad finding 
pointed dist at # n & Co. Ltd manager at the beg g of the the new paper a valuable medium 
ager of Mini 1] * « * year in this sphere also,” he said 
% (See Mainly Personal, page 770) -H. Knill_ Jones (Howard, Jones . * * During the year, he claimed, 
; * 8 " yberts & Leete Ltd.) was invested , M. W. —_ na signed from the Jrish Press and the Sunday 
fy Currys, o ple rad new president of the London ‘he doard of ars! lardy Ltd Press had maintained their pres- 
x retailers, ha Master Printers’ Association in @S he is due to re rtly. His tige—“‘indeed, the Sunday Press. 
f manage! H H. J. Potterton, succession to Alan W. Russell (Ff. W Eee has = take par > with the greatest circulation of 
. who has been ir ge of the com White & Co.) at the annual meeting ee ee ee . of Bovril any newspaper in this country, in- 
RS panys f city for ¢t pa Sik the Association last week > L td ; He pr whouaie s for six creased its readership during 1954 
¥ ab 85 * * wong aco ee oo years secretary of Cc Ltd., and It is NOW, more thi an ever, the 
Michael Borkett has joined Max ced as senior vice president and general manager in B for Stan- most widely read newspaper and 
Ritson & Partners Lid, as an Hf. W. Underhill (Eden Fisher ard Brands Inc. of New York for influential advertising medium in 
account executiv (;sroup) as junior vice-president four years Chas. ( Knights Ireland.” 
r * * nm é. G. Baker, who retires from the remains managing director of the 
si Eric Montgomery has beer MPA secretaryship to-day (Thurs- company “ 
pointed press and publicity off y) after over 35 years’ service " = . Hazell Sun Ltd. 
o the Governmen Ni ith the Association, was elected an Pearl & Dean (Overseas) Ltd. fe 
Ireland. He succ ~4 ¥.M Adams, ynorary member. The new secre have appointed A. B. M. Taylor, as Board of Hazell Sun Ltd. have 
who is retiring. Mr. Montgon uy will be P. Glennie-Smith. their first overseas s manager recommended a final dividend on 
4 He will promote the organisation's the ordinary and employees 
screen advertising services in more shares for the year ended 
than 100 overseas ter rics, aS a March 31, 1955, of 114 per cent 
medium for stimulating British ex- less tax. The interim dividend of 
ports. Mr. Taylor went to India in 4 re “8 oes 
Sess ne chil anmarern with the 2+ per cent already paid, makes 
is Press Syndicate, Ltd., Calcutta, and a total of 14 per cent, against 
later joined Grant Advertising Inc, 124 per cent last year. 
4 as copywriter and senior account 
: executive. In 1951 became ad- E 
? vertising, manager of he Goodyear Associates now 
2 and udper 0 ndia . ‘ 
(See Mainly Personal, page 770) From this het-sepe John Hur d 
* * & Co., public relations firm, wi! 


: now be known as John Hurd 
Miss Jean Mason has been Associates Ltd The firm re- 
appointed fashion son officer for — 
Cyril Lord Lid. She was formerly cently moved to a new address, 
with Molyneux. Miss Lilian Hyder is ! Great Cumberland Place, 
W. J. King Dan Warnock J. R. Greenwood publicity officer for Cyril Lord Led. Marble Arch, W1. 
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Is your product 
on her 


shopping list ? 


ARIS 


ne 
< foAS 


The Daily Mirror has the biggest 
daily net sale on earth 


(A.B.C. certified net sale 


. 


: whe ’ 
ees 


July to December 1954 


aoe: 
ce 


4;753.413). Moreover, the 


‘4 


1.1.P.A. Survey showed that among 


x 
- 


young readers the Daily Mirror’s predominance 


er 
3. 


eS 
s ’ 
oe 


is even more remarkable. It has over 1,700,000 


tae 


more readers under the age of 45 than any other 


4 
So 


national daily. These are the readers with 


the longest buying years ahead of them. If your 


Ad ¢ 


products appear on young housewives’ shopping 


er, 
pinié ‘eine 


2 
he 
ot 


lists today, the chances are that they will continue 


to do so for many years to come. : DAI LY M | RRO R ? 
2 ” 


And remember—the Daily Mirror has the lowest square 


as 


pS fy, 
ea 


inch per thousand rate of all national dailies. The biggest 


Daily Mirror is the world’s greatest mass market medium. daily sale 


on earth 
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ELECTRICAL EXHIBITION—ON ICE 


To publicise their 
British Electrical Power 
tion, W T. Henley 
Works Co. Lid. inserted 
tisement in electrical tra 
It shows Brighton roc} 
top-most stick of the 
by a Henley three-core 
rock is being presented 
at the stand 


lliffe celebrai. 


. . 
two jubilees 

To mark the golden 
two of its 34 publicat 
Transport and Mor: 
Associated Iliffe Pr 
gave a staff dinner « 
Royal 

Claude E. Wall: 
and managing dire 
company, was in th 
the 100 diners inc! 
directors, past and ; 
bers of the editoria 
tisement staffs of 
journals, and repre 
other departments 

The first issue 
Trader was dated Ju 


and the first iss {f Motor 
Transport appeared « June 8 
1905. Both journa ave «just 


published special numbers 


More publicity 


During the past year, Irish 
goods have been given much 
more publicity abroad, par 
ticularly in women's pages, says 
a review just issued by Coras 
Trachtala Teoranta (Irish Ex 
ports Board). 

A pilot operation has been 
planned under which circular 
letters are to be addressed to 
20,000 members of Irish societies 

principally in America—in 
districts where Irish goods are 
now on sale. 


FOR Ali 


Mt ALL AREAS 


100 exhibitors at Brighton Stadium 


show latest equipment 
By Our Exhibition Correspondent 


The exhibition held in conjunction with the British 
Electrical Power Convention which opened on Monday at 
Brighton is not only the largest and most comprehensive 
display of electrical equipment to be staged outside of 
London, but also the first exhibition ever to be staged on ice. 

Its venue, the Ice Sports 
Stadium, has been boarded over 
for the exhibition and as, apart 
from the hot weather, a number 
of exhibitors have their apparatus 
working, including electric fires, 
the ice cooling system has had to 
be “stepped-up” in case the ice 
should melt and the stands settle 
down by several inches 

In addition to the Stadium 
itself, two large marquees have 
been erected in the car park 
adjoining the Stadium to house 
the heavy exhibits. 


‘Newsweek’ plan 
more promotion 


“Newsweek,” who claim 
that during the past 18 months 
the UK circulation has been 
trebled, are planning improved 
distribution methods and 
additional promotion. 

This is reported by Tim 
Grey, European edition circu- 
lation manager, just back from 
a conference in the USA on 
circulation and promotion 
matters. 

Speedier delivery, additional 
point-of-sale publicity at 
newsstands, and more adver- 


Showing the public 


Altogether 100 firms and 
organisations are exhibiting and 
many of them are showing their 
latest appliances for the first time 


The Jackson Electric Stove 


, ‘ odie tising are the thod 
Company have made an attrac- il = P 
tive display of their “Cookalone” that I probably used, 
he states. 


Auto Control Unit which can be 
operated by the public, illumin- 
ated panels showing them the 
hours of freedom they can obtain 
by the use of the unit 


30,000 entries for 


The English Electric Company 
have a colourful show of their 
latest domestic appliances, and 
Hoover, General Electric, 
Ferranti and Simplex are among 
other firms with attractive stands 
and interesting displays. 


A large demonstration theatre 
is situated in the gallery of the 
Stadium where Margaret Patten 
gives cookery demonstrations 
throughout the day. 


The Convention is being held 
in the Dome, and here the 2,500 
delegates are hearing a series of 
talks and discussions by electrical 
experts 


competition in ad 


A half-page advertisement in 
the Sunday Express, announcing 
a competition for which 30,000 
entries were received, had its 
seque! on Tuesday, when J. R. 
Fowling, of New Haw, Wey- 
bridge, Surrey, was presented 
with the first prize of £100 at the 
London offices of G. B. Britton & 
Sons, Ltd., makers of Dorchester 
shoes for men 

Competitors had been asked to 
associate different types of shoes 
with descriptions of occasions 
and suitable dress 

Britton’s agents are Glovers 
Advertising Ltd 


‘BRIDGWATER MERCURY’ CENTENARY 


The Bridgwater Mercury be 
came 100 years old on Tuesday 
of last week 

A four-page centenary supple 
ment outlined the progress of the 
paper from its founding by 
William A. Woodley, proprietor 
of the Somerset County Gazette. 

The paper is still family 
owned, with one grandson, S. A 
Woodley, as principal and joint 


SALES ~- AIDS 
with 
SERVICE 


POINT of SALE 
ADVERTISING 


managing director , and another, 
F. S. Woodley, as a director 
“A century advertising 

how it has benefited commerce” 
was the title of one of the articles 
n the supplement, which also 
carried a number pictures of 
historical interest Goodwill 
messages appeared in some of the 
advertisements in the main body 
of the journal! 


SERVICE 


ERNEST MARKS PUBLICITY LTD. HAMILTON ROAD, MANCHESTER J3. 
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The front cover of the special issue 
of the “Austin Magazine” 


Austin journal ‘a 
44-year-old 
link with users’ 


A special number of the Austin 
Magazine and Advocate 1s being 
produced in July in honour of 
the golden jubilee of the Austin 
Motor Co. The Magazine itself 
does not celebrate its 50th birth- 
day for another six ‘years, as it 
was first published in November, 
1911, under the title of the Austin 
Advocate. 

Its primary purpose, say 
Austins, was, and still is, to pro 
vide “a friendly and helpful link 
between those who use and own 
Austin cars and the firm which 
makes them.” A steady growth 
in both size and circulation since 
it was launched indicates that the 
link is appreciated by Austin 
owners, the company claim. 


Format change 


The first editor of the Advo 
cate was H. Welsh-Lee and 
when publication began the size 
was 9 in. by 6 in., a format which 
continued until 1927. At the 
start, the company offered to send 
the Advocate free of charge, but 
as the demand grew a small 
charge was made, and in 1919 
advertisements were introduced 
to offset part of the production 
cost 

In 1927 the title was changed 
to the Austin Magazine and 
Advocate, the page size was in- 
creased to 11 in. by 84 in. and 
distribution was arranged through 
trade channels. These arrange- 
ments are in operation at the 
present time 

The magazine has been a 
monthly publication from the be 
ginning, and it has appeared 
regularly without a break since 
1911, even throughout both 
World Wars, say Austins. 
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Would you like to hit a 


$1,600,000,000 
market in # ANADA? 


If you are interested in scoring a $1 ,600,000,000 bulls But, remember you need a utham Newspapers 
cye in Canada—you need a// 7 Southam Newspapers to cover all the target \ 

to credit a direct hit every day 1,500,000 readers 
are reached and influenced daily as no other media 
can, by the 7 Southam Newspapers 

Tue Orrawa Citizen, with its $7,000 circulation 
in a growing, prosperous market, is a good example of great value sf you ave contemplating selling in Canada ov af 
of the penetration of the Southam Newspapers you sell there mow 


For explicit informat son (ate writ rU K representat 
Fr. A. SMYTH, 34-401 , (ILL, LONDON, 
tC. 4 TELLPHONE 


He wall be Ppicated fo send you a free py of sm portant brochures 


you get ACTION when you advertise in THE OTTAWA CITIZEN, THE HAMILTON Spt 
EDMONTON JOURNAL, THE MEDICINE HAT NEWS, THE CALGARY HERALD 


SOUTHAM NEWSPAPERS 
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NEWS FROM FRANCE 


Rising costs of 
producing a 


new daily 


By Our Paris Correspondent 
Twelve hundred million francs 


(about £1,200,000) is the estimated 
sum required (accord: :y to Echo 
de la Presse et de i Publicité) 


for the launching, at the present 
time, of a national daily news- 

aper in France on the basis of a 
aoed-der circulation of 200,000 
copies. 

This hypothetical calculation 
has been provoked by rumours, 
current for many months past, 
of the appearance this autumn of 
a number of new dailies, or 
revived pre-war papers such as 
Candide, Le Temps, L’Echo de 
Paris and F rance-Matin. 

L’Echo de la Presse et de la 
Publicité points out that talk of 
the launching of new dailies 
should be taken with considerable 
reserve ; for although finding a 
backer for such a project may not 
be much more difficult to-day 
than in more prosperous times, 
the difficulties involved are 
considerable 

The author recalls the iau 
ing, in 1951, of L’Univers 
a capital of 500 million f: 
(about £500,000). This pape: 
which never saw the light of ¢ 

was to have been a ! 
daily with a circulatio 
200,000. Daily expenses 
probably based on something 
the following figures: 


frs 

Paper ~ 1,165 
Typesetting, block 

making and print- 

ing : 350,0 
Editorial expenses 150,00 
Advertising and mis- 

cellaneous over - 

heads 300,000 


Total 1,965,000 
This makes a total, over the 
first six months, of some 
353,700,000 francs Theoretic- 
ally, therefore, L’Univers should 
have been out of the red after 
about six months’ operation. 
But it never even got that far. 
A similar undertaking in 1955 
would have to count, it is claimed, 
on a period of at least a year 
before recovering their losses 
that is, if a paper could survive 
for a year in the face of strong 
competition from existing 
national dailies. And the capital 
required, taking account of in- 
creased costs over the past four 
years, would be in the region of 
12,000 million francs. 


CANNOCK 


ADVERTISER 
PROSPEROUS 


COVER 


Rolls-Royce (Aero Division) stand at the 1955 “Salon de !' Aeronautique”’ 
held in Paris this month. Designed by Frank McNickoll, in collaboration 
with A. Smallwood and P. H. Pratt of Rolls-Royce's publicity department, 
the stand was built and fitted by City Display Organisation, of London 


56.7 per cent passes in IPA 


Of the 129 candidates to take 
the Institute of Practitioners in 
Advertising’s examinations earlier 
this year, 73 passed—a percentage 
of 56.7 per cent. 

In the newly created associate 
membership class, 34 candidates 
took the first-ever examinations, 
and 23 passed—a slightly higher 
proportion than in the other two 
categories, the membership inter- 
mediate and final. 

For the intermediate examina- 
tion there were 51 candidates 
with 26 passes, and in the final 
examinations 24 candidates were 
successful out of 44. 

Two distinctions were gained in 
both the membership final and 
the associate membership 
examinations. 

Successful candidates in the 
three examinations were: 


MEMBERSHIP FINAL 

Austin, Roy Bailey (Graham & 
Gillies Ltd.), Banister, John 
Michael (S. D. Toon & Heath Lid.), 
Bionett, Roy Richard, Bonvun, 
Frank John (Mather & Crowther 
Ltd.), Brewer, Geoffrey Plimsoll 
Shaw (Alfred Pemberton  Ltd.), 
Brittain, Sidney Roy (Sterling 
Advertising Ltd.), CHENEVIX 
Trench, John Gordon (S. H. 
Benson Ltd.), “Cowan, Roy Neville 
(Samson Clark & Co., Ltd.). 

*Cowen, Raymond John (W. S. 
Crawford Ltd.), Cronin, Brian John 
(Alsop’s Advertising Ageney), 
Davis, Bernard Frank (Clifford 
Martin Ltd.), Durrant, Lawrence 
Leslie (Willing’s Press Service Ltd.), 
Foorr, Edward Arthur (George 
Cuming Litd.), Grarry, Joseph 
Charles (Foote, Cone & Belding 
Ltd.), Hotmwoop, Robin (Ripley 
Preston & Co., Lid.), Locke, Alan 
William (Masius & Fergusson Ltd.) 

Macvie, George Hunter (Topical 


ESTABLISHED 1878 


Advertising Service, Glasgow), 
MiLLarD, Rodney Thomas (Saward, 
Baker & Co., Ltd.), Sprers, Thomas 
Victor (W. S. Crawford Ltd.), 
STANSFIELD, Harold (Ripley, Preston 
& Co., Lid.), THompson, Raymond 
Clifford (ohn Newton (Publicity) 
Ltd.), Vernon, David William (C. 
Vernon & Sons, Ltd.), Wooprorr, 
David James (Doig Advertisin 
Lid.), Wetton, Miss Jean (S. 
Benson Ltd.). 


* Distinction. 


MEMBERSHIP INTERMEDIATE 
ALLEN, Gordon David (Intam 
Ltd.), BrawaM, Michael Derrick 
(Napper, Stinton, Woolley Ltd.), 
Cuew, Miss Patricia Marguerite 
(Tully-Crabbe Ltd.), Cuurcn, Peter 
George John (Colman, Prentis & 
Varley Ltd.), CLarx, Roy George 
Herbert (Max Ritson & Partners 
Ltd.), Conquest, Laurence David 
(Kingscott Lid.), Davis, Michael 
Alan (L. Graham Browne Adver- 
tising Ltd.), Dean, Gordon (Hes- 
lock Ltd.), Dopp, Anthony David 
(Colman, Prentis & Varley Ltd.). 


ve 
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‘Round the Shows’ 
for Ovaltine 


At Horsham last week a unit 
from Screen Audiences Ltd. was 
on location at the Royal Counties 
Show. The company, an asso- 
ciate of J. Arthur Rank Screen 
Services Ltd., was working on a 
two-minute Eastman colour film 
for Ovaltine. 

Material had already been shot 
at the Bath & West Show earlier 
this month, where Ovaltine’s 
entries had won two first prizes 
and several other awards of merit. 

The team included Gordon 
Hales as director and Alan White 
as photographer with Norman 
Jones as his assistant. Lionel 
Claff was in charge of the pro- 
duction, which is the second in 
the series “Country Topics” and 
features Ralph Wightman. 


examinations 


Doopy, Richard Mark (E. W. 
Barney Ltd.), Dowse, Peter Francis 
(R. S. Caplin Ltd.), Gerres, Eric 
(John Haddon & Co., Ltd.), Goma, 
Norman Richard (Modern Adver- 
tising Service Ltd.), Grossman, Alan 
(Napper, Stinton, Woolley Lid.), 
Lowe, Ivan Laurence Firth (G. S. 
Royds Lid.), MAGEE, Gerald 
Frederick (S. H. Benson Ltd.), 
Maytetr, Gerald Mayne (Lambe & 
Robinson Lid.), Mutriesury, Peter 
George Stanley (C. J. Lytle (Adver- 
tising) Ltd.). 

Nieman, Michael Maurice (Rich- 
mond Towers Ltd.), Parkin, Harold 
George (Crane Publicity  Ltd.), 
Pitcuer, Archibald Ernest (Mather 

Crowther Ltd.), SCARLETT, 
Bertram Robert (F. C. Pritchard, 
Wood & Partners Ltd.), Sears, Roy 
Stanley (Sears & Nalson Ltd.), 
SUTHERLAND, John (Simpson & 
Gemmell! Advertising Ltd.), Taytor, 
Leonard Charles (George Murray 
Advertising Ltd.), THom, William 
Gardiner (Watson-Brown Adver- 
tising Ltd.). 

@ Continued on page 776 


Me, ik 


Among the competitors for the rapidly growing cake mix market is 
Cakeoma, for whom large-scale advertising is now being carried on by 


their agents, S. C. Peacock Lid. 


Above are the packs for two of their 


mixes, iced chocolate layer cake and the cake and pudding mixture. 


EDNESFORD 


ADVERTISER a 


MINING AND AGRICULTURAL AREA 
MARKET PLACE, CANNOCK STAFFS: 80, FLEET ST. CEN. 7500 
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ADVERTISER'S WEEKLY 


fs Engineers 7 


IF YOUR CAMPAIGNS 


INCLUDE ANY OF THESE PRODUCTS 


“POWER & WORKS ENGINEERING” IS THE RIGHT MEDIUM 


ALTERNATORS 
ANNEALING FURNACES 
ANTI-VIBRATION DEVICES 
ARTESIAN WELLS 
ASBESTOS PRODUCTS 
ASH HANDLING PLANT 
AUTOMATIC CONTROL 
BAGGERS 

BATTERIES 

BATTERY CHARGERS 
BEARINGS 

BELTING 

BOILERS 

BUILDING BOARDS 
BUNKERS 

CABLES 

CANTEEN PLANT 
CHAINS 

CHIMNEYS & STACKS 
CLUTCHES 

COAL HANDLING PLANT 
COMPRESSORS 
CONDENSERS 
CONDUIT 

CONVEYORS 

COOLING TOWERS 
CRANES 

CYLINDERS 
DEGREASING PLANT 
DESCALING TOOLS 
DIESEL ENGINES 
DISTRIBUTION PANELS 
DRAG SCRAPERS 
DRYERS 

DRYING OVENS 
DucTS 

DUST COLLECTORS 
ELECTRICAL CONTROL GEAR 
ELECTRIC CLOCKS 
ELECTRIC DRIVES 
ELECTRIC MOTORS 
ELEVATORS 


ENGINE STARTERS 
EVAPORATORS 
EXHAUST-STEAM PLANT 
FANS 

FEED PUMPS 

FILTERS 

FIRE ALARMS 

FIRE EXTINGUISHERS 
FIREPROOF DOORS 

FIRE PUMPS 
FLUORESCENT LIGHTING 
FURNACES 

FUEL ECONOMISERS 
FUEL STORAGE TANKS 
GAS ENGINES 

GAS GOVERNOR PLANT 
GAS PRODUCERS 
GEARING 

GENERATORS 


cariee 


sigs _ See 


HAND TOOLS 
HEAT-TREATMENT PLANT 
HOPPERS 

INPRA-RED HEATERS 
INSTRUMENTATION 
LAMPS OF ALL TYPES 
LIFTING TACKLE 
LIGHTING FITTINGS 
LOADERS 

LUBRICANTS 
LUBRICATION SYSTEMS 
MACHINE GUARDS 
MACHINE TOOLS 
MATERIALS HANDLING 
MECHANICAL STOKERS 
MECHANICAL TRANSMISSION 
NUTS & BOLTS 

OIL BURNERS 

PAINTS 


POWER TOOLS 
PROCESS HEATERS 
PROTECTIVE CLOTHING 
PUBLIC ADDRESS SYSTEMS 
PULVERISING MILLS 
PURIFIERS 

RAMS & PRESSES 
RECTIFIERS 
REFRACTORIES 
REFRIGERATING PLANT 
ROOFING 4& GLAZING 
ROTARY CONVERTERS 
ROTARY DAYERS 
SAFETY DEVICES 
SCRUBBERS 

SEWAGE PLANT 

SHAFT DRIVES 

SOOT BLOWERS 

SPACE HEATERS 
STACKERS 

STEAM ACCUMULATORS 
STEAM ENGINES 

STEAM JOINTS 

STEAM PIPES 

STEAM TRAPS 

STEAM TURBINES 
STEEL PLATE & SECTIONS 
STEEL TUBES 
SUPERHEATERS 
SUPERCHARGERS 
TELEPHONES 
TRANSFORMERS 
TRUCKS 
TURBO-BLOWERS 
TURBO-COMPRESSORS 
VALVES 

VOLTAGE REGULATORS 
WATER METERS 

WATER SOFTENERS 
WATER TREATMENT PLANT 
WELDING & CUTTING GEAR 
WIRING 


““ GONE OF THE TOTHILE PRESS GROUP OF BLICATIONS 
| THE RAILWAY GAZETTE - SHIPBUILDING & SHIPPING RECORD - NEW © + WATER POWER 
DIESEL RAILWAY TRACTION - THE INDUSTRIAL + POWER AND WORKS + pOOoD - WOOD 
7 AND BUILDING - COKE AND GAS + MINE & QUARRY ENGINEERING COLLIERY ENGINEERING 


Published by TOTHILL PRESS LIMITED 
33 TOTHILL STREET, WESTMINSTER, S.W.1 


Telephone: Whiteha!! 9233 
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ADVERTISER'S WEFKLY 


VERDICT FOR 
RESALE PRICE 
MAINTENANC 


Any fainthearts in adso* 
who fear public exami: ot 
the practices of the Sreiies 
should study the lates 
of the Monopolies Com 

The critics of commerci: 
prise denounced resal. 
maintenance long and | 
vehemently that some > -)«' 
ing men thought it m > ' 
tarred with the brush p: 
for rings and monopolie: 

The Commission, howev« 
not failed to recognise t) 
priety and  importan 
branding and individual 
maintenance to an efficie: 
tributive system. 

The recommendation § tha 
action should be taken \ ’ 
would deprive a produc: 
the power to prescribe an: 
force resale prices for g¢ 
bearing his brand will be 
comed as an important co: 
bution to the continuance 
orderly marketing. 

The prohibition of indivi 
price maintenance would hi 
goods branded with the gua: 
tee of constant quality. I 
leaders and cut prices wo 
undermine the whole system 
sales built by advertising. 

The public would be the lose. « 
Quality guarantees would > 
and average prices would ever 
tually rise as uneven sale 
affected steady mass production 

The Commission has recognised 
these fundamentals. And its 
verdict is one of confidence in 
honest, modern marketin 
methods. 


TWO-WAY TRAFFIC 


The latest issue of the journ:| 
published by the Institute o1 
Practitioners in Advertisi 
states : 

“If, in the training of your 
journalists, advertising cow 
be introduced as a specil 
subject, the Institute would 
have no difficulty in finding 
top-level personnel to lectur« 
and initiate discussions. Si: 
larly, the Institute we: 
surely welcome the assistanc: 
of experienced journalists in 
its own training activities.” 

Some scheme of this kind should 
be put into operation imm 
diately. It would provide per- 
haps the most effective public 
relations for advertising. 


738 


Talking Points 


June 30, 1955 


Agency men at ‘hustings’ for giant 


US fruit 


HEN an _ advertising 

account changes hands 
in this country the negotia- 
tions are discreet and shrouded 
in secrecy. 

Across the Atlantic things are 
a little different. 

Take the case of the Florida 
Citrus Commission account 
Two pages of pictures in Adver 
tising Age showed the representa 
tives of various agencies telling 
the Commission in turn what 
they would do to sell fruit 

The account, lost by JWT to 
Benton & Bowles, is worth about 
34 million dollars No wonder 
the five competing companies 
spent an average of 30,000 dollars 
each in a bid to get it. The new 
agency was selected on a points 
voting system 

This account move may have 
repercussions in Britain The 
Citrus Commission is planning 
vig marketing operations here for 
tresh and canned fruit and juices 

JWT London had no news this 
week of developments here. 

Elusive visitor from America 
just now is Thomas B. Swann, a 
prominent member of the Citrus 
Commission. 


INDIGNATION 
Ww N he gave a BBC talk 
5] 


entitled “Press Centenary,” 

rian Inglis left an impression 
vhich led this column to com- 
ent on the “somewhat sinister” 
ppearance given to the part 
iyed by advertising in news- 
iper publishing 

The question was posed: Why 
s it that so little recognition is 
ziven to the role it has played in 
securing press freedom? 

Mr. Inglis protests: “But that 
is precisely the point I was trying 
to make.” And he draws atten 
tion to something he wrote in 
the Spectator: 

The impression that adver- 
tisers constitute a threat to the 
freedom of the press is mis- 
taken ; on the contrary, it was 
only through their help that the 
press became free.” 
Apparently the ad men who 

telephoned their indigation here 
gained the wrong impression 

But what did he say? Accord- 
ing to a BBC transcript: “If all 
advertisers decided to-morrow 
that they would prefer not to 
take space im the press, the news- 


account 


paper industry would collapse. 
And there is a strong risk 

that enough of them will to hit 
the press pretty severely.” And 
there was more about killing off 
journals and undermining of the 
freedom of the press 

Mr. Inglis stated categorically 
that “many advertisers are switch- 
ing some of the money they have 
been using on newspaper adver- 
tising to advertising in the new 
medium (TV).” 

All the evidence is to the con- 
trary. A survey to be published 
in the WEEKLY next week shows 
that most advertisers have ear- 
marked extra money for TV 


SELF-SERVICE 


HERE'S more in self-service 

than re-shaping the shop 

and moving the cash desk. This 

modern form of retailing opens 

up all kinds of marketing possi- 

bilities, encourages new selling 
approaches. 

Consider the enterprise of 
Sydney Bellman, of Brighton, 
and Charles Bedrich, of West- 
bourne Grove, London 

These self-service food retailers 

Mr. Bedrich claims to be 
Britain's first private self-service 
grocer—are developing some- 
thing quite new in* the way of 
customer relations They are 
planning to take coachloads of 
their customers to the Canned 
Foods Advisory Bureau (run by 
the Metal Box Co.) to see the 


latest canned goods on the 
market, film and cooking demon- 
stration; and afterwards on a 
social jaunt 

Mr. Bellman’s customers will 
go on a sight-seeing tour of 
London and round off the day as 
his guests at dinner 

Mr. Bedrich will take his party 
to see “Kismet.” 

The Bureau is inviting other 
grocers in all parts of the country 
to follow this enterprising lead 


RATTLING GOOD 


OU know the famous pro 

perty ads (all modern incon 
veniences) which grace the 
columns of otherwise serious 
Sunday newspapers? 

Well, they're trying a similar 
approach to sell used cars in 
Scotland now 

Second-hand car bargains ad- 
vertised in the Glasgow press by 
Gordon Wallace & Co. have the 
little extra something the others 
haven't got. It’s provided by the 
copywriter 

A Rolls Royce is offered 
“rattling good seven-seater in 
first-class condition, would go 
anywhere and might even come 
back.” 

Samples of other bargains 
“ Riley saloon—goes like a bomb 
(liable to blow up at any time)”; 
“brace of Ford Pilots, would 
serve well as book-ends”; “Super 
Snipe . . good hiring car or you 
could sell your house and live in 


Bargain hunters, jaded by ex- 
travagant claims, appreciate this 
humorous treatment, says a 
canny Scots correspondent. 


TO-MORROW'S TOPICS 


@ Five-year plan for furniture 
publicity is being worked out 
following the recent trade vote 
in favour of co-operative ad- 
vertising. 

@ Automatic vending machines 
are being developed for 24- 
hour-a-day sales of ice cream 
outside shops, at garages, 
cinemas and rai!way stations 

@ Britain's 40,000 - odd small 
bakers may co-operate to ad- 
vertise shop cakes in answer to 
the challenge of the cake 
mixes. 


@ Next frozen food developments 
will be complete dinners from 
soup to sweet in one pack, and 
pre-cooked foreign dishes. 


@The new 


@ Success of selling tea and coffee 
in public houses is leading two 
big brewers to consider the in- 
corporation of a “café” angle 
with local and point-of-sale 
advertising for their tied hours. 


@ Trade union fears and estab- 
lished trading’s prejudices will 
not hold up self-service devel- 
opments. Heavily financed con- 
cerns are determined to de- 
velop nation-wide chains. 

Hulton political 

weekly—publication of which 

was postponed owing to the 

General Election—is now 

planned to appear in September. 


ROUND TABLE 


... and of course B ‘FE ‘T Bus Advertising 


ADVERTISING DEPT. BE. T FEDERATION LTD. STRATTON HOUSE. PICCADILLY, LONDON, W.I. 7e/: MAY fair 8886 
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COMPANY MEETING REPORTS... 
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The Staff and their families are also interested in 


the 
Chairman's speech and the report of the Company Meeting 


Your local Newspaper is read by your 
staff and their families- 


R. H. PENNEY 


NORTHCLIFFE NEWSPAPERS GROUP LTD. 


Display & Financial Advertisement Department 


Advertisement Director 


163 Queen Victoria St., London, E.C.4. Phone: FLEet Street 6000 


ADVERTISER'S WEEKLY 


pao 


«e+e if your 
business or 
factory 

is situated in 
any of these 
counties.... 


Brecknockshire 
Cardiganshire 
Carmarthenshire 
Cheshire 
Derbyshire 
Devonshire 
Dorsetshire 
Glamorganshire 
Gloucestershire 
Herefordshire 
Leicestershire 
Lincolnshire 
Northamptonshire 
Nottinghamshire 
Pembrokeshire 
Radnorshire 
Rutlandshire 
Shropshire 
Somersetshire 
Staffordshire 
Warwickshire 
Wiltshire 
Worcestershire 
Yorkshire 


Your 
announcement 
should appear 
in the 


appropriate 
newspapers 
mentioned 
below .... 


EVENING NEWSPAPERS 


HULL DAILY MAIL 

GRIMSBY EVENING TELEGRAPH 
LINCOLNSHIRE ECHO (Lincoln) 
EVENING SENTINEL 
(Stoke-on-Trent) 

DERBY EVENING TELEGRAPH 
LEICESTER EVENING MAIL 
BRISTOL EVENING WORLD 
SOUTH WALES EVENING POST 


(Swansea) 

THE CITIZEN 
(Gloucester) 
GLOUCESTERSHIRE ECHO 


(Cheltenham) 


WEEKLY NEWSPAPERS 
YORKSHIRE and 
LINCOLNSHIRE TIMES (Hut!) 
GRIMSBY SATURDAY 
TELEGRAPH 

STAFFORDSHIRE WEEKLY 
SENTINEL (Stoke-on-Trent) 
HERALD OF WALES (Swanses) 
GLOUCESTER JOURNAL 
(Gloucester) 


CHELTEMHAM 
(Cheltenham) 
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Legal Queries Answered 


June 30, 1955 


How the qualified advertising agent 


can protect his status by law 


ECENTLY, three ques- 

tions have been put to me 
concerning the status and the 
liabilities of advertising 
“agents.” As the subject-matter 
is of widespread interest, it 
may be helpful to dovetail the 
answers into one general 
article. 

The first question was 

Would it be possible for the 

Institute of Practitioners in Ad- 

vertising to prevent non- 

members of that body describ 
ing themselves as “Incorporated 

Practitioners in Advertising’? 

It would seem, on genera! prin- 
ciples, that the IPA could do so 
if it wished, and I base this view 
on a decision of the courts given 
many years ago in somewhat 
parallel circumstances 

An organisation at that time, the 
Society of Accountants and Audi 
tors, recommended its members 
to adopt, as their professiona! 
designation, and to use after their 


SOUTH EASTERN 


GAZETTE 


Read Office: MAIDSTONE 5588 Londen: 00, FLEET ST. Central 7500 


names, the term “Incorporated 
Accountant.” In time, that de- 
signation came to mean, to that 
section of the public who had 
dealings with accountants, that 
the society, by its system of tests 
and examinations, had conferred 
upon its members the privilege of 
a recognised status for ability and 
integrity. 


Eligible for membership 


In an action against another 
organisation (with which this 
article is not concerned) and a 
person who was describing him- 
self as an “Incorporated Accoun- 
tant,” the Society alleged that if 
the designation were to be used 
by persons over whom the 
Society had no control, and 
whose qualifications were not 
such as to render them eligible 
for membership of the Society, 
the Society and its members 
would be brought into discredit, 
and the object for which the 


CHATHAM 


OBSERVER 


Society was formed would be en- 
tirely frustrated. 

Giving his opinion Mr. 
Justice Warrington said that he 
was satisfied that the descrip- 
tion conferred on members of 
the Society a status different 
from that of other members of 
the profession who had not the 
same qualifications. Moreover, 
he accepted the view that a 
body, however incorporated, 
had a right to prevent persons 
who are not members of it, re- 
presenting themselves to be 
members of it. 

A rather interesting point in 
the court's decision was the view 
that the Society had a pecuniary 
interest in having as many mem- 
bers as possible, and if by the act 
of non-members, or another or- 
ganisation, its status was reduced, 
it might affect the number of its 
members, and thereby inflict legal 
injury. 


Could be prevented 


I should think, therefore, that 
if the IPA wished to do so, it 
could prevent non-members de- 
scribing themselves either as “In- 
corporated Practitioners in Ad- 
vertising,” or “Practitioners in 
Advertising,” as such descriptions 
have become associated with 
IPA members. 

The second question arises 
from the confusion attaching to 
the description “advertising 

The circumstances are as 


An overseas publication 
appoints as its London adver- 
tisement representative, “an 
advertising agent,” who sells 
space for it in the usual way 
The representative, be it noted, 
calls himself an “advertising 
agent.” Ultimately one of the 
advertisers who has booked 
space cannot meet his liabilities, 
and the overseas publication 
looks to its London representa- 
tive (who, it should be re- 
membered, is an independent 
contractor) for payment 
Assuming the point is not 

covered by the contract between 
the publisher and its London re- 
presentative (as it should be) the 
answer would seem to be: No! 
The London representative is in 
reality an agent of the publisher, 
just as a member of the pub- 
lisher’s staff would be, and even 
though he calls himself “an adver- 
tising agent,” and even though he 
is an independent contractor, his 
position is very different from that 
of an “advertising practitioner,” 
who, of course, buys space as a 
principal, and is himself liable. 


their problems, which will be 
treated in strict confidence. 

Replies will be forwarded 
by letter, without delay, to 
correspondents concerned. 

Neither the Editor nor 
our legal correspondent can 
accept any liability for the 
opinions expressed. 


In one case the “agent” is a 
representative, and in the other 
case he is a “practitioner.” 

The third question arises from 
the rapidly developing tendency 
to sue professional men for mis- 
takes due to “negligence.” 

If an advertising practitioner, 
who gives professional advice 
to his client, makes a bad 
blunder, involving the client in 
the loss of considerable money, 
can the practitioner be sued for 
damages, on the ground that he 
was negligent ? 

The answer here is, in theory: 
Yes—but the negligence will have 
to be proved, and it may be 
extremely difficult to prove. 


Two parties responsible 


In practice, the situation could 
hardly arise. A practitioner is 
usually in close consultation with 
his client at all stages of the pre- 
paration of an advertising cam- 
paign, and if a blunder were made 
the two parties would probably 
be equally responsible 

But if the practitioner gave 
certain advice which was obvi- 
ously bad, and could be proved 
bad, and if the advertiser, relying 
on the professional skill of his 
adviser, became involved in 
heavy losses, then it would seem 
that he would have good cause 
for action. Or if, through a fault 
in the organisation of the practi- 
tioner’s office, some instruction 
was not carried out, and the client 
suffered loss, then again there 
may by liability for damages. 

Before the war, an advertiser 
brought “a successful action 
against the owner of a certain 
medium, owing to the oversight 
of a member of the staff of that 
owner. It would seem that the 
same principle would apply if an 
advertising practitioner also made 
an error of some magnitude, due 
either to an oversight or negli- 
gence. 
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The 
nine lives 


of 


Major Guy 


Peverille- 


Peake 


UY PEVERILLE-PEAKE is not a man to 

(| make the headlines in the great national 

dailies; but it’s surprising how frequently you come across 
his name in the local weekly and in certain professional 
quarterlies. Leading nine lives has much to do with this, 
for Peverille-Peake is a man to be reckoned with—locally. 

He runs a market garden on his seven acres out Taunton 
way, so he’s employer to a few souls in the village. He’s 
Chairman of the Parish Council and a Church-Warden. He 
is active in local T.A. circles, canvasses diligently for his 
party at election times, holds a trusteeship for the Village 
Hall he’s a stock character in the productions of the 
Amateur Dramatic Society) and—perhaps this is a little 
surprising—he’s an a knowledged authority in the county 
on Saxon Somerset. 

Peverille-Peake, nine lives and all, is not an unusual 
phenomenon There are thousands like him who individually 
and collectively exert a tremendous influence on others. As 
local leaders thev are listened to with deference. Their 
tastes, decisions, prejudices and enthusiasms affect what 
others do and think 

It is the Peverille-Peakes of this world who form the back- 
bone of the readership of THE LISTENER—the national 
weekly with unique influence among well informed people 
of divers interests 

rHE LISTENER Offers unrivalled coverage of topics of 
national and international importance—politics, govern- 


ment. religion, science and the arts—by the most eminent 
and distinguished authorities. What THE LISTENER says to- 
day is part of the thinking of the Peverille-Peakes tomorrow 


and of 


their local audiences the day after. 


ADVERTISER'S WEEKLY 


Advertisers who wish to appeal directly and economically 


to a selective market of tter-off people of influence and 
discrimination will find 1 etter medium than the advert- 
isement columns of THI 


present a more forcetul « 


ENER. No other publication can 
ersuasive appeal to this particu- 
lar group of peopl Py ts advertised in THE LISTENER 
enjoy immeasurable advantages in terms of prestige and 


goodwill 


presented, are, in close association with 


unique and authoritat litorial matter. 


Average Weekly Net Sal i Dec. 1954, 137 B26 


~ 


Carries influence with influential people 


TOM HENN, HEAD OF ADVERTISEMENT DEZPT., PUBLICATION MARYLEBONE HIGH STREET, | 
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The man who would have no 


[! is almost impossible to 

say too often that the most 
important and often the most 
difficult part of creating an 
advertisement is to find a way 
of getting people to see it, to 
read it, and to remember 
consciously or sub-consciously 

at least one fact or thought 
about the goods you have to 
sell. 

I have not got the figures in 
front of me, but I think that in 
tests of something like 10,000 
advertisements in black and 
white, ranging in size from full 
pages in newspapers to one 
eighth pages in magazines, it has 
been found that an average of 
slightly less than 10 per cent of 


ts . 
30.556 knives. hrks 
ae | spoons fo wash / 


eee es 4» 


\ ucada your hands 
need NULON hand erram 
with vhin-akin oil 


“anes WEE me 

~ - -~ \* 

wen am . 

Seas ml 
a Wet #0 Proms ,. : 

tn “ ] 

2 agree 

~ ~ \ 
1.2 = 


ato iy wt * nyt? 


Nodes ope han bendy hap eed 


In Copytasters opinion the Ni: 


onceived—but the mai 
the picture) has been m 
Ryvita advertisement he thinks 


seeningt 


copy in 


his ads 


By COPYTASTER 


the readers of a newspaper or 
magazine read even one para 
graph of the text in the average 
advertisement 

Many, of course, are fead by 
only two or three per cent—but 
if the product appeals only to a 
limited market, a two per cent 
readership may be entirely satis 
factory. 

Whether most people conside: 
an “average” readership of 10 pe 
cent to be disappointingly low or 
surprisingly high ts a debatable 
question. About a year ago the 
chairman and managing director 
of an international company with 
a capital of some £40 million said 
flatly that he did not want any 


Slimming for the figure of fashion 


makes you fil — keeps you slim 


race: ~~ —— 

4 

~ em 

/ rt menr i } , 

m @averiise as ce 

7 ra fha mms view ,? ‘ 
st to disappear The neighbourin 

nme of the most courageous [to De 


press to-day 


matter in his advertise- 

for nobody ever read it 
Although he was then sup- 
plied with enough evidence to 
convince any jury that was ever 
assembled, he seems to be of 
the same opinion still. His 
most recent advertisement—an 
il inch triple column—says 
simply that his product is 
famous all over the world ; and 
lest anybody should misunder- 
stand him, there is a picture of 
the world to make it clear. 
But whatever your views on the 


ivcrage reader p may be, 
ou should have it : firmly in your 


head that to get even one per cent 
more readers for your own adver- 
tisement is worth a good many 
hours of thought and trouble and 
1 good many extra pounds spent 
on art or blocks if necessary 
One per cent of the readers 
of a national nev spaper or 
magazine is a _ tremendous 
number Of pe ple it can be 
as many as @_ hundred 
thousand 


Just sit back 


So when somebody has had a 
brillant idea, and the copy and 
layout have been prepared, it is 
never a bad idea to sit back for 
half an hour and see whether 

yu cannot still manage to attract 
that extra one per cent by atten 
on to detai Very often it can 
be done by changes so simple that 
even the most egotistic layout 
ian will agree that his work of 

has not been ruined 

Here, for example, is a finely 
conceived advertisement for 
Nulon hand cream 

Somebody has gone to a great 
deal of trouble to make this 

der-water photograph of hands 
been very 


washing-up and I 
well printed indeed in Woman's 


Own But the main headline 
the phrase that » € picture 


has almost disappeared in the 


If it had been printed in 8-point 
iS a Caption below picture it 
would have had re readers 
than it gets up there above evye- 

: : 


level in that spidery lettering 
Compare it with t condensed 
bold sans of the cighbouring 
Ryvita LGVETTISE nts nd isk 
voursell w A get ine 
readers ! 


Then again, it has been 
demonstrated quite conclusively 
by several kinds of —s 
that a headline loses readers if 


‘The Barber 


of Seville 


H 


British stcel leads the zworld 


7re oF “ %* a ees 


Copytaster can feel the sunshine 
in this 


some of the words are in a 

different typeface or are 

printed larger than the rest. 

There are plenty of occasions 
when it is desirable to have such 
Variations n headlines, and 
sometimes I am astonished at the 
brightness and invitation that 
clever typography can inject into 
a comparatively unexciting head 
line But one should always ask 
oneseli whether the departure 
from a straightforward headline 
has in fact improved the adver 
tisement enough to discount the 
ilmost inevitable loss of reader 
ship 

Here, for example, in the 


@ Continued on page 744 
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Are your Direct Mail Shots 
DIRECT ENOUGH? 


. .* * . 
BIA provides the most accurate mailing service 
to any trade, profession or organisation here or abroad. 

BIA lists of addresses fall into many thousands of different classifications — and 
each one lists potential customers you are constantly trying to reach! The simplest 
way to reach the man most likely to buy is — write to him direct, using BIA 
addresses. Remember — when you introduce your product to your customer 
through Direct Mail, it’s a personal introduction. 


Biggest customer-coverage — least cost 


Direct Mail is a specific medium your agency cannot afford to ignore. For the 
coverage is highly accurate; the cost astoundingly low. 

Many, many years of careful, cross-checked research have gone towards com- 
piling BIA’s comprehensive address lists. Each list is constantly brought up to date, 
so that every BIA mailing shot will tell its story to the people you want to reach 
without waste and guesswork. 


Whatever your market, 


IT’S LISTED! 


Tinker, w, soldier, sailor, rich man — 
you'll f em all in the new BIA catalogue, 
with the ber of available addresses and cost 
alongsi th lists? Yes. Old Reptonians? 
} ittooists, Best thing, though, is to 

rself, Send today for the free 

Just let us have your letterhead 

us direct, quoting Dept. B 

ull information about prices and 


front of the catalogue) 


BRITISH & INTERNATIONAL ADDRESSING LTD 


BIA House, Dept. B, Chalton Street, London, N.W.| - Tel: EUSton 5262/6 
MEMO: No sales office is complete without the BIA Mailway Catalogue 
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‘One of the most constructive 


June 30, 1955 


{Desirable pin-up 


campaigns 


Nulon case, do you think any 
thing was gained by printing t 


figures so very large And wil! 
‘ anybody, except the client, be 
q impressed by secing the word 
NULON in italic capitals in the 


midst of this script 7 
It seems so discouraging that I 
\ scarcely have the heart t y 
4 further and comment f € 
placing of the letters ReGp under 
the final letter of the word 
NULON 
But I do suggest that this ad 


vertiser and others wh eve 
they get some kind of protection 
in this way should think again 
Like notices saying “Trespassers 
will be prosecuted, it vay 
frighten a few children, but it 
will never turn a poacher fron 


his path or a trade-mark infringe 
from his evil courses 
* 


* * 
THe RYVITA advertisement is 
shown on page 742 for cont 
; with Nulon ] have said 


ago that this is one of the 
sensible and constructive c 
paigns for several years, bur | 
might have added that is it a 
one of the most courageous 

A more timid advertiser would 
have feared lest women conte 


, 

q 

Ry, OLYMPIA 

a | LONDON 
Sth 16th duly 1955 

” ——aane 

‘ss STAND No. $ 


OUTER ROW 
FIRST FLOOR 
GRAND HALL 


Newton Chambers & Co. Lid 
thes Autotype photo mura 

it was made from a comp >s 

; on one prece of paper by ey 

The mural was then enlarged 

enables Autotype to reduce | 


ral exposures from differe 


for years’ 


themselves with doing the exer- 
cises and not buy the Ryvita. It 
needed vision-——and perhaps some 
persuasive talk by the agency—to 
show him that the campaign 
would make the name Ryvita 


almost synonymous with slim- 
ming 
Although I believe that in 


almost every advertisement it is 

better to have the headline below 

the illustration I have no quarrel 

with its position here 
” , ” 

THE ADVERTISEMENTS for British 
stee! have left me rather cold 
partly, perhaps, because I have 
never been sure whether they are 
intended to sell steel or stee! 
shares or dissuade people from 
voting for nationalisation. But I 
can scarce forbear to cheer over 
this joyful drawing of the Barber 
of Seville 

The feeling of sunshine in the 
sketch, the laundry creases in 
his clean overall, and above all 
the expression of the face make 
this the happiest of advertising 
illustrations. 

Do you notice how the adver 
tisement gains in attention value 
by having the headline as the 
most prominent element after the 


xown chemical manufacturers, installed 


About 


print 


lents’ lecture room 0 Il long, 
ra.”’ Le., a master was produced 


naster the 1 
r to vanishing pont me re 


picture? Advertisers who insist 
on their trade name or slogan 
being printed large and black 
often do more harm to them- 
selves than they will ever guess. 


“... you should have it firmly 
in your head that to get even 
one per cent more readers for 
your advertisement is worth a 
good many hours of thought 
and trouble and a good many 
extra pounds spent on art 
or blocks... one per cent... 
can be as many as 100,000.” 


Horlick’s always set a splendid 
example of profitable modesty in 
this matter. 

* * * 


HAMPTONS HAVE never struck 
me as very gay or particularly 
enterprising advertisers but their 
recent move to Bond Street seems 
to have had an enlivening effect. 

This layout for “Sweet dreams 
begin in Bond Street” could 
scarcely be more simple yet it is 
the most charming and inviting 
store advertisement I have seen 
for at least five years. I have 
never felt an inclination to pin 
up any girl, but this one is cer- 
tainly going into my file of 
advertisements that I shall be 
glad to see again in future years 


LOOKING AHEAD twits 


Autotype photo 
even An 


1 blow-ups of more normal sizes 


SWEET OREAMS BEGIN 
iM BOND ‘STREET 


Copytaster can detect the enliven 

ing influence of a move to Bond 

Street in this Hamptons adver 
tisement. 


Autotype) 


a 


are $O Deautilr 


other—A pe elect to use the right—not necessarily the easiest 

methods. Messrs. N Chambers installed the mural strated to act 

as a source of insy their trainees. It is easy to imagine ther 

ses for murals ¥-ups—available in ALL sizes, any quantity, singles 
ries ci ck-and-whi r col 


Most of the really good 
BROWNLOW ROAD, WEST EALING, LONDON, W.13. 


AUTOTYPE COMPANY LIMITED EALING 2691-2-3 
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POSTERS 


| ean be seen 


oe ote 


bee me 


| by & people 
- out of 10 


25 times 


a week. 


or more 


In balanced consumer advertising campaigns, poster repetitio 
essential. But just how many people can see your posters? 
how many times? The largest investigation of its kind ever 
carried out in the U.K. was undertaken by Mills & Rockle 


an attempt to answer these questions. The survey was no 


than a day by day study of the way people live and move aro 
in their towns and cities—and have opportunities to see po 


advertising. 


The Evidence. As a result of this research, 
evidence has come to light which ts of the utmost value 
to all who plan, use, or have the opportunity to use, 
p ler advertising The finding appear in * The Si 

and Nature of the Poster Audience Study Il’ which 
1a ust Deen publ hed. Dour agency now has a p) 


ind further cofnes will be supplied on re jue 


MILLS & ROCKLEYS LTD 


Planned poster advertising in more than 200 towr Head Office Queens Road, Coventr 


The Mills & Rockleys Area oo @& 
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Public Relations Fleet of pleasure steamers. Cash, 
clothing and women’s accessories 
to the value of more than £200 
are to be given away in the quest. 


bd e a . 3 to 

How London taxi-drivers are = .S.S20°seR: 

attractive girls aboard the White 

7. * e ac = — toe a 

eo ave heine etlected fo ‘ 

aiding the Blind School geet see neal te 
llowing day 

=a there will be a 


ENEATH the green badge 1,000 plaques was received n another form and get it beauty parade of the 12 semi 
lies a heart of gold. So from the manufacturers they accepted over our heads.” finalists, when three will be 
say Press and Public ‘Rel tions had to be hastily scrapped in Hats off to the cabbies ! selected each time for the grand 
[td aie theese toned 1.000 —_ entirety after | an in * * * final to be held in August. 
c flammability test and another IN rvs Welsh and West Country The promotion has _ been 
London taxi-driv willing to lot ordered, this time in editions, the Empire News is devised with C. N. D. Cole. the 
place a plaque appealing for plastic. sponsoring a “Queen of the Welsh and West editor of the 
funds for the Royal School for The announcement that the Bristol Channe beauty contest Empire News, and by John Hurd 
the Blind, in the passenger Plaques were available was made '" conjunction wih P. & A Associates Ltd.. PR consul- 
compartments of their cal through a trade magazine. The Campbell Ltd.'s White Funnel tants to the White Funnel Fleet. 
Most commercia concerns response was amazing. Men on 


their way to the ranks in the 


have to pay £10 or £12 a year morning left their cabs outside ' Hot heat 


fo, the privilege the agency's offices in Great The winner of the 

Apparently the hardest part Titchfield Street while they called first heat in the 
was agectting round the *. to offer free space on their contest organised 
Press and Public Relations Ltd. vehicles. by “Blighty” to 
State find “Miss Blighty 


“After the Public Carriage Needle in haystack of 1955 was 
Office at Scotland Yard had - Maureen O'Neill 
agreed to the idea in principl The agency's executive direc- %¢¢” here at centre 
there were all sorts of provisos tor, Murray Edwards, has stated On the leyt is tn 
The plaques had to be nor “The conception of the idea took ©" “ree! che aad 
inflammable, they had to have as long as the famous needle in O"¢0" Scott. and 
rounded edges in order to save a haystack—no time at all, but 4°7'"@ Is at Jar 
possible damage to clot the details and the working out "8!" Over 1,200 
the screws that fastened them took more than four months, @@"Cers at tin 
to the under-side of the tip-u and all that time we were Streatham Locarno 
seats must be countersun! frightened that someone would ‘//"essed the pro- 
When the first consignment come along with the same stunt ceeding 


ye *e 590" yutle e% \r 
ohis ev. © p or 
yh" , w , WO vis 
at ‘ ellime he X yng ww 
. ° ye ™ 
you cot 3 ol \ , 2 yer! Sethi one te unt sae qed 
"yw Oo Wry” We a\* oor. 
A ot not MAKE VOmR THAVING & FLEAS URE <a 
pus k put Lv o ne 
o fas“. @ —_— 7s 
yvlo N ts 
ew \¢ ‘ out 
1 . ° 
m at ceree™ Designed and produced by Priestleys 
ag' ces”. ng’ for Remington Rand Ltd. 
eT tt 
s \ r 1 1 la ar 
+<}) ° 
Du Hil yivot 


\y/ Masters of Display 


i - 5 


PRIESTLEYS 
of Gloucester 


Produced by 


Priestleys for COMMERCIAL ROAD. GLOUCESTER. TEL. 22281-4 
C. & J. Clark Lid. 9 BUCKINGHAM STREET, W.C.2. TEL. TRA 4277-8 
from designs 70 CAROLINE ST., BIRMINGHAM 3. TEL. CEN 194] 


supplied by clients AND AT MANCHESTER AND CARDIFF 
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Ix order to entertain the world, the J. Arthur Rank Organisation makes the world its location. 


It may be the jungles of Ceylon, the shores of the Italian lakes, or the South Seas. 
Recently it was the Mediterranean—when a Rank Group film unit sailed to Athens 
and Alexandria to shoot scenes for DOCTOR AT SEA, produced by the 


team who made the record-breaking DOCTOR IN THE HOUSE. 


ACROSS THE FRONTIERS 


Dirk Bogarde, who stars in this new comedy, has appeared in films made 
in France, Spain, Germany and Kenya. For other Rank Group productions, 
film units have travelled to East Africa ! OF ZANZIBAR), Ceylon (THI 
PURPLE PLAIN, THE PLANTER’S WIFE and BEACHCOMBER), Italy (ROMEO 
AND JULIET) and New Zealand (THE SEEKE! 


Films like these were made to fit into a particular pattern—a pattern of 
Rank Group policy whose purpose is first { foremost to entertain; then, 
through that entertainment, to make ck he ways of man to man and 
nation to nation. Not only to show the w omething of the British way 
of life, but also to show life in other cour to filmgoers in Britain. 


TWO-WAY TRAFFIC 


These films are box-office successes i tain and excellent currency- 
earners overseas, especially in the count where they are made. The 
benefit, however, is mutual. Wherever Rank Group film unit works 
overseas, it indirectly helps the places it by spotlighting the attention 
of the world upon them. And it helps ' directly by employing local 
people and supporting local trade 


The J. Arthur Rank Organisat ves pleasure to millions the 
world over by providing the finest a hest entertainment possible 
Filming ‘on location’ plays a m portant part in the plans of a 
company whose resour ur’ ld-wide and can ensure for 
British films a fair showing 
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at your fingertips 


_,. a complete point-of-sale 


Display Service 


Design From visual to finished artwork 

our experienced team of artists is 

y available to give originality to your 
i displays. 


Construction Sound and ingenious 
construction ensures perfect and 
P practical presentation. 


Counter Displays + Window Displays 
Showcards * Tube Cards + Posters, etc. 


“> 


A complete service The most modern 
and varied methods of reproduction 
used to complete a service of which 
we can be justly proud. 


Why not pass your Display problems to: 


TRAPINEX 


TRAPINEX LTD., DISPLAY DIVISION 
176-188 Acre Lane, Brixton, London, S.W.2. 
Telephone : BRIxton 2057 (4 lines) 


Ad Man’s Bookshelf 


JUNE 


30, 1955 


VER since Kate had first 
read about copywriting she 
had been determined, so runs the 
introduction to this book, “to ex- 
change her humdrum office job 
for the excitement and ever-vary- 
ing tempo of an advertising 
agency.” 
This book explains the way 
things go for Kate 
She seems a likeable girl and 
she is in no way deterred by the 
definition of her new career as 
set down by Mr. Oliver, “the 
managing director of Arnold, 
Swift and Lockyer, advertising 
agents ... ‘a copywriter’s job 
is to sell things—to persuade 
people to part with their 


money 


Feeling of pleasure 


This book is one of the Bodley 
Head series of “Career Books for 
Girls” and one can't help feeling 
pleased that Kate does so well 
To be sure there was a certain 
amount of worry at the outset 
But it all clears up. As the out- 
line of the plot has it: “Kate was 
beginning to wonder if she would 
ever be allowed to try her hand 
at copywriting, when she was 
given the chance to write a new 
continuity for Flip. At last she 
knew the heartaches and frustra 
tions of rush advertising cam- 
paigns, the time spent after office 
hours and the lun ours that 
had to be cut to nothing. But 
she was capable and intelligent. 
and above al! she loved her job 
Her ability and promise were 
recognised when she was chosen 
to go to the New York office for 
six months to learn the business 

. in Advertisin Ann Barton. 


published by tt B y Head, price 
%. 6d 


Trials and tribulations 


of a girl copywriter 


from the American angle.” 

And when she gets aboard the 
liner for the New World she 
finds a box of early spring 
flowers waiting for her—from 
one named Primrose. 

Yes, he worked in the agency 
too. 


Keeping straight 
Book-Keepine for Small Traders, by 
John Unett, published by Iliffe & Sons 
Lid., price 12s. 6d 
N efficient system of book- 
keeping is essential, even te 
the smallest modern business, 
but how forbidding the subject 
can sound to the layman! 

There are, of course, a number 
of good general textbooks avail- 
able if he wants to make a 
thorough study of its theory and 
practice, and these can be recom- 
mended for the professional book- 
keeper or student. They are, 
however, too often heavy going 
for the small trader or manu- 
facturer who needs a practical 
grasp of the subject as it applies 
to his own business, but has 
neither the time nor the inclina- 
tion to go any further. It is for 
him that this new book is especi- 
ally intended 

Written by an_ accountant 
specialising in small business 
accounts. it explains in simple and 
non-technical language, and with 
a wealth of practical examples, 
how to set up and operate an 
efficient book-keeping system for 
any type of small business. It is 
packed with information on such 
matters as keeping records, hand- 
ling cash, bank transactions, ex- 
penses, depreciation, preparing 
and interpreting trading accounts, 
stores records and costing 


Birmingham display for BOAC 


This display by W 
offices of 


Constellation 


Sz:omanski appears as a window at the Birmingham 
British Overseas Airways Corporation A model of 
: aircraft is the centre- piece 
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The 1956 British Food Fair 


Promoted by the 
FOOD MANUFACTURERS’ FEDERATION 
sponsored by the DAILY EXPRESS 


Olympia, London, August 28th— September 15th 


—meet your market at the Food Fair 


ONCE AGAIN IN 1956, the Grand Hall of Olympia will house the world’s 


most popular Food Exhibition. Once again the Daily Express, whose 


splendid efforts in 1954 contributed to the record-breaking attendance of 


407,412, is giving sponsorship to the Fair. Plans already completed ensure 
that 1956 will see the greatest Food Fair ever. 


Interest in food has never been greater. New methods of preparation, new ways 
of cooking, new foods, better equipment — all will attract both the public and 
the trade to this great exhibition. 

Meet the housewife, demonstrate, listen to her questions, note her requirements. 
The housewife expects higher standards from the Food Industry every year. The 
Food Fair is your opportunity to show her how well you are fulfilling her wishes. 
The Trade will be there in strength: in 1954 there was a record trade attendance 
of more than 43,000. Exchange ideas, keep in touch — meet your market at 
the Food Fair. 


Successful ‘ Recipe’ Catalogue repeated 


The Food Fair Catalogue for 1956 will again contain attractive recipes and 
helpful articles. It is an exceptional advertising proposition. Cost of space in it 
ranges from £70 per page (£40 per half page). 


Presenting the Fair to the world! 


Concentrated, powerful, appealing—Food Fair 
publicity for 1956 will catch the eye — telling 
everyone to come to Olympia! 


In the Press intensive, hard-hitting advertise- 
ments will highlight the Fair's attractions, 
imprinting its place and date on every mind. 


Powerful posters will brighten the hoardings in 
prominent positions all over the Greater London 
Area. They will tell the story : “Taste, Try—Buy !” 


All over the world on selected sites, posters will 
announce the Fair to prospective exhibitors 
and trade visitors. 


On buses, trains and railway stations, specially 
designed publicity will be seen by many millions 
of travellers. 


This is your opportunity to share in an im- 
pressive publicity campaign come to 
Olympia in 1956. 


The world will be there ! 


DAILY EXPRESS 
Influence 


The Daily Express group of news- 
papers has a combined weekly 
re lation of over 33,500,000 
c ‘S per issue 

All these papers are ‘family’ news- 
popers. All have widely read inform- 
a ve articles addressed to women. 
To tull resources of this great group 
will be concentrated on publicising 
toe 1956 Food Fair. 


Attendance High — 
Space Costs Low 


154, 407,412 people attended 
ritish Food Fair, breaking all 
us records. Solid past achieve- 
enables the Federation to 
the cost of space both in the 
tion and the Catalogue at a 
casonable level 


Six Free Days 


rentals remain at 25/- a 
foot, for the ground floor 
ve of shell stand fitting) 
lery rate is 21/- 
three previous Fairs ran for 
days. In 1956 the Food Fair 
open for seventeen days, an 
ix days for the public and 
to taste, to try and to buy 
products 


eer ree eee eee eeeeeee eee 


ACT NOW There is still 
a year to go 


the Fair. But do not be misled 

apparent abundance of time 

s are already being applied for 

ar ! you are to be sure of the position 

want, you should secure it now 

rst step, send today for the full 

pectus of the Food Fair "56, to 

British Food Fair, 290 Minster 

House, St. James Court, Buckingham 
Gate, London, $.W.1 
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THIS WAS A CARLTON PHOTOGRAPH 


MAGAZINE ADVERTISEMENT IN 
AGENCY: London Press Exchange, Ltd 
ART DIRECTION: L. R. Clynick 


ADVERTISER: Aristoc, Ltd 
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THE GRAPHIC ARTS—a weekly news survey 
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DARE 


An exhibition that may open a 


new 


N exhibition of consider- 

able importance to the ad- 
vertising business opens at 
London's Olympia next Tues- 
day, July 5. It is the Inter- 
tional Printing Machinery and 
Allied Trades Exhibition, 
known shortly as IPEX. 

At first sight, perhaps, it might 
not appear that an exhibition of 
printing machines is of vital im- 
portance to advertising people 
but, in fact, they more than 
others should have a close in- 
terest in the developments which 
will be revealed 

This IPEX may well be the 
opening of a new era in the 
graphic arts, and the ending of 
many frustrations. New  tech- 
niques will aid the creative adver- 
tising man, who seeks new and 
better methods of representing 
his client's wares, and also the 
man on the business side who 
wants work produced more 
cheaply and efficiently. 


New electronic techniques 


While there will be many con- 
ventional machines and items of 
equipment on show at IPEX it 
will undoubtedly be the compara- 
tively new electronic techniques 
which will catch the eye of the 
visitor. A number of electronic 
blockmaking machines will be on 
show. These have reached new 
levels of efficiency in a very short 
space of time and may be one of 
the ways in which the chronic 
shortage of skilled blockmaking 
labour may be overcome. Once 
the “Cinderellas” of the process 
engraving trade they are becom- 
ing increasingly important. Lead- 
ing blockmakers have installed 
electronic engravers, and quite a 
number of local newspapers find 
they overcome their blockmaking 
problems. 

The light-sensitive electric cell 
is making printing more accurate 
and a number of devices will be 


era in print production 


TTP HE scope of the exhibits at IPEX will be comprehensive but a large 
degree of interest will centre upon the new electronic techniques 
Many of the machines that will be on the floor will be actually work- 
ing. Major features of the show will include : 


on st 
ter m 


dow 


Photo typesetting 


ting 
als ’ 


Not 


spects, to make a change in print 
ing processes, it 1s nevertheless at 


the 


must be taken of its potentialities 


an education in itself. 
be a 
machines actually working. It 


@ Photo-typesetting equipment—a 


new type of etching machine 


will be on show for the first time. 


® Automatic engraving machines 


-including the Scan-a-sizer. 


® Many interesting printing presses from home and abroad 


w which keep colour regis- 
re accurate and which cut 
n repetitive work 

(or film-set 
as some wish to call it) will 
be a major feature of IPEX 
quite ready yet, in some re- 


stage where full cognisance in 


The exhibition will also be 
It will 
show, many 


“live” 


items 
show 
gr: 


this 
tone and colour blocks on } 
zinc, 
adjusted 
“screen 


will possibly be one of the few 
opportunities for some time to 
see under one roof all forms of 
printing and the ancilliary 
processes. 
Getting down to ind 

Aga Standard Ltd 
the Elgrama electror 
iving machine for the fir 
this country. Of Swiss 
machine produces lit 

or copper and c 
to provide vi 
equivalents 


Multicolour photogravure machine} 


4 


Detail 


Lid 


of the Holbein multicolour 
of this will be available on the 
This firm will also the € 
Photogravure cylinders 


view 


show 


ive iad 
> 
Publ 


which make 


sheet photogras 
stand of Leathley 
olloplas process 
without etching 


from 50 to 200 lines per inch 
is claimed that three and {i 
colour sets are within the capac 
of this machine, made fr 
colour separations which car 
engraved at the required pri 
angle variations. The Eleran 
somewhat different from 
other electronic engravers, in 
the half tone effect is produ 
by a series of fine lines, not d 

It is certain to arouse con 
able interest among engra 
and those who use a large ni 
ber of blocks 

Data about photo murals 
be available on the stand tab 
by Autotype Co., Lid. wh« 
cently, for a chemical firm 
plied one 30 feet long 

The Fairchild Camera & |: 
ment Corporation, of New Y 
will show another aut 
engraving machine—the §S 
graver. Some of these mac! 
have been operating in 
country for some time, but 
only recently that highly sk 
experiments show that 
machine is not only just a u 
auxiliary for local newspa 
but one capable of produ 
colour blocks of high qualit 
can, therefore, be serious! 
sidered for periodical wort 

But it is the Scan-a-sizer w! 
the printing and engraving indu 
tries have been cagerly await 
The new machine will be show 


at IPEX. 
Range of reproduction 


The advantage 1s that it will 
enlarge or reduce up to 4} tim 
and can produce engraving 
large as 11 by 14 inches with 
choice of screens. Som 
have been dubious about the 
Scan-a-graver because it 
limited to “same-size” produ 
tion, with a limited number 
screens but with the Scan-a 
sizer the automatic engraver may 
be said to have come of age. Th« 


@ Continued on page 752 
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IPEX—1955 


Opportunity for ad men to study 
development of electronic engraving 


IPEX showing will be the 
in Europe. 

From Kiel, Germany 
dolph Hell will show his kK 
chograph electronic 
machine, which has be 
popular in this count 
show will be type K1 % 
tones of screen equivaler 
80, 100, 120; type S25 
engravings with coarse, m 
or fine cut, and adaptat 
reversed lettering ; and | 
for colour separated « 
of screen equivalents « 
and 120, with automat 
correction. 


Lui St 


Machines from } ranc 


An auto-engraver n 
in this country wil! be 
J. Mincel et Cie, of Par 
is the Luxographe. This 
burns plastic plates up to 
8+ by 112 inches in 26 mi 
for maximum size 5 
{t operates in same-size on 
by changing the ph 
»verning the screen m 
ind the gears dri 
screw of the operatir 
vill cut im various sc! 
55 to 200. 
This French product : 
in-a-graver and the kK 
raph in that it uses the 1 
hoto-electric cel) scan: 
picture telegraph) | 
> American machine 
out and operation 
» cylinders on a com 


Stroboscopi processes will he re 


yealed on the stand taken 
Dawe Instruments Lid. in collab 
oration with Victory - Kidder 
Machine Co., Ltd. Shown above 
is the Dawe Stroboflood unit 
mounted on a _ WVictory-Kidder 
press (see also page 754) 


An American oper- 
ator is here seen at 
a magnesium print 
ing plate machine 
Developed by the 
Dow Chemical 
Company in the 
United States, such 
machines are to be 
built in this coun- 
try by  Birmetals 
Ltd., Birmingham. 


one for copy and one for en- 
graving. There is, however, the 
difference that the operating units 
reverse the Fairchild practice by 
clipping the copy on the left-hand 
cylinder and engraving on the 
other—the plastic sheet being held 
by tongs and eccentric arrange- 
ment. 

Advertising men with block- 


Film-setting advantages 


making problems will, therefore, 
do well to watch the development 
of electronic engraving Time 
and money are saved by using the 
plates from these machines, but 
there has been a certain amount 
of prejudice against them in the 
past Visitors w judge for 
themselves whether the products 


ire up to their lards 


demonstrated 


N the field of film-setting, 
rhaps the highlight otf 
IPEX will be the Mergenthaler 
Linofilm photo - composing 
system, to be shown for 
the first time outside the United 
States. This will be exhibited 
by Linotype and Machinery 
Ltd., and is said to be of a com- 
pletely new revolutionary 
nature. 

Their Fotosetter will be shown 
by Intertype Ltd. This is based 
on the orthodox hot-metal type- 
setting machine, and has been 
seen by quite a number of people 
in this country. It can set from 
four point to 36 point on film o1 
photographic paper. The Mono- 
type Corporation will show the 
Monophoto photo - composing 
system, which unlike the others 
has been developed in this 
country. This utilises the stan 
dard Monotype keyboard and the 
caster is based on the hot-metal 
version, using a camera instead 
of the metal pot 


Specialists in the graphic arts 
are watching film - setting 
closely. Lithography and 
gravure have up to the present 
been handicapped by the time 
factor between the setting of 


type and the production of the 


printing surface. This has 
involved type-setting, correct- 
ion, proofing on art paper, 


photographing and processing. 
Sometimes the proofing was 
done direct on to transparent 
sheets, cutting out a process, 
but the typesetting was still 
vecessary. Now, film-setting 
cuts that out and the type 
characters are set direct on to 
sensitised paper or film. Each 
of the systems on show is based 
on different principles and it 
will be an opportunity to judge 
the different results. 
The Intertype | 
the lead so far a 
cerned, and the M 


setter has 
es are con- 
photo is in 


active testing the printing 
industry——so it is the Linofilm 
which will draw the attention 
immediately, alth all systems 


will no doubt come 
examination 


in for critical 


Yet it is not only litho and 
gravure which can benefit from 
film-setting With the new 
methods of etching magnesium 
plates, it can be harnessed to 
letterpress printing Printers 
Plates Ltd. will show to the 
British public for the first time 
the new Dow-Birmetals etching 
machine. Also on show will be 
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Machines flown 
in to keep 
the IPEX date 


HE strike in the docks 

has meant a printing? 
machinery organisation having } 
to embark upon a large-scale » 
air freight operation. The? 
SOAG Machinery Co., who! 
are having a co-exhibit of their ; 
own machines together with + 
those from Germany, Switzer- | 
land, France, and Sweden, at; 
IPEX, have chartered a num-¢ 
ber of heavy-duty freight” 
planes to ensure the foreign ; 
machines being set up on tim: 
at Olympia. Those from‘ 
Switzerland, which weigh o 
four tons, are being sent 
road to Paris and then flov 
to England, together with tw 
French machines weighir 
nine tons. Being flown dir 
from Hamburg will be pri: 
ing equipment weighing thr: 
tons, and another plane w. 
be bringing machinery from 
Stockholm. No such air oper» 
tion will be called for in cor 
nection with the stand taken b) 
Metal Box Co., Ltd., who wil! ’ 
illustrate their versatility in the 
field of printing by displaying 
samples of printing on tin-/ 
plate, aluminium, paper, paper | 
board, foil, film and laminates. ; 


* 


M 


are to be 


the Primag magnesium alloy 
plates for photo engraving either 
by the Dow process or by con 
ventional methods 

Film-setting clearly not only 
has advantages in that it elimi- 
nates an expensive process in litho 
and gravure and also does away 
with the storage of much costly 
metal, but can bring new life to 
letterpress. t is stated that the 
magnesium plate can be bent and 
used on a special rotary machine 
thus doing away with the stereo- 
typing process. At least one news- 
paper is employing this process 
in the United States. 


The Rotaprint R.20 offset litho 


machine which will be on 
at IPEX. 


show 
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This photograph shows 
the two wet ends of one of the 
Tullis Russell Twin wire 
Paper making machines 
TOP SIDE 
INTERNATIONAL PRINTING 
MACHINERY AND ALLIED fe 
TRADES EXHIBITION Tim F 
OUTER ROW, FIRST FLOOR, ale o—, ‘ 
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IVOREX + MELLOTEX + ARTINE + MANCHESTER CARTRIDGE - SORBEX BLOTTING AND TECHNICAL PAPERS FOR INDUSTRY 
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New faces, composing methods 


to interest typographers 


YPOGRAPHERS wil! be 

particularly interested, not 
only in the products of the 
well-known typesetting 
machine firms, Linotype, Inter- 
type and Monotype, but also in 
other exhibits. 


Among these will be those 
from Caslon Machinery Ltd., 
who will show the Stempel foun 
dry display typefaces; Graphic 
Arts Equipment who will show 
the Amsterdam Foundry and 
ATF types; and Siephenson 
Blake & Co., Ltd., Britain's 
oldest type foundry, which will 
not only display proo! presses, 
register table, a space band 
cleaner, steel and wood compos 
ing room equipment, but als 
new non-kerning copperplate 
scripts, new sizes of Chisel, and 
a new series of Perpetua Titling 
Times Roman and Times ita! ic 


On the Linotype & Mach 
stand there will be not only ' 
hoto-composing 
Americar 


Mergenthaler 
exhibit and three 


FOR AN 


built Linotypes, including the 
High Speed TTS Comet, with the 
new Hydraquadder; but in addi- 
tion eight L. & M. Linotypes, in- 
cluding high speed Fleet 54s, tele- 
typesetter operated models and 
an Arabic composition machine 
Printing machines will include 
the L. & M. two-colour Cen- 
turion, the Centurette and a 
cutter and creaser, a Pony Auto- 
late and a No. § Autoshaver. 
here will be also, it is under- 
stood, a number of completely 
new developments in L. & M 
machinery on show 


Emphasis on language 


The Monotype Corporation 
will show the full range of Mono- 
type typecasting and composition 
machines with special emphasis 
on the composition of Eastern 
languages. Besides the Mono- 
photo there will also be Rotoma 
ton simplified offset presses 

Besides the Fotosetter standard 
Intertype machines, Intertype 
Ltd. will show the high speed 
model for Teletypesetter com 


position, and models G4-4sm, 
C4-4sm and the F-4 double-dis- 
tributor mixer working with up 
to 10 alphabets from the key- 
board. 


Setting in office 


Teletypesetting is another devel- 
opment which should cut down 
costs. It can not only be used 
for setting type at a distance (and 
is sO being used by newspaper 
groups), but can also be used to 
speed up setting in an office. The 
original copy is punched out on 
a reel on a special machine which, 
being fed into the teletypesetter, 
operates setting automatically at 
a much greater rate than is pos- 
sible by an operator 

There will be a great many 
interesting printing presses on 
show, both from home and 
abroad, all processes being 
covered For example, John 
and William Burt Ltd. will show 
the Goebel Regina rotary gravure 
machine ; Cobden-Chadwick Ltd. 
will display a four-colour aniline 
bag printing machine for paper, 


INTRIGUING DISPLAY OF SILK SCREEN PRINTING 


JUNE 30, 1955 


Stroboscopic web 


This is a picture of the colour 
print web taken by the light of a 
stroboscope while running at 700 
feet per minute (see page 752) 


cellulose film, foil and other 
materials; Goss Printing Press 
Co., Ltd., will exhibit a Goss 
Headliner unit, incorporating the 
latest Colortrol system; R. Hoe 
and Crabtree will show a Hoe 
Supercolour rotary press, as well 
as offset presses, and a metal 
decorating offset press; James 


@ Continued on page 756 


one ond see ou, Hand 


No. 4 Outer Row 


88 ACRE LANE, LONDON, S.W.2 


BRI 7871 (4 lines) 


Britain’s leading 
NATIONAL PRIZE WINNERS 
in current competitions 


Grand Hall Gallery 
OLYMPIA 


We have been producing fine 
quality silk screen printed matter 
for many famous national advertisers 
for some years. 

Our high standard of reproduction 
is recognised by discerning clients 
all over the country. 

We shall be glad to show you 
many examples of our work and 
skill when you visit us. 


AT THE INTERNATIONAL PRINTING EXHIBITION 
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Speak to Spicers at IPEX 


Stand 16. First Floor 
Grand Hall 


Our stand at IPEX will pe, be a happy reminder to you of the vast service given by Spicers all 
over the world. 

When you speak to S; you make use of an organisation that brings you the most suitable material 
in the shortest possibl. . Spicers have been connected with paper since 1645. The accumulated 
know ledge and experiet thered together in three hundred years combined with cur world wide resources 
enables us to pre-select f 11 available supplies the most suitable material. 

This material, together th the technical knowledge of our Print and Paper sultants and paper 


testing laboratory is available to everyone connected with the Printing and Allied les. 


PAPER AND BOARD FOR EVERY PRINTING, PACKAGING 
AND WRAPPING PURPOSE 


STATIONERY FOR PRINTERS 


SPICERS 49 SERVICES TO THE PRINTER 


MACHINERY FOR THE PAPER CONVERTING |: RADE 


SPICERS SERVICE ALL OVER THE WORLD 


speak to aes 


SPICERS LIMITED 


Cardifl « Lxete 


F dinburgh - Liverpool Nottingham 


2:59 Die @ 222 2 £2 ff €& 2 &«& & 2 2 VST « 


.. 
aft 
Ie 
a 
Bk 
ne 
(me 
a 
a 
ie ; 
ae 
pax, 
* 
: 
a 
a 
4 
Fee: 
ie 
r ee 
Rio 7 
= © 
. 
a 
us ee 
~ im — 2 
a - 
CE 
ese © 6g New Bridge Street - | FCs, - Teles ble treet 42018 
OF Branches at: Birmingham - Bristol - SaEMEer - Leeds - Leicester - Manchester » Newca 
Be 
es ee le, 
_ 
at 
B* 
2 


ADVERTISER'S WEEKLY 756 


IPEX—1955 


‘ June 30, 1955 


m new reel oo the . > oe of 
: the paper leaving the old reel, 

Unique show of bie Se ee SS 
splicing the reels and severing the 


fluore ace¢ » nt materials Tho Aeaienater wf “ping ape 


the stand as a self-contained unit, 


Reel controller 


Halley have a new varia 'Ze On this Industrial Colours Ltd pl gr Soy Ay a tao 
letterpress rotary press as well as stand will also be machines of ubstrecture. 
gravure presses to show and ( interest to the screen printers P 
will be a number from { There will, for example, be a Changing the reels 
seas which will be worth looking one-handed squeegee table, cap- 
into able of taking a quad-crown Another electronic development 
As specialists in flu ream at once. The sheets are ‘© be exhibited is the Roboreel 
Industrial Colours Ltd removed one by one when device for application to the 
exhibiting a comprehens printed, thus eliminating the Avtopaster, or to the Witton- 
of fluorescent materials, need to lay and register each James flying paster. The Robo- 
which are unique on U I sheet separately. Other items ‘cel, @ joint development by 
market. The exhibits will be vacuum tables and bottle Beaverbrook Newspapers Lid. 
designed to illustrate the tr printing machines. and Witton-James Ltd., makes 
dous strides which hav: the process of changing reels 
made in fluorescenc: Maintaining the register completely automatic, no push- 
that it is no longer : button operation being required, Tpe Witton-James-Wood 
method of attracting a Another machine of more and enables it to be initiated at paster with electronic co? 
For example, almost general interest will be a drier minimum or other predetermined speed matching reel 
available in either «| and conveyor, with a special stub diameters of the expiring 
pastel colours and » humidifier designed to maintain reel 
eggshell or glossy fin register when printing multi On the stand of R. Hoe and will have some exceeding 
used with discretion, fi colour work Crabtree Ltd. a Witton-James date developments to show 
can be both tastefu Two of the exhibits on the rectifier type press driving equip- world 
catching. stand of Witton-James Ltd. will ment will be ex ted in opera- The world, indeed, 
Fluoflex, fluorescer illustrate the latest methods of tion on a rotary newspaper press. definitely be at IPEX—or at 
inks and gravure inks ¥ changing from an expiring reel of Speed control enables a single the world of printing and 
special interest to thes i newsprint on a rotary printing motor to cover whole range graphic arts, and no good Brit 
cerned with packaging. M press to a new reel without from “crawling” to top speed, advertising man should miss 
five brilliant colours, these s slowing the press. with virtually stepless accelera- exhibition. It may be some yea 
are ideal for cartons, par One of these, the Witton- tion before he gets another opp 
and wrapping materials James-Wood Autopaster, incor- This is an international fair tunity of seeing such a collec- 
kinds, even on non-whit porates electronic control to and it may w oe that the tion of equipment on his door 
grounds. match the peripheral speed of the European firms, in particular, step. 


see them at IPEX 


‘luocolours for 


aniline 

* gravure 
e silk screen 
metal 
pvc 
polythene 


— a el me STAND 2) OUTER ROW FIRST FLOOR NATIONAL HALL 


INDUSTRIAL COLOURS LIMITED, Walham House, S.W.6 Fulham 9555 
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wersatility im primntins 


Metal, Paper, Paper Board, Film, Foil or Laminates are all used by 

Metal Box as a medium for their fine colour printing. Manufactured into 
printed containers or other items of packaging, these materials provide 

the indispensable link for bringing the products of agriculture 


and industry to the market, to the shop and to the customer. 


Metal Box aims to provide the most suitable pack for the product. 

To achieve this the Company offers to industry the resources of its design studios, 

its research and engineering facilities and its world-wide marketing intelligence, backed 
by the knowledge and experience gained through many years of printing by lithography, 
by letterpress and by photogravure on a wide variety of materials. 


by metal box 


We are exhibiting ai 
IP EX STAND No. 17 
Inner Row, First Floor 
Grand Hall, OLYMPIA 


THE METAL BOX COMPANY LTD - THE LANGHAM - PORTLAND PLACE - LONDON - W./ 
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F. & C. can print it for you 
quickly and well, by letterpress 


and offset lithography... 


with all our Plant we plan for 
you, with all our Staff we serve. 


FOSH & CROSS LTD 


for booklets, folders, maps, posters, painting books, 
broadsheets, showcards, catalogues, periodicals, 
also BLOCKMAKERS, BINDERS, EMBOSSERS, MOUNTERS 


80-92 MANSELL STREET, LONDON, E.1 


Telephone ROYAL 173! (10 lines) Telegrams ‘Printrade’ London 


| IPEX 
OLYMPIA - JULY 5-16 


DO NOT MISS 
STAND 2—ROW H. 


(eye < 


THE GLAZEOID SHOWCARD SERVICE 


Comprising full exhibit of Glazed Washable Showcards 
as processed for many lcading advertising agents, printers 
and —— houses. A CONFIDENTIAL TRADE SERVICE, 

rocess customers paper prints into Glazed Showcards — 
ERMANENT — ATTRACTIVE — WASHABLE 


STOP PRESS 


VACUUM FORMED PLASTIC ADVERTISING DISPLAY 


We have decided to offer a confidential Vacuum Forming Service 
to the advertising trad 

One of our Vacu I 
stand Vacuum Formed sa 
the American Advertising t 


ning machines will be producing on our 

tf this new technique which has swept 

the last five years. DO YOU NEED 
Three-Dimensional Showcards and Displays. 

Transparent Moulded Packaging and Inserts. 

Bubble and Skin Packaging on Card, etc. 

r Stand and discuss this type of Vacuum 

nts will undoubtedly need in the next 


It will pay you to 
Formed Display whic! 
few years 


A CONFIDENTIAL TRADE VACUUM FORMING SERVICI 


THE GLAZEOID COMPANY, 


Glazed S/ Vacuum Formed Advertising, 


ALMA MILL, ROMP fTON ROAD, MACCLESFIELD. 
ho Macclesfield 4316 


June 30, 1955 
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Electronically controlled 


devices will be there 


A® important section of 
IPEX will feature special- 
ised electronically controlled 
equipment, and in all this a 
British firm, J. F. -Crosfield 
Ltd., have been to the fore. 
They will show their “Auto- 
tron,” “Webatron” and “Traka- 
ton” register control devices. 

The Fuller Electrical & Manu- 
facturing Co., Ltd. will show 
automatic web-tension control 
and photo-electric register control 
devices. Presses, both letterpress 
and gravure, from James Halley 
& Sons Litd., carry automatic 
web tension controls as do the 
Hoe Supercolour rotary press, to 
be exhibited by R. Hoe and Crab- 
tree Ltd 


Saving many hours 


The Registerscope (Soag 
Machinery Co.) for accurate 
register of colour formes before 
machining saves many hours of 
press standing time, as well as 
time in the actual operation of 
registering the forme This is 
yet another example of scientific 
equipment designed to cut out 
“chance” in Sar printing shop. 

Nowaday pre-makeready is 
accepted oy ‘progressive printers 
It is a time-saver and also makes 
for better printing. The Primaton 
Pre-makeready process which is 
suitable for all types of letter- 
press work, ensures finest tone 
gradation and stands up to long 


runs. It will be shown by Aga 
Standard Ltd The firm of 
Soldans Ltd. will also show pre- 
makeready equipment. 


No stitching required 


Another technical advance 
which is worth watching is the 
method of binding, variously 
known as “perfect,” “unsewn”™ or 
‘threadless”: in fact, it is a 
method which does away with 
stitching. Within this field, Book 
Machinery Co. Ltd. will show 
their Flexiback thermoplastic 
binders—“Model E” for book 
work and “Model S” for 
stationery binding. These 
machines are for unsewn bind- 
ing, using polyvinyl cold emul- 
sion synthetic glue in one opera- 
tion from folded and collated 
sheets to completely lined books. 
Another development will be 
shown by Oscar Friedheim—a 
new high - frequency welding 
machine for plastic book cases 
and covers. 

A wide variety of papers and 
packagings will be presented by 
famous firms, such as John 
Dickinson & Co., Ltd. and 
Spicers Ltd. In addition, Spicers 
will show a new rotary pocket 
envelope-making machine, and a 
fully automatic spiral binding 
machine, while Tullis Russell & 
Co. Ltd. will show printing 
papers and boards for use in all 
printing processes. 


Colour blocks 


iered for per a wora 


for periodicals 


in-a-graver, which can produce colour blocks of high 
nd, Roger Darcy suggests, can therefore seriously be con- 
This machine is being shown by the 
Fairchild Camera & Instrument Corporation, of New York 
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IPEX— 1955 


This show may be _ historic— 


big changes are taking place 


HE first specialised exhibi- 

tion devoted to printing 
was held in 1877 to mark the 
400th anniversary of Caxton’s 
introduction of printing to this 
country. 


However, 23 years elapsed 
before the printing machinery 
makers got together and became 
organised and this led to the 
holding in 1904 of the first print- 
ing machinery exhibition—with 
the help of F. W. Bridges, whose 
firm still shares in the organisa- 
tion. 

This exhibition was so success 
ful that others were staged in 
1906, 1910 and 1914. There was, 
of course, a break during the first 
world war, but they were soon 
revived. At the last exhibition in 
1936 the attendance was such 
that an all-time record for a day's 
total was set up for Olympia 
nearly 60,000 visitors. 

After the last war there were 
severe shortages of materials and 
limiting controls of many kinds 


which made recovery in the 
industry a slow affair. Demands 
poured in, not. only from 
Britain, but from _ practically 
every part of the world, for 
equipment and materials 


Resumption of series 


By 1950 the Association of 
British Manufacturers of Printers’ 
Machinery was able to consider 
the resumption of the series of 
great printers’ machinery exhibi 
tions, which had become of such 
Outstanding international import- 
ance Although order books 
were and still are full (in many 
cases for a long time ahead), the 
return of competition in world’s 
markets had to be anticipated 
Other printers’ exhibitions were 
being organised overseas and 
Britain's position was being chal- 
lenged. This led to the beginning, 
about three years ago, of active 
organisation for IPEX-1955 

At that time it was thought the 
exhibition would be doing well if 
two halls at Olympia were com- 


fortably filled; but 12 months 
ago the position was reached 
which the whole of Olympia was 
not big enough 
In fact, if suitable additional 
exhibition space had been avail- 
able there would have been no 
question about IPEX-—1955 
being the largest exhibition of 
its kind ever put on in the 
world. 

But a system of rationing had 
to be introduced, care being exer 
cised to be completely fair to 
home exhibitors and those from 
the eight other countries who 
wished to participate 


Visitors from abroad 


There are many indications that 
thousands of business visitors will 
be coming from overseas, includ 
ing the iron curtain countries 

Special arrangements have been 
made for them At Earls Court 
station (where passengers chan 
for special Olympia trains) int 
mation on the service for the 
time will be broadcast at 
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station in five languages —English, 
German, French, Spanish and 
Italian. In the Olympia trains 
there will be special notices in the 
same languages informing travel 
lers of the system of coloured 
lights and arrows that will lead 
them to the Overseas Reception 
Centre At the station, inci 
dentally, special decorations are 
being arranged 

At the Reception Centre visitors 
will be greeted by interpreters 
who will give them a com 
plimentary season ticket and cata 
logue and tell them of special 
services provided for those from 
overseas-—-such as the Overseas 


Spectograph display 


N the stand of Platt 

Metals Litd., will be a 
working Spectograph manu- 
factured by Hilger & Watts, 
Ltd. This device makes use of 
the splitting of light by a 
prism and is of great value in 
speeding up the process of de- 
termining the quality of metal 


Club and the special banking and 
postal arrangements 

This IPEX-—-1955 is likely to be 
historic, for it comes at a time 
when numerous and far-reaching 
changes are taking place. Phot 
composition, automatic engraving 
electronic register control —thes: 
are only some fields in whic! 
there are developments that are 
likely to transform printing 
methods during the next few 
years 


means PLUS 


rinting 


metals 


(PEX 


OLYMPIA 
LONDON 
Sth 16 rh July 1955 


—— ae” - 


STAND is No. 7 
ROW B 
GROUND PLOOR 
GRAND HALL, 


we'll be delighted 


you 


Pass Printing Metals (London) Lid 89 Upper Thames Street Mansion House 1946 
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> “Monotype ONYX « 


Series 39t 4 


Vv 


Vv 
> 


{ new addition to the repertory of 
> Wonotype display type faces ¢ 


4 AVAILABLE IN 14, 18, 24, 30, 36 PT. © 


The Monotype Corporation Limited 


> SALFORDS © REDHILL * SURREY © 


REGISTERED TR\DE MARK: MONOTYPE 


Mechanieal Wor 


AND ENCINEERINCG RE 


The perfect medium for a direct message from 
manufacturer to user in the Engineering Industry, 
; this popular technical journal. in its new monthly 
: form, finds its way to the desk of the practising 
engineer. 
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‘Tractor Trade Compendium’ 


just published, contains total of over 7,000 
names and addresses of Tractor Dealers and 
Agents, Agricultural Contractors, Overseas 


| 

| 
| | importers and Merchants, etc also Farm 
| Machinery Census (80 separate items in- 
c OMPA NY | cluding Tractors) in every County in 
- Bricish isles, and much other information 
eit cane Strongly bound, 336 pages, {! post free 

——_ ana ae 
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IPEX— 1955 


Scientific progress—the 
full story will be told 


By JOHN 0. CRABTREE, 
ebairman of the organising committee of IPEX. 


HE fact that the Interna- 

tional Printing Machinery 
and Allied Trades Exhibition, 
probably the largest and most 
comprehensive exhibition of 
its kind ever staged in the 
world, is taking place in this 
country is a tribute to the 
enterprise and vitality of the 
British printing machinery 
industry and world wide recog- 
nition of Britain’s long and 
proud history of achievement 
in this field 


This history dates back nearly 
500 years to the days of Caxton, 
and since that time Britain's con- 
tributions to printing progress 
have been substantial. 

In 1800 Lord Stanhope made an 
entirely new printing press, using 
screws and levers to force the 
impression At that time, of 
course, inking was still done by 
hand, the paper being laid on 
sheet by sheet. It was a slow 
process. 

Although many of the pioneers 
realised that mechanisation was 
essential to meet the growing 
demand for newspapers and 
periodicals, it was some years 
before a serious beginning was 
made. But in 1814 The Times 
newspaper pioneered the use of 
steam power. 


Rapid progress 


After that progress was rapid. 

A Londoner, Edward Cowper, 
invented the curved stereo plate 
for rotary printing and his 
partner, Applegarth, built a press 
with four cylinders of type; this 
meant that instead of 100 to 200 
copies an hour, newspapers could 
be printed at the then amazing 
speed of 5,000 copies an hour. 

This was about the period that 
British manufacturers of printing 
machinery began exporting their 
products. At the Great Exhibi- 
tion in 1851 Thomas Nelson of 
the Edinburgh firm showed a 
web-fed rotary press with a knife 
for dividing the web into sheets, 
a revolutionary advance. 

In 1954, 104 years after Thomas 
Nelson's valiant effort to sell 
overseas, the Board of Trade 
figures showed that the British 
printing machinery industry 
exports were valued at £9,061,085 

out of a tctal output in the 
neighbourhood of £17 to £18 
million a year 

In recent years the manner in 
which Britain has led the way in 


the development and application 
of electronics has had a big effect 
upon printing machinery. The 
use of electronic controls of all 
kinds has resulted in greater 
precision, speed, and other im- 
provements, enabling the indus- 
try to compete successfully with 
the products of other countries. 

At IPEX—1955, in addition to 
the latest applications of elec- 
tronics, many other radical de- 
velopments that are taking place 
will be seen. The most striking 
advance will probably be found 
in photo-typesetting. 


The time factor 


Lithography and gravure have 
hitherto been handicapped by the 
time factor between the setting of 
the type and the production of 
the printing surface. This has 
involved typesetting, correction, 
art proofing, photographing, and 
processing. 

The first logical advance was 
in proofing direct on to trans- 
parent plastic sheets, so cutting 
out the first photographic pro- 
cess. But it was soon realised 
that an even shorter cut was 
scientifically possible, and the 
manufacturers of typesetting 
machines have been working 
steadily in this direction. 

At least four fundamental 
principles have been invoked to 
this end, and for the first time 
a full range of commercially 
available photo - composing 
machines will be on view as 
working exhibits under the one 
roof of Olympia, so that litho 
and gravure printers will be able 
to examine and compare the re- 
sults obtained. 

An important new approach 
has also been made to the more 
rapid and economic production 
of engraved line and half-tone 
plates for the reproduction of 
illustrations .by letterpress. 

Electro - mechanical’ etching 
has arrived to compete with the 
established photo-chemical pro- 
cess, and here again examples 
will be seen working at IPEX. 

At this juncture, of course, 
many important developments 
are being kept on the ™ secret 
list” by exhibitors, and not until 
the covers are removed from the 
machines when IPEX opens on 
Tuesday can the full story of 
scientific progress be revealed 
and demonstrated to printers at 
home and abroad that the British 
printers’ machinery industry has 
much that is new and valuable to 
offer them. 
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GVELPAES 


to Copenhagen 


The exhibit you may wish to show in the British Exhibi- use. Our production as 
tion, Copenhagen—tfrom 29th September to l6th October are the best people on the 
1955—can be prefabricated and completely assembled labour and supervise er 
in London if you use an Ivelpak. This self-contained we build in England on 5 
travelling exhibition unit provides 60 cubic feet of 


es in Copenhagen since 1947 
Mr. Caspersen will supply 

of the exhibition material 
half, after we have arranged 


par king, transportation, nsurance and looked after 
storage space and it is possible for one unskilled person all the other formalities 


to erect the Ivelpak which, opened out, provides about seas. We know the job 
100 square feet of illuminated fisplay. When the ¢ open- for providing in 1948 1 
hagen story is done you still have an Ivelpak for future British Exhibition, Cope 


cted with exhibiting over- 

we C.D.O. was responsible 
of the exhibits in the last 
gen. 


C.D. (OVERSEAS) EXHIBITIONS LTD, 


CITY DISPLAY 
ORGANISATION 


30 UXBRIDGE ROAD, LONDON, W.12 SHEpherd’s Bush 1281 
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Do’s and don'ts for organisers of 


conference press relations 


RGANISATIONS meeting 
in Scarborough can be 

grouped into three clas 
those who want all the publi- 
city they can get; those who 
are indifferent about it. and 
those who want none 

Avoidance of publicity $ 
usually easy unless VIPs are 
entertained. Simply !ct tt rf 
ference officer know your wishes 
and issue no invitations 
papers. If, on the other 
you have reason to expec! 
siderable, unwanted § attention 
from the press, | strong! 
mend that you grasp ti e 
firmly and call a press conf 
as s00N aS you arrive 

This should be attende:! ’ 
informed and tactful offi 
should try to give just 


more information than he 

is wise-—-towgether with a re 
able explanation of why co e 
is not desired. If feasit 
should also fix a time ar 

at which, after the close 


Scarborough is famous for its conferences. 


So many organisers 


and officials are ignorant of press relations, however, that Colin 

Crofts, press officer for the Scarborough Corporation, has prepared 

a document on the subject which is being given to all visiting confer- 
ence organisers. This article is based upon the document. 


day's business, the press would 
be given as full as possible a 
Statement by someone able and 
prepared to answer reasonable 
questions on it. 


Most important, do not 
make a pet of one particular 
newspaper or BBC man, or 
attempt to use one as an un- 
official public relations officer. 


If all this seems a lot of un- 
necessary trouble, it is, in fact, 
nothing to the trouble that a 


horde of frustrated, editorially 
driven press men can give there 
and then—-or the publication of 
more or less groundless con- 
jectures may bring later 


It is also as well to appreciate 
that if photographers are likely 


to be present in force, you may 
sometimes make further unneces 


sary trouble for yourself if you 
ry to shield your VIP from them. 
Check first whether that is really 
what he wants Top VIPs are 
quite used to dealing with camera 
men and may often be genuinely 
disappointed if kept away from 
them. They may even be justly 
annoyed if such tactics result in 
sneaked, and therefore unflatter 
ing, pictures. 


Importance of trade 


Finally, it is important to dis- 
tinguish between what is national 
newspaper news and trade press 
or local journal news. The latter 
can usually best be dealt with by 
an early telephone call to the 
respective editors asking for their 
co-operation. They have no less 
integrity than the national press 


PRESS ADV 


ADVERTISER 


in fact they often have more 
and their very existence may 
sometimes depend on your good 
will 


Because of the varied types of 
organisations that hold con- 


Handout handling 


Handouts sent to offices 
should be  ready-written— 
provided that a trained man 
can be found to do the writing. 
This is definitely not a job to 
leave to people who merely 
think they can do it. 


ferences, generalisations on how 
to obtain desired publicity is 
difficult 


For the really important 
organisations the great problem is 
that of coping with all the press 
and BBC representatives who 
want to attend. For the con- 
ferences of the purely commercial 


@ Continued on page 764 
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Do’s and don’ts for organisers of 


conference press relations 


RGANISATIONS meeting Scarborough is famous for its conferences. So many organisers in fact they often have more 
in Scarborough can be and officials are ignorant of press relations, however, that Colin and their 


very existence may 
grouped into three cla Crofts, press officer for the Scarborough Corporation, has prepared S©Metimes depend on your good 
= 1 ot, : a document on the subject which is being given to all visiting confer- will 
those who want aij! the publi . gece > 
sity th an get: thi he ence organisers. This article is based upon the document. Because of the varied types of 
city A ca ~ ’ organisations that hold con- 
adout if an , 
are indumerent : ax day's business, the press would sary trouble for yourself if you 
those who want none be given as full as possible a try to shield your VIP from them - 
Avoidance of public $ Statement by someone able and Check first whether that is really Handout handling 
usually easy unless VIPs ¢ prepared to answer reasonable what he wants Top VIPs are 
entertained, Simply lect |! questions on it. quite used to dealing with camera Handouts sent to offices 
ference officer know }y cs men and may often be genuinel, should be  ready-written— 
? Most important, do not & - : 
and issue no invitation make a pet of vo disappointed if kept away from provided that a trained man 
- pet of one particular 5 . - 
papers If, on the oth , newspaper or BBC man, or ‘em. They may even be justly can be found to do the writing. 
you have reason to ex; attempt to use one as an un- ®"Noyed if such tactics result in This is definitely not a job to ¥ 
siderable, unwanted i n official publi lati * sneaked, and therefore unflatter leave to people who merely 
public relations officer - - 
from the press, | strons ing, pictures think they can do it. 
mend that you grasp t! ¢ If all this seems a lot of un- = 
firmly and call a press « Necessary trouble, it is, in fact, Importance of trade — : , 
as soon as you arrive nothing to the trouble that a ~ ferences. generalisations on how 
horde of frustrated. editorially to obtain desired publicity is 
This should be attende:! ’ dr re Cee Finally, it is important to dis- difficult 
informed and tactful offi , pees jue press men can give there tinguish between what is national F - 
should try to give just . and then—or the publication of newspaper news and trade press or the really important 
more information than he more or less groundless con- or local journal news. The latter ©f84nisations the great problem is 
is wise—together with a ) jectures may bring later can usually best be dealt with by = of — with all the press 
able explanation of why « It is also as well to appreciate an early telephone call to the 29d B representatives who 


is not desired. \f feasit that if photographers are likely 
should also fix a time ar 
at which, after the close 


respective editors asking for their — to ge For the con- 
to be present in force, you may co-operation. They have no less ‘*fences of the purely commercial 


sometimes make further unneces integrity than the national press @ Continued on page 764 
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for your summer 
using the Home 
Newspapers Group—wherher 
it's Cars, Furniture, Tele 


the shopping public do buy + 
in this area covered by 
influential Group of eleve 
individual newspapers, Secause 


this is one of the brightes 
areas in Great Britain 
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in the hurly-burly 


of fashionable, 


New kinds of people 
have come to the top 
of modern 
times. Growing industries and 
the coming of the Admiralty have 


brought a large population of all 


| ages and incomes to Bath, making 


its population a complete cross- 


section of the English market. 


Reaching them is easy. The 
Bath Chronicle with a nightly 
circulation of 14 copies for every 
house in the city gives you a 
* blanket ’ 


positive coverage. 


10/- per s.c.i. is all it costs you 
to make certain of reaching every 
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professional and 
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| Bath, but in a wide area of 
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How to handle the 


press-men at a party 


urganisations, however, the prob- 
lem is getting them to attend at 
all. 

In the first case, much un- 
happiness can be avoided by the 
early provision of 

@ Enough press passes and full 
agenda to meet all the pos- 
sible needs ; 

@ Plenty of telephones: 

@A big enough press table 
(preferably near an_ exit) 
from which all speakers can 
be seen and heard. 

The BBC will usually send 
someone well in advance to dis- 
cuss their own particular require- 
ments—which may range from 
permanently connected micro- 
phones (which can feed your own 
public address system), control 
rooms and studios, down to space 
in which a recording car can park 
nearby, or merely a seat for an 
observer. 


Facilities for films 


Film and TV newsreels may 
want (besides individual camera 
positions) sites for arc lights, high 
wattage connections and so on 
but will readily settle among 
themselves which of them is to 
supply and install one lot only 
of this latter 

A room (if possible, with type- 
writers and telephones) in which 
reporters can write up their copy 
will be greatly appreciated—-as 
also would be the appointment 
of a press liaison officer who 
would be readily available to 
clear up points, identify speakers, 
locate important delegates and so 
on. If this press officer can be 
introduced at a preliminary party 
all the better, but the provision of 
hospitality is by no means an in 
escapable necessity 

But a party does help if you 
have a point, or point of view, 
you wish to put over. This is not 
to be taken as suggesting that the 


press is open to bribery. Press 
men will, in fact often happily 
eat your salt and later, equally 
happily, flay you or your cause 
Nevertheless, most of them still 
share with the rest of us a normal 
pleasure at being able to repay 
hospitality whenever that is ordi- 


narily possible 


Staging the party 


Such a party you do give 
one, should de held on the 
assembly evening or else at a 
lunch time or not earlier than two 
hours after the f sh of a day's 
business because this gives a 
chance for pieces to be written 
and telephoned | ugh 


Incidentally, you should not 
be surprised, disappointed or 
angry, if many of these reports 
seem to you to ignore your 
important issues and play up 


the frivolous. Nor should you 
blame the individual reporters, 
editors or even proprietors. 
The public buys the newspapers 
it prefers and it follows, there- 
fore, that the public chooses 
the items it wishes to read as 
well as their form of presenta- 
tion. 

When national coverage is 
wanted for something which has 
no intrinsic general news value. 
or else is of little more than 
purely commercial, trade or local 
interest, gimmicks are needed— 
the more and the bigger, the 
better. 

It is always a help if the hospi- 
tality and facilities provided are 
liberal. But munificence itself is 
of no avail if you do not provide 
some stories really worth report- 
ing and pictures worth taking. . 
helps, too, if these coukl 
genuine (or no more than slightly 
touched-up). 

Pictures usually do well—even 
if only in the early editions of 
the evening papers. Those of 
pretty and slightly clad women 
being particularly easy to place 
aus long as the captions can be 
made to demonstrate beyond 
doubt that the pictures far from 
being pornographic, are being 
used purely in the interests of 
public information 

Handouts for reporters should 
consist of nothing more than 
plain, hard facts from which they 
can write their own story. Those 
sent to offices should, on the 
other hand, be ready-written— 
provided that a trained man can 
be found to do the writing. This 
is definitely not a job to leave to 
people who merely think they 
can do it 


Motoring history 


Golden Milestone, edited by 
Keir and Bryan Morgan, published by 
the Automobile Association, price 15s 

YHEN the Automobile Asso- 

ciation was making plans 

tor celebrating its 50th anniver 

sary (the golden milestone) it was 

decided to commemorate the 

event with a book which would 
be out of the ordinary 

Functions and parades may 
pass with the years, but the story 
of the world’s largest motoring 
organisation is one of lasting 
interest. The result of that 
decision is this volume. 

This is no staid institutional 
history but a gay anthology of 
the association's extraordinarily 
varied contribution to the British 
scene. As such its interest Is very 
far from beng restricted entirely 
to motoring The contributors 
are all entertaining writers well 
known in the field of journalism 
or broadcasting 
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765 ADVERTISER'S WEEKLY 


New panel displays of 


railway 


RECENT displays arranged 
by British Railways, East- 
ern Region, aim at obtaining 
maximum eye appeal not only 
for selling stock lines in rail 
travel but cheap fare facilities. 

Two new luminous paint dis- 
play panels 54 inches by 42 have 
been designed and produced by 
the public relations and publicity 
officer, Eastern Region, for the 
main line inquiry office display 
case at King’s Cross station. The 
first is a new tartan treatment for 


services 


the cheap “Starlight special” 
facilities which have operated 
between London, Edinburgh and 
Glasgow in recent years. The 
fares, together with the coats of 
arms and names of the three 
cities, are shown against a back- 
ground based on the theme of 
night travel to Seotland. The 
arms of London are on jet plush 
with silver stars, and those of the 
two Scottish cities against a back- 
ground of the Stuart tartan. 
Another luminous paint panel 
for this display endeavours to 
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New treatment of the story of continental travel services is provided 
in this Liverpool Street display. 
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The case for travelling during mid-week has been powerfully stated in 


this display. The “\'-fraction moves about. 


explain the saving made by the 
use of the new mid-week holiday 
tickets, about one-quarter fare 
On a jet plush background, sav 
ing is symbolised by a cut-out 
quarter section of rail ticket 
available to any of 150 resorts, 
and the “}” fraction has a pendu- 
lum movement operated from a 
battery. 

A more elaborate design on the 
same theme has been produced 
by Berta Studios for the window 
a the British Railways travel 
office at Victoria Street, wher 
occupies a space approximately 


10 feet by nine. Both of these 
displays are of interest because 
“consumer resistance” to mid- 
week holiday travel is heavy. 


New Continental treatment 


The fourth display, designed by 
Wickham Studios, is approxi- 
mately 10 feet by six, and pro 
vides a new treatment for con 
tinental travel by British Rail- 
ways’ routes, and was com- 
missioned by the Eastern Region 
for the continental display case 
at Liverpool Street station 
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Fashion Photograph 
Advertising, Illustra 


Still Life, Architectur 
Industrial, Technica! 
Stereo Colour Slides 

Portraits, Children 


A complete art 


Colour Photography 
Carbro Prints 

Dye Transfer Prints 
Display, Murals 
Catalogues, Show Cards 
Film Strips, Copying 


and retouching service 


including hand colouring and Flexichrome 
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Independent grocers lead 


trend to self-service 


The journal “Self Service” recently organised a tour of the continent 


for a party of United Kingdom retail experts. 


In this article, 


BRIAN MOORE, editor of the journal, describes the situation in 
Holland. 


OUSEWIVES, it is said, 
are much the same the 
world over. What works in 
one country often—although 
not always—works in another. 
When a party of 40 of us in- 
volved in self-service retailing 
went to the continent we saw the 
truth of this in the remarkable 
similarity of retailing methods 
over there to the methods now 
being adopted in the United 
Kingdom But the closest re- 
semblance to the English scene 
was found in Holland. Anticipa- 
ting that this would prove to be 
the case, we purposely left 
Holland to the end of the trip 
and devoted a full week to seeing 
Dutch stores 
There are plenty of reasons why 
Dutch retailing conditions should 
be more like those in Britain than 
are those of most other countries. 
Our two peoples have a similar 
national character and outlook. 
The climates of both countries are 
almost identical (it rained most 
of the time we were there). Above 
all, there is no great difference 
between Dutch and _ British 
economic conditions: the pros- 
perity of the customer is much 
the same in both countries. 


No exact parallel 


In view of these facts, no one 
will be surprised to learn that 
self-service is developing in Hol- 
land along the same lines as in 
this country. Although not an 
exact parallel, the course of pro- 
gress now being followed by this 
system of selling is more nearly 
in the same direction as in Britain 
than in any other country we 
visited 

Numerically, of course, there is 
a vast difference. There are only 
23,000 grocery stores in Holland, 
compared with almost 130,000 in 


Britain. The proportion of self- 
service stores is also less at 
present (about one per cent in 


WE WANT 
AN 
AGENT 


with any clients whose products 
or services appeal to the water 
engineer, sewage engineer, or 
municipal engineer to let us have 
the opportunity of proving that 
“THE WATER & SANITARY 
ENGINEER” 
is unbeatable as a first rate 
medium. Contact the Advertise- 


ment Manager at 32 Finsbury 
Square, EC2, or phone 
MONarch 1541. 


HOLLAND 


Holland as against two per cent 
here) but progress is being made 
at a slightly faster rate. 
Self-service was later in get- 

ting started than it was in 
Britain, but great strides have 
been made in the last four 
years. To-day, there are some 
220 Dutch self-service shops 
distributed throughout the 
country, with the usual concen- 
tration in industrial areas. It 
is some indication of the speed 
at which the movement is now 
spreading that two new stores 
along our route were opened 
while we were there. 

In Britain, the pioneers of the 
new system were the co-opera- 
tives, while the independents are 
still, in the main, reluctant to 
venture into the field. The posi- 
tion is quite the reverse in 
Holland, where the independents 
own 55 per cent of all self-service 
stores at present operating. The 
multiples come next with 40 per 
cent of the self-service stores, and 
the co-operative movement—cen- 


siderably weaker than it is in 
Britain—foots the list with five 
per cent 


One of the principal features of 
@ Continued on page 767 


This scene shows a large display 
of coffee organised on the floor 


of a Dutch self-service store 


"by the largest and est equipped = 4 

. a 

: studio in the West End a "e 
ixn® a at. : ; 

: ¥ Ay +; / a = 

ih - /\e $ re Ca 

* ~ Fiat 1 ; r > Fe. i 
m Z@ i/| I), ne oa 

e an j ee my . “a “- 
) Ml Uf . =e + 
: & 
4 4 ss Spt: : ee sf 
a wen of 5 

; P, ” eo « ze d aa e 
é A: , an | £ 

' —l—F—S j . 4 

Y f . ey ‘ ae 4 

; a a — | ; 
| Re SS a - 
Pe Ps fe 

4 = ae 
iy ee s TS a 
; : . a : ree i a 
| _ ‘ oth 
é. ; j | a = *: 

. ee eee d Pe pa uM . 

: 3 3 ~ RO Per ies, 
| ce | ; 3 ; 
“a , = See aan ae phe | pe 
iy oe’ on | ; = uh a ! | } ’ Wr a - 3 ee 
- y A VE &. STUDIO ir eet a wee a 
a We &F 


June 30, 


Shop 


1955 


hygiene is a very 


keen point in Holland 


4 spacious floor 
layout is a dis- 
tinguishing feature 


of this Dutch store. 
A special display is 
pointed out by an 


arrow sign sus- 
pended from the 
ceiling. 
self-service development by 


British multiples and co-opera- 
tives is the expansion of the range 
of goods sold to include green- 
grocery produce, meat, hardware 
and many other items not norm- 
ally stocked by grocers But 
“one-stop shopping,” as this trend 
is called, has made relatively little 
progress in Holland owing to the 
prevailing stringent regulations 
governing the sale of foodstuffs. 


The meat problem 


Grocers have had no time to 
study for the stiff examinations 
required to be taken by those who 
intend to retail butcher's meat or 
greengrocery produce. Moreover, 
it is prohibited for meat to be 
sold in the same shop as other 
food items. It is only this year 
that the problems presented by 
these regulations have been 
surmounted, notably by the mul- 
tiple firm of Albert Heijn, and 


that the first “one-stop” super- 
markets have made ther 
appearance 


British self-service shops which 
, 


sell cooked meats usually pre- 


of one of the 


The exterior 


selling both cooked and 


Albert Heijn stores 
butcher's meat in their two 


pack them, put them in a refri- 
gerated display case and let the 
customer help herself as she does 
with other goods In Holland, 
however, cooked meats—or 
“vleesware™ as they are called—— 
come in about 40 varieties, and 
pre-packing them for self-service 
is therefore a major operation, 
attended by risk of considerable 
losses through deterioration 

But this difficulty is now being 
overcome. Many stores are sell- 
ing at least the most popular 
“vleesware” on self-service, and 
some are attempting the pre 
packaging of the greater number 
of varieties. The Albert Heijn 
concern are self-servicing both 
cooked meats and butcher's meat 


in their two “supermarts” im 
Slotermeer (Amsterdam) and 
Rotterdam. They have solved 


the problem of separating meat 
from other foodstuffs by divid- 
ing off the meat department by 
means of a glass partition 

As one would expect, hygiene 
is a very keen point in Holland, 
and every Dutch self-service 
store looks (and is) scrupulously 

@ Continued on page 7 


This firm is self-service 
“supermarts. 
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Holland’s self-service 
shops stress display 


clean. The same can be said of 
most British self-service stores ; 
but the Dutch, with few excep- 
tions, manage to combine cleanli- 
ness with a full and busy-looking 
layout. 

As Albert Heijn, a director of 
the firm of the same name, said 
when asked to give his opinion of 
self-service in Britain: “My 
general impression of the average 
English self-service store is that 
it is too bare. The display is too 
beautiful—too much like the dis- 
play in the window of a counter- 
service store. We try to have 
more lively displays. The store 
has to be clean, but there is no 
need to make it look like a hos- 
pital. 

Mass display use 


All the four principal multiple 
grocery firms in Holland have 
adopted self-service in some of 
their branches. Albert Heijn and 
Simon de Wit are both making 
rapid progress. De Gruyter's 
self-service conversions are small] 
shops, beautifully decorated, but 
make less use of mass display 
than Heijn and de Wit. Edah, 
another multiple, have 130 
branches of which eight are 
yperated on self-service. These, 
too, are lively and impressive 
shops, whose turnover has been, 
on average, doubled by conver- 
sion. One store we visited has 
trebled its turnover since it was 
changed over to self-service. 

Just as in the United Kingdom, 
the north of the country is more 
conservative than elsewhere. It 
is of interest, however, that self- 
service stores operate with suc- 
cess whether they are in Limburg 
or in the conservative north. 
They also operate successfully 
whether they are in large towns 
or in small country towns. 


More scope offered 


For the advertiser, conditions 
in Holland are much as they are 
over here. The self-service shops, 


| however, offer the Dutch manu- 


facturer rather more scope for 
introducing new lines or promot- 
ing established ones than is usual 
in Britain. There are more dis- 
play platforms on which to make 
special offers and mass displays ; 
there are more projecting trays 
attached to self-service shelves, 
by means of which certain lines 
may be thrust under the shopper's 
nose. 

Greater use is made of posters 
and hanging sign: in the shops 
than is general this country. 
There is also a great deal of local 
advertising by the retailer. For 
example, Albert Heijn advertise 
in the local press at least once a 
week for each branch. For their 
self-service branches they often 
advertise twice weekly. 

The country within “Focus” 
this week we found to be a 
country of keen competition in 
the grocery trade. This, and the 


' shortage of staff, acoount for the 


development of self-service—just 


as they do in Britain 
* 7 * 

AN ECONOMIC survey of con- 
siderable interest was recently 
issued by the Netherlands Minis- 
try of Foreign Affairs on the 
occasion of the 10th anniversary 
of the country’s liberation. Tra- 
cing the course of events, the 
survey showed how by the end of 
1945 industrial output was 56 per 
cent of that in 1938, but this 
figure had increased to 85 per cent 
by the end of 1946 and to 101 per 
cent by the end of 1947. In this 
latter year 42 per cent of Hol- 
land’s current expenses abroad 
were covered by exports as 
against 64 per cent in 1938, and 
22 per cent were financed by ser- 
vices aS against 36 per cent in 
1938. The remainder had to be 
covered by gold payments, credits 


and the sale of securities. The 
Marshall Plan however saved 
Holland from a very difficult 
position. 


Final proof of the recovery was 
to be seen in 1953; in January of 
that year Holland announced that 
she no longer needed foreign 
financial aid and despite the 
floods disaster in February, the 
country’s economic equilibrium 


was maintained. 


BAHRAIN 


Persian Gulf 


. 
Advertisers and  adver- 
tising agents please note 
that Al Qafilah has re- 
sumed publication under 
its new title of “AL 
WATAN.” Published once 
| per fortnight (Friday) in 
Bahrain with an adver- 
tising rate of 6/- per s.c. 
inch. 
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COMPANY MEETING 


Odhams Press Ltd. 


CONTINUED POPULARITY OF PUBLICATIONS 


The thirty-fifth annual general 
meeting of Odhams Press Ltd., 
was held on June 23, in London. 

Mr. A. C. Duncan, FCA 
(Chairman) who presided, in the 
course of his speech said: 

The Consolidated Trading and 
Profit and Loss Account for the 
year ended December 31, 1954, 
shows that our gross revenue as 
compared with that of the pre- 
vious year has increased by 
£2,502,000. On the other hand, 
production costs and other ex- 
penditure have increased by 
£2,216,000, leaving us with an 
increase in Trading Profit of 
£286,000. 

We are left with a Net Profit 
after taxation of £1,263,000, an 
increase of approximately 
£224,000. 


RESERVES STRENGTHENED 


In view of the Group's sub- 
stantial commitments on capital 
account, amounting to 
£1,131,000, your Directors have 
thought it desirable further to 
strengthen the Group’s Reserves 
and propose that £746,000 should 
be set aside mainly for such 
capital purposes 

Provision for Staff Pensions re- 
quires £175,000 and the ex- 
penses of last year’s issue of 
Loan Stock have been written off. 

The amounts required to ser- 
vice the Preference Stocks and 
dividends on Shares held outside 
the Group absorb the sum of 
£60,820, whilst the interim ordi- 
nary dividend of 24 per cent 
already paid and the final divi- 
dend of 15 per cent now recom- 
mended require £211,500. These 
dividends together account for a 
total of £272,320 and there is a 
balance of £426,000 to be carried 
forward 

Our Authorised and Issued 
Capital amounts to £3,240,000. 
Your Directors propose that the 
Capital of the Company be in- 
creased to £4,000,000 and that 
£705,000 of the General Reserve 
be capitalised and applied in 
payment for one Ordinary Stock 
unit of 10s. for every three such 
units already in issue. This ad- 
justment will establish a closer 
relationship between the issued 
Capital and the actual Capital 
employed in the business. 


SUBSIDIARIES AND 
INTERESTS 


The last page of the Report 
gives a picture of the wide scope 
of your Company's activities and 
a list of the 45 publications 
owned or controlled by it. 

Our subsidiary company, 
Odhams (Watford) Ltd., has 
again had a successful year and 
has maintained its high standard 
of production, both in the 
quality and the quantity of its 
output. The works are being ex- 
tended and further plant in- 
stalled. 


The Daily Herald, with sales 
approaching 1,800,000 copies a 


day, maintains its influence and | 
place among the great national | 


dailies, as does The People, in 
the Sunday market, with a sale 
of over five million copies per 
issue, 

The Sporting Life retains its 
pre-eminent status with its recog- 
nised influence, authority and 
wide readership in the field of 
sport. 

Tothill Press Ltd., which is 
responsible for most of our trade 
journals, is also in a prosperous 
state, as, indeed, I am glad to 
say, are the rest of our subsidiary 
companies, including the Conti- 
nental and Overseas Organisa- 
tion Limited, which publishes 
Machinery Lloyd, a_ publica- 
tion which is maintaining its 


prestige and appeal, both in the | 


home and the export markets. 

The Outdoor Advertising De- 
partment, the Borough Billpost- 
ing Company, has had another 
successful year. 


PERIODICALS 
The sales of Woman exceed 


three million copies per week, an | 


all-time world record for a pub- 
lication of this kind, and John 


Bull and Illustrated maintain | 


their leading position in their 
own particular fields. 


Ideal Home has continued to | 


prove its popularity in its own 
sphere and has achieved a sale 
in excess of 250,000 copies an 
issue 

Overall, the sales of our news- 
papers and _ periodicals are, 
approximately, 23 million copies 
a week. We are happy to pro- 
vide and our advertisers appre- 
ciate this enormous coverage in 
so many markets. 


With regard to the Company's | 


prospective participation in the 


Australian publishing market, | 


announced a few months ago, 
negotiations, at the moment, are 
in abeyance. 


THE CURRENT YEAR 

So far as this year 1955 is con- 
cerned, # must be borne in 
mind that we have already had 
a newspaper stoppage of four 
weeks, which has proved costly 
to all national newspapers. 
Furthermore, the recent Railway 
and Dock strikes have resulted in 


increased expenditure. We shall, | 
of course, take every possible | 


step to offset the effects of these 
disturbances, but it would be 
prudent to bear them in mind 
when considering the prospects of 
the current year. 

Progressive increases in our 
production costs, including 
wages, distribution and raw 
materials, have also to be taken 
into account. 

The report and accounts were 
unanimously adopted and the 
Board's capital proposals were 
approved. 


ADVERTISER'S WEEKLY 


With the June issue, the British 
Edition of Esquire celebrated its 
first anniversary. Like every other 
»w venture, it's been tough 
edding, but thanks to the solid 
putation of its American 
nterpart and the whole-hearted 
backing it has received from 
tish advertisers and the British 
ic, it has now achieved 
the remarkable average net paid 
rculation of 78,000 copies monthly 
Big plans are afoot for Esquire. 
ture issues, in addition to 
sturing some of the best known of 
the world's writers, will contain 
e of the best material of specific 
interest to readers in Great Britain 
But the general character of the 
magazine is not being changed: it 
will remain the finest Magazine for 
Men in the world. 


THE MAGAZINE FOR MEN 
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PIPELINE FROM 
THE BREWER! 


, 
HE new h 
Incorporated Sales Ma $$0- 
{ S| Pa ice Sr Vest- 


’ 


D. R. Griffiths 


a pipeline from the brewe to 
be installed! 

R. Griffiths, S 
director and secretar ! } 
the extra space w 
headquarters provide ! 
very commercial-looking 
indeed, it was at one time se 


of the headmaster of the adjoining 
Westminster City School. But in 
point of location and accommodation 
it should meet the bill very well. 


* * * 


B HEAR that Dmitri de Grun- 
wald, managing director of Screen- 
space Limited, has won the Roe 
hampton Club men's singles tenms 
championship for the second year 
in succession. He beaf his opponent 
in the final 6—2, 9—7 

ater, with his partner Miss Ruth 
Whitfield, he won the mixed 
doubies 6 1. 6 1 

Mr. de Grunwald is at present 
producing a series of advertising 
films for cinema and commercia 
TV at the British National Film 
Studios at Elstree 


* * * 


From Johannesburg comes news 
of a successful one-man exhibition 
of paintings by Victor Hearn, a 
former art editor of Business Pub 
lications Lid.. who went to South 
Africa in 1950. In his hours of 
leisure from poster work, magazine 
covers and illustrations and other 
commercial art activities he has 
been busy doing water colours in 
the Union. His exhibition also in- 
cluded the results of an extensive 
tour, when on leave last year, of 
Britain and France 

Mr. Hearn worked with Asso- 
ciated Newspapers Ltd. and Lutter 
worth Periodicals Ltd. before join 
ing Business Publications 


Have you reccived a questionnaire 
for your FREE ENTRY 


in the 


COMMERCIAL 


%& If you produce, present, 
or serve commercial television 
in any way, you cannot afford 
to be omitted from the direc- 
tory sections of the new 
medium’s principal reference 


TELEVISION = 


YEAR BOOK 


AND DIRECTORY 


We should like a fre 


Produ n Com ‘ tes 
panies & Units t es 
Studio Services 


Public Relations 


Firms fering 
Name 
Firm 


Address 


BUSINESS PUBLICATIONS LTO. (80 , FLEET ST., LONDON, E.C.4. 

torial entry in the 1955 COMMERCIAL 

TELEVISION YEAR BOOK & DIRECTORY 

priate questionnaire, as indicated below 
DIRECTORY SECTIONS 


Lq@uipment Manufac- 
urers & Suppliers 


4dvertising Agencies 


Editorial formes are about te 
close for press; but there is 
just time for your entry to be 
included— provided that you act 
at once 

Simply complete and post the 
coupon TO-DAY 


Please send us the appro- 


Represen- Research Facilitie 


Specialised Services 


Training Schools & 


TV services Coaches 


TY AW 


June 30, 1955 


+ 


. 
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V. J. Sayles (left), Crane Publicity Ltd., is received by Davis Factor and 

Mrs. Factor at the Dorchester reception held in honour of their visit to 

London last week. Second from the left is J. Klein, managing director of 
Max Factor, Hollywood and London (Sales) Ltd. 


‘Guinea-pig’ for 
new cosmetics 


Hostess, sportswoman, mother 
and “human guinea-pig’ was how 
Mrs. Davis Factor, wife of cosmetic 
king Davis Factor, described herself 
to me last week at what must surely 
have been one of the most lavish 
parties held at the Dorchester this 
year 

The Factors, accompanied by 
their daughter and son-in-law, Lita 
and Robert Silverstein, are on a 
three months’ business and pleasure 
tour of Europe. To mark thei: 
stay in London they invited mem- 
bers of the press, buyers, stage, 
screen and radio stars and their 
advertising agents, Crane Publicity 
to the reception 

In all his experiments with new 
make-ups Mr. Factor has his wife 
as a “guinea-pig.” “She is very 
hard to please, and if I can please 
her I know that I can please most 
women,” he said 

Mr. Factor does not assume all 
the credit for the tremendous suc- 
cess of the company. “It is the 
result of four important things,” 
he explained, “the quality of our 
products; our exclusive policy of 
creating the kind of beauty services 
women want; aggressive advertising 
and sales promotion; and the good 
teamwork of our executives and 
workers.” 

Now that their children are 
grown up, Mr. and Mrs. Factor 
live in a Beverley Hills apartment 
and maintain a vacation home in 
Palm Springs. They are both golf 
enthusiasts and his special hobby is 
photography 


25,000-mile tour 


ONLY about a month ago I led 
off this page with an outline of the 
career of A. B. M. Taylor, who had 
just returned from India I pro- 
phesied that “with a very varied ex- 
perience to his credit, Mr. Taylor's 
services are bound to be snapped up 
before long.” His appointment as 
overseas sales manager of Pearl and 
Dean (Overseas) Lid. is now an- 
nounced 

Mr. Taylor has travelled exten- 
sively throughout India and West 
Africa, and has also visited Pakis- 
tan Ceylon, Burma, Egypt, 
Gibraltar Aden Sudan, Italy, 
Switzerland and France. So he is 
familiar with many of the territories 
he and his staff will now cover for 
P.& D. He will work closely with 
Bruno Kiwi, director of Pearl & 
Dean (Overseas) Ltd., who has him- 
self recently returned from a 25,000 
mile tour of India, Pakistan, Burma, 


Ceylon, Malaya, Thailand, and Hong 
Kong where he made an on-the-spot 
survey of the screen advertising 
market. 


* * * 


New display advertisement man- 
ager of Mining Journal is Ernest S. 

iooper, who has recently com 
pleted 25 years with the publication 

He joined the staff in 1929 and 
was for a number of years before 
the war responsible for the adver 
tisement copy department. In 1938 
he was promoted to accountant and 
company secretary, a position which 
he occupied until the war 

He served in the Royal Artillery 
from 1940 until 1946, mostly in 
West Africa, with the Royal West 
African Frontier Force. 

On his return Mr. Hooper became 
provincial advertising representative 


* * * 


OFF to Bermuda to-day (Thursday) 
is Mrs. Gretel Beer, head of S. H 
Benson Ltd., public relations depart- 
ment, to visit the Bermuda Trade 
Development Board, for whom Ben- 
son's press service handle public 
relations and editorial publicity 
She will stay there some 10 days 
before going on to Hewitt, Ogilvy, 
Bensop & Mather in New York 
Mrs. Beer expects to be back about 
the middle of July. 


* * * 


Tuere is in Reid Walker Adver 
tising Ltd., at the moment, a regu 
lar “United Nations” staff. They 
include men and women from 
America, Australia, England, Ire- 
land, Scotland, South Africa and 
Wales. No French, Germans or 
Russians (but, I am assured, the 
agency can speak to them in their 
own language, if they wish!). 


CONTACT 


WEEK'S WISECRACK 


“~ 


“Can't take any new busi- 


ness, old boy. We're tov 
busy preparing ads for the 
‘Two Freds’ programme.” 
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D. J. KEYMER & CO., LTD. 


have pleasure in announcing that they are moving to 


larger offices and with effect from Monday, 4th July 1955 


their new address will be 


52 BEDFORD ROW, 
LONDON, W.C.1 


Telephone : CHAncery 8123 (5 lines) 
Telegrams : Remyek, Wesitcent, London 


NCORPORATEO PRACTITIONEAS |N ADVERTISING 
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Publications News and Notes 


New journal 
on refrigeration 


new warterly publication 
mikteneter Guide has 

just been launched by wid Re- 
frigeration. Print order? is ivr 5,000 
The publication, which i aking 
advertising, is designed to appeal to 
department store buyers a sales 
staff dealing with refrigerators. Full 
technical and sales data on a!) types 
of British domestic refrigerators are 
een Advertisement rates are £35 
or a full-page, £20 a half-page, and 


£10 Ss, a quarter-page 
7 7 * 

The latest issue of The Ambassa- 

dor, of over 200 pages cludes 

a supplement on the second Inter- 


national Textile Exhibition in Brus- 
sels, at which the journ iS €x- 
hibited. It also carries a classified 
buyer's guide to British text and 
fashions, and individua) announce- 
ments by the $2 manufacturers 
showing on The Ambassad: stand 
in Brussels 
. * 
First instalment of a new Alan 


Le May novel The Searchers 
appears in John Bull next week 


* * ” 

A search for new ideas and 
fashion bargains in a new series of 
holiday “tours” begins next 
week's Woman. 

* * ” 

ing Record Football Annual 
1955-56 will be published in mid- 
July edited by Harold King It 
ives mine years’ footba form. 


e cover is in three colou 


Goed Nieuws (Fiemish edition) 
and Les Bonnes Nowvelles (French 
edition) of a _ Belgian weekly 
launched three years ago reached a 
combined sale at the beginning of 
April this year of 237,000. Sales 
are still increasing by more than 
1,000 per week, claim Spaarnestad 
Publications Ltd., the British repre- 
sentatives. 

” ” ” 

The latest issue of the Investors’ 
Chronicle contains the annual Com- 
monwealth survey. The theme and 
title this year is “Commonwealth 
Potential,” and in the 60-page sur- 
vey, with art cover in full colour, 
a team of specialist contributors 
survey the current Commonwealth 
scene. The opening article is by 
Bernard Braine, = 

* * 

Sporting a sports quizzes 
will be presented at Butlin’s holiday 
camps this summer. Prizes for con- 
testants will be books from the lists 
of Hutchinson and Co., Ltd., which 
have been presented by Hutchin- 
son's. 

- * 7 

Commencing with the special 
Roya! Ascot number on sale Friday 
next week. Sporting Life Guide is 
increasing its selling price from 4d 
to 6d. 

* * * 

The Compendium Publishing Co., 
Ltd.. have ceased publication of 
Houseproud. The July issue will 
not appear. 

” . * 

Pat Smythe writes an article on 

r career in the July issue of 
World Sports. 


| Che 
Essex Chronicle 


A.B.C. 


| 36,66 ¢| LARGEST 


SALE OF ANY 


COUNTY 


NEWSPAPER 


@ London Office: 80 FLEET ST., E.C4 Tel. CENTRAL 7500 
@ 06 HIGH ST., CHELMSFORD Tel. CHELMSFORD 4631/2 


SSEX 


772 


The July issue of Vanity Fair (cover 

above) contains a _ first-time-ever 

beauty offer of Helena Rubinstein's 

Torero Pink Lipstick, together with 

an eight-page feature on the origin 
of this colour in Spain. 


* * * 


Household Equipment News, new 
monthly controlied-circulation paper, 
claim that within a week of pub- 
lication of their first issue nearly 
500 enquiries were made for further 
information on products included 
in the editorial. The issue was of 
12 pages, in newspaper style, and 
was printed by the Bournemouth 
Times. A distribution of 10,500 
copies was guaranteed by the pub- 
lishers, E. M. Paddock Ltd. 


* ” * 

Three new books in the Good 
Housekeeping gravure series will be 
published next Wednesday. They 
will be called Cake Recipes, the 
Laundry Book and Sweet Cookery. 

7” . * 


As a prize for the six winners of 
a new competition, Sporting Record 
is chartering a private aircraft to fly 
them to Belfast for the soccer match 
between UK and the Rest of Europe 
on Saturday, August 13. The prize 
includes tickets for the match, rail- 
way and hotel expenses. Readers 
are invited to write a 12-word good 
luck telegram to the captain of the 
UK team 

* * * 

Trans World Airlines have pub- 
lished a 66-page booklet to com- 
memorate their 30th anniversary, 
which is being celebrated this year, 
called Thirty Years of Service. It 
outlines TWA's growth from the 
early days of tri-motored Ford 
aeroplanes 


June 30, 1985 


We Hear 


Daily Mirror Newspapers 
and Anglo-Canadian Pulp and Ba 
Mills, have decided not to go ahead 
with plans for the construction of a 
paper mill in Northern Saskatche- 
wan. Transportation problems in- 
volved make it impossible to pro- 
ceed, it is stated. 
*x * * 


The Kemp's group of publishing 
companies are to use 120-screen 
Scan Plate half-tones for Shopfitting 
and .Display and The Clothing 
Contractor, published by their asso- 
ciate company, Commercial News- 


papers Ltd. First examples will 
appear in the July issues. 
. - * 


Philip Ridgeway Associates Ltd. 
are acting as press representatives 
for Televisuals Ltd. 


. * o 


With a bid of £7,000 a new 
company, Trans-Antarctic Photo- 
graphs Ltd., has secured the film 
and photo rights in the 1956 
Commonwealth Antarctic Expedi- 


Gift for the girls 


W. S. Crawford Ltd. have donated 
£100 to the Women’s Press Club of 
London. 

* 

The Glasgow Evening Citizen is 
Organising a holiday and travel 
exhibition to be held on January 11 
to 21 next year at the McLellan 
Galleries, Glasgow. It is to be held 
under the auspices of the Scottish 
Passenger Agents’ Association. 

* * * 


Troon (Ayrshire) does not get 
sufficient publicity as a_ holiday 
resort, the local Merchants’ Asso- 
ciation told the town’s council 
recently. 

7 _ 

Screen Audiences Ltd., production 
company within J. Arthur Rank 
Screen Services Ltd., is preparing 
several films for the commercial 
education committee of the London 
Chamber of Commerce. They will 
be used to test candidates for the 
Private Secretary's Diploma. 


* 7 * 


Changes of address: MacLaren 
Advertising Co., Ltd. to 5 — 
Street, Pall Mall, S.W.1; 

Studios Ltd. and A. & A. Display 
Ltd., to 12 Manette Street, 


Tce ee 


The Duke of Ed — stops to speak to a stand attendant at the Wooi 


Fair, part of the 


om Fleece to Fabric’ display staged at the Royal 


Highland Show Edinburgh, by the British Wool Marketing Board and 


the International Wood Secretariat last week 
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EMPLOVERS 


LiABMLITYy 


FiDELiTy 
CURING ES BURGLARY GROLP 
° PERSONA] 


“fl 


We've been so busy introducing new techniques in 


ee lee 


Display that we've forgotten to remind you in recent advertise- 


ments that we are still the old maestros in wood and ' 

Strictly practical wooden prospectus dispenser 
hardboard. Wood, the basic material of displays for half a for The Provincial Insurance Company Ltd. 
ae ; for world-wide cove creen printed in an 
century, is indispensable where point of sale material must be attractive pale grey «ith many coloured crest. 
permanent and handsome in appearance. 

Simplicity in design — a strictly ’ 
j  ) 
practical application to the Sales Eee RS - 4 Dawnflights 
' “ vis 

problem—and a high degree of finish, aN 5A NDO 4 4 ~ one 
ensure retailer acceptance and you get — Ss £5 since 


£5 
SINGLE 
100°, showing 52 weeks of the year. < : ; | £10 nerone * £10 eerunn 


re Lincus 


Our success stories are worth 40R LINGUS 
hearing because they include hard facts 
about the economics of Point-of-Sale 
Advertising. 
We should like to tell you how 
our clients are building prestige and 
sales by saving money. All you have 


to do is — phone Euston 5351. 


To sell special air services — these space saving displays produced in 
quantity for Aer Lingus have polished wood bases and pillars and 
are screen printed in bright colours 


Leon Goodman Displays... 


HOUSE OF IDEAS «+ 119-125 WHITFIELD STREET * LONDON WI + PHONE EUSTON 535) 
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il-scal sing f put 
cily planned by the Tt d 
Ruc & Lid.. s nc J 
who a launching hug d 
t nd public campaign f 
i ie of Ono fou pen 
As | of th g pub {rive 
wt to ¢t ntroduced the 
utun nd ( sin » al 
1 window display comp ym Ww 
Thi display piece has been larg sh priz ilso planned 
produc ed for County Laboratorie Ih new yf [™ 
Ltd.'s latest product, Amami Lotion claimed to Use i new principk nd 
Shampoo, which wi he hacked hb will completely replace the preset 
a large consumer campaign starting in ¥~ Ono ™ 
on August | Ady ng w t 
Spaces are booked to ippear in d id Sund gem 
large-circulation women magazines nagazin pro cial pap and 
national daily and Sunda papers rade pres Spaces being tk 
and the trade pres Thi adver- nclucdk halt-pag t h Da 
ising will continue a he year Expre Daily Mai ind Dail) 
round ivents are Young & Mirror full-pages hall-pages nd 


Rubicam Ltd. 
Morley book for 


commercial TY 
A new drive for Morley stock 


Introductory drive 
for New Oxydol 


A heavy national drive is intro- ings $ sched iled to Sta 
ducing Thomas Hedley & Co., Lid.’s  autumr ising the nationa ind 
New Oxydol Spaces being taken commercial tclevision 
nclude a half-page in the Dail) TV spots will feature Mor! 
Express, half-pag ind other large Vision nylons Trad press a 
spaces in national dailies and Sun ;wuncements ar ling retasler 
days, full-colour pages in women’s the plans to use the new mediun 
magazines and large spac nm the by Mi y and say “Vision o1 
provincial and trade pr Agents televisior Agents are a 


Frwin Wasey & Co.. Lid Pritcard, Wood & Partners Ltd. 


CREATIVE 
VISUALISER 


required 


on important National Accounts 
Must be a good advertising ideas 
man (or woman) as well as an out- 
standingly good designer of 


advertisernents, point-of-sale and 


publicity material generally ; versa- 
tile and forward-looking. Will be 
required to work as a senior member 
of a team. Holiday arrangements 
this year can stand 

Please write giving details ot experi- 
ence, age and salary required to 


The Managing Director, 


Saward, Baker & Co. Ltd., 
27 Chancery Lane, London, W.C.2 


New range of Onoto pens to be 
backed by 


vast national drive 


ec-q v Magazines 
ialf-pages j rge spaces in pro 
pap ind double pag 

preads i ade journals. Agents 


Dorland Advertising Ltd. 


Record ads, full 
pages for Vosene 


T hx a paces ever for 
V r Sh impoo have been used in 
curre campaigr running I 
onal dail ind Sundays 
I schem dae to continu 
March next year, is also using 
{-pages 1 colour in women's 
kly ind m pathy magazines 
Space iken in the national press 
nclude full-pages and half f-page 


Agents ar ‘Osborne- Peacock Co., 
Ltd. 


June 30, 1955 


National launch 


for pastry-mix 


“The start of a new pastry-n 
nd” is the claim that Alfred Bird 


& Sons Ltd. make for their new 


produc Bird's Complete Pastr 
Mix due | be launched on 
nauion-wide basis next wee 
The full-scale launching w u 
he leading national dailies. A full- 
page in the Daily Mirror, halt-pag 
he Dai Express, full-pages in 


women’s magazines, 13 in. by § cols 


spaces in the News Chronicle and 
the Dai v Herald, 15 in. by 6 cols 
spaces in the Daily Mail and large 
paces in the trade press are to he 


used, as we as other supporting 
aces in the nationals. Agents arc 
Youns & Rubicam Ltd. 
Personalities in 
Philishave ads 


Philips Electrical Ltd. have pre 


pared a new and extensive cam 
paig for tneir Philishave Dry 
Shaver Tt new drive will use 


large spaces in national dailies and 


@ Continued on page 776 


\CURRENT ADVERTISING AT A GLANCE 


Accounts 
HE MESPSCERE _ _ f ID. PR 
ASHL F ‘ Hl NITED ANDOU STRIES 
LTD... make of Ashley wal! 


papers, for John Yates, Adver 
campaign. 
ARI RAYMOND “LTD. Teazic 


Weazie Soapless powder shampo 
ind R.77 Cream Shampoo fi 
Ym Advertising Ltd Can 
iz t national dail and 
Sundays, women Magazines and 


provincia press 

LAUNDRY SERVICE DEVELOP. 
MENT = P PR account fo 
Gorings Lt 

GARI MINE: - TD., importers of 
Parisian knitwear, for S. C. Pea 
cock Lid. Campaign i lected 
women's journals 


ee 
CLAYTONS, using large spaces 
I ondor y ngs nd bus sid 
to introduce a new orange squash 
(S. C. Peacock ) 
PRESSED STEEL CO. LTD, using 


arge spac n London ev g 
sonal da ind Sunda ind 
. « : manere or 
‘ i | The d 
g Samson Clark & 
Co. Lid.) 

INDIA TYRE & RUBBER CO. 
LTD., using S mM provincia 
press Lond evening and 

itiona!l da and Sundese for 
India’s new Giant Tyre (Long 
ys & Hofima Lid.) 

VOSEMAR LTD. 4 
spaces ling page 
) pa i Jail i 
S i ig 

“ “ am ' 
Osb P ( Lid.) 
MORLEY . 
' 1\ a rr can 
pag I I W 
& Pa I 
YARDLEY & CO... LID. using 
. — vd da: 
up i ‘ and’ Su 
day d t ‘ nev 
f j WS. Crawf Lid 

REVLON INTERNATIONAL 

CORPORATION, Z 
w Da f ¢ irge pace 


nation s and Sundays 


women § magazines provincia 
papers and trade press to intro 
fu Satin-S« setting ) 

(McCan Ericks Adv g 
Lt 


M AX FAC TOR, using large spac 
ational press and wom 

magazines for Satin Flow facia 
cleansing lotion (Crane Pub 
hieity Ltd.) 

ALFRED BIRD & SONS LID. 
ising full-page in Daily Mirror 
half-page in Daily Express. f 


pages ! women’s magazin 
13 in. x S co n News Chronicle 
nd Daily Herald, 15 in. x 6 cols 

Daily Mail, and large - seen 
n trade press for new Past 


Mix (Young & Rub oom Beat 
cot NTY LABORATORIES LTD.. 


i Sun 
days. and 
= f ul Sham 
00 (Y« Ru im Ltd.) 

IHOMAS HEDI FY & CO. LTD. 
alf-page in Daily Expre 
allt pag iT d iarge spaces in 
national dailies and Sundays. full 
1Our page womens maga 
nes and large spaces in provir 
il and ide papers for New 
Oxydo (Erwin Wasey & (¢ 
Lid.) 
THOS. Dt LA BUE & OO. LTb.. 
ng half-page in th Dai 
rz upre Dai “Mai ind Dai 
Vis pages, half-pages and 
three-qua rier pages in general in 
C magazines Tgce spaces 
) Z dailies and Sur 
days half pag ind large spaces 
n provincial papers and doub! 
yage spreads in trade journals fx 
new rang a (Dor 


i Adv 
MARRINER KNIT TING WOOLS, 


g wome magazines (Ber 
tt Williams (Advertising) Ltd.) 
NYLESKA NYLON SCOL RERS, 
man's weapon. Get 


¢ Williams Adve rising) Ltd.) 

PHILIPS ELECTRICAI LTD. 

NG 1u0na Sur 
days weekly and montniy maga 

s f new campaign (Erw 

Wase vA Ch Lid 

Al FRED a &. SONS LTD. 
sing f f colour t 
women < gazines for new 
Icll-O campaigr (Young & 
Rubicam Ltd.) 
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Type E-54 


there 


Often, 


is little to choose between two sound pieces 
work—-except the “Acrograph”™ finish that turns a 
workmanlike job into a winner. For tip-top retouching 
ill kinds, from the broadest effects to the most delicate 
ind for sensitive finger-tip control a way trom fine 
hair lines to flat tints—the inevitable choice is 
Ww Dept Als 
AEROGRAPH | 2 os 
fu ails of Ac 
gr Air Brushes 
AIR BRUSHES ( ressor 1 Pre 
re Regulating Tank 
The Aerograph Co., Ltd. (Sales Division) 
47, Holborn Viaduct London, €E.C.1. CliTy 4361 (5 


Factory at Lower Sydenham, S.E.26. 


lines) 


red sable hair 


nickel ferrules. 


brushes 


FLEXY BRUSHES LTD. 
Glossop, Derbyshire 


A fine selection of pure 


brushes with seamless 


Made by craftsmen, 


for all types of art work. 


bout Christmas 
Top S xecutives 


Practically every top 
list of important frier 
and co-operation ar¢ 
tion of suitable gift 

year there comes thx 


And the nearer the toy 
for each gift, to serve mn 
prestige of the giver 
But for the 14,000-« 
whom 91", are in 
problem will be cas¢ 

in the October issuc 
CHRISTMAS GIFT 5S 
ot considerable a 
appropriate gifts for infil 
If you merket 
presentation at Chr 


a comm 


Business 


sRo Fleet St 


From your usual tuppiser. 


Publications 


ADVERTISER'S WEEKLY 


and 


Business executive has a 
i contacts whose goodwill! 
tained with the presenta- 
ristmas-time—and every 
jucsuon—what to buy ? 
re difficult the problem, 
purpose, must reflect the 
1S please the recipient 
ribers to BUSINESS, of 
lop Executive class, the 
year by the publication, 


he journal, of a special 
MENT This will be 
in the selection of 


icnual acquaintances 


agity 


uitable for top-level 
tuume, it should certainly 


be advertised to the affluent, interested readers of 
Bustness—and the October CHRistmas Grp 
SUPPLEMENT 18 the right | sychological Oc asion 


Ring the Advertisement Director at 
CHAncery 8844 NOW 


Business 


Limited 


London, #.¢€ 4 
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ADVERTISER'S WEEKLY 


Advertiser’s Announcement 


“MISS TELEVISUAL” 


“ Miss Tele i * is now available to advertise 
your pro ‘ommercial TV 

For information on how the Televisual Plan can 
be tailored to t your own special needs, write 
Televisuals Lt Berkeley Street, London, W.1, 
or telephone Mayiair 2712. 


For full information about 


TELEVISUALS 


(Trade Mark) 


THE Ni W TECHNIQUE 
IN 1.5. ADVERTISING 

rOR THE 
SMALLER ADVERTISER 


Send today for your copy of 


THE TELEVISUALS 


to 


PLAN 


(Copyright) 


TELEVISUALS LTD. 
15 BERKELEY ST., LONDON, W.1 


(Mayfair 2712) 


The words * Televisual” and * Televisuals ” 
are the Trade Marks of Televisuals Ltd 


Ad floats in 
Soho Fair 
procession 


Gerrard Street Post Office is 
among the organisations to enter 
floats in the procession on the 
first day of the Soho Fair. The 
Fair will be held throughout the 
week beginning Sunday, July 10 

Other concerns entering either 
floats or walking entries, include 
the Visual Arts Club (live 
models), Rothman (coach and 
horses), Fox Films (men on stilts, 
publicising their film “Daddy 
Long Legs”), Guild of Somme- 
liers, Charrington’s (pony and 
cart), Shafi's restaurant (a decor- 
ated vintage car), the Nether- 
lands Embassy (Dutch organ), 
London Dance Group (dancers), 
Barclay Perkins, London Weav- 
ing Centre (weaving demonstra- 
tion on float) Dispensary for 
Sick Animals (ambulance), W. D. 
& H. O. Wills Woodbine train), 
A. E. L. Mash (Lambrettis), Cur- 
tis Distillery, Shaw & Kilburn, 
Crosse & Blackwell, Walls Ice 
Cream, Greek Wines (horse- 
drawn chariot), and Cecil Gee (a 
sedan chair) 

It is hoped to publicise the Fair 
by posters. In the procession the 
floats and other entries will carry 
the names of the firms or 
organisations sponsoring them 

The BBC is covering some of 


the events du g the week 

A brochure, Welcome to Soho, 
published by tt British and 
xeee can Ff Press Ltd., at 


Is. 6d. for the Soho Association. 
carrying advertisements both 
from Soho firms and national 
advertisers, will be on sale 
@ Continued fron we 736 
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@ Continued from page 774 


Current Advertising 


Sundays, and weekly and monthly 
magazines 

New copy angles have been 
evolved. Advertisements will fea- 
ture famous theatrical and sporting 
personalities 

Philips have circulated to dealers 
a three-colour broadsheet which 
gives details of their advertising 
Particulars of several new sales aids 
are also given in this bulletin 
Agents are Erwin Wasey & Co, 
Ltd. 


Full coverage for 
new cosmetic 
Feat her by nish, a new make-up 
by Ya _ is to be introduced with 
‘ sing next month. Much 


of the pre earn will be in colour 
and coverage will take in most of 


the country. 

Women's magazines will carry 
full-pages in colour extensive 
advertising has been bo — in pro- 
vincial evening and dail apers, 
and national daily and Senter 
papers will be used late the year. 


W. S. Crawford Ltd. he handle 
the account, state that the product 
will be in four shades. Large spaces 
in the trade press are telling retailers 
about the new product. 


Animal theme for 


new Jell-O ads 


Next Monday Young & Rubicam 
Ltd. are launching a new campaign 
for Bird's Jell-O. The new campaign 

atures six differ animals—each 


advertisement ing one animal 
only in full ¢ 

Spaces being taken include full- 
colour pages n all the leading 
women magazines, and all six 
advertisements will run concurrently. 


IPA EXAMINATION RESULTS 


ASSOCIATE MEMBERSHIP 
Anprews, John Albert (S. H 


B n | woop, Norman 
\ (B & Barratt Ltd.) 
Bonpb, N Arthur (S. H. Ben 
I B \ 1 Charles (S 
B n Ltd.), *“Crircuitey, Ronald 
Alfred (Erwin W & Co., Lid.) 
t s1 Keith Maclean (S. H 
B Ltd.) i BRASS, Pette 
At (S. H. B mn Ltd.), FicG 
WwW 1B " R. S. Caplin) 
Frencu, G ze Walter (S. H. 
Benson Ltd Garpetr, Ronald 
Star vy (A Warden Ltd.) 
Geirritus, James Newlyn (John 
Haddon & ( Lid.), Hitey, 
Edwin Henry (I Wasey & Co., 


Please Note 


WESTERN INDEPENDENT 


and SOUTH DEVON TIMES 


NEW ADDRESS IS 
ROYAL BUILDING, 
ST. ANDREW'S CROSS, PLYMOUTH 


Telephone Numbers Unchanged: PLY 62123/4/5 


LONDON OFFICE: D. L. CLACKSON, 80 FLEET STREET, EC4 Tel. FliEet 2626 
MANCHESTER OFFICE A. ELLIS, CROMFORD HOUSE, MARKET ST. Tel: Blackfriers 6987 


Ltd.), HuGcues, David Arthur Pr 
(Stanley D. Dickson), Kier, Israe 
(Tibbenham Publicity Lid.) 
LAVERTON Hubert Miles (S H 
Benson Ltd.) 

Lyon, Iain Wallace (W. S. Craw- 
ford Ltd.), *May, Leslie Horace 
(T. Booth Waddicor « Partners 
Ltd.), NewsTeaD, Frederick Charles 
Godbolds Ltd.), Pace Peter 
Lascelles (Graham & Gillies Ltd.), 
Ross Bernard (Rowlinson- 
Broughton), Taytor, Gerald Peter 
(Mather & Crowther Ltd.), Trrron, 
— Harry & S. Caplin Ltd.), 
Wrysrow Arthur Frederick 
(Armstrc ng-Wa rden Ltd.). 

distinction. 
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GRIER CLASSIFIED ADVERTISEMENTS 
TECHNICAL | | Sigir reac a: maser Cynics, ke | "tore rove 
COPYWRITER a on tne fs eine a angi aero | SHE FF VEL D 


Weekly.” 180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25) to be a lucrative focal point 


Required for good creative work. 
Must be able to absorb technical APPOINTMENTS VACANT We are looking for a 


briefing and produce ideas from Situations Vacant: “* 
the “ blank paper stage nt 
He will be expected to write i applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 


arresting copy on technical sub- unless he or she, or the employment, is excepted from the provisions of the VISUALIZER-TYPOGRAPHER 
jects in the style appreciated by Notification of Vacancies Order 1952." 


The engagement of persons answering these advertisements mast CREATIVE 


to support our present studio mana- 
ned technical men Adver- } er in satisfying the demand for 
tising Agency experience an irst-class work on a variety of 
ivantage but not essential. The RT T Ss Technical and Store Accounts 
essful applicant will have— More than usual ability is called for 
a 7 r tin . bs -* : in Visualizing and Typography with 
his - mati y hte under- Are you really a first-class General Artist? Do you a “more than usual" salary and 

iken a part, or full-time course " . - P 
want to work on top line : yun Z < opportunity to progress. (Pension 

study in chemistry, physics of oO we c oF ¢ accounts in a modern Studio 


ind a yngenial atmosphere? Do you ws to Scheme) 

er science, and should have . congenia: atmospnere © you want a top if you can prove your worth and 

ked for a period in the com- salary with holidays this year ¢ support it with specimens, apply 
) en =, 7 oe ” stating age, level of salary now 

y of scientists or technologists If you can say “ yes” to all these questions and add earned and what your ultimate 


{pplications in writing to that you are proud of your work, then ring hopes are in connection with your 


THE DIRECTOR, -E jos to— 

'. G. SCOTT & SON LTD., MAYFAIR 5560 H.E. BOULTER PUBLICITY 
CROWN HOUSE, or write LIMITED 

143-147 REGENT STREET, W.1. DAVID JUDD ASSOCIATES LTD. Stentor House, 16 Moncriefle Road, 


_ = 2 Sheffield 7 
BUS ADVERTISING SALESMEN (2) 3 ALBEMARLE STREET, W.1 for an appointment. 


ile—one resident Midlands, one We have been waiting for you. ASSOCIATED BROADCASTING CO. 
Gane oe Must have proved record . LTD. has a vacancy for a Secretary 
selling advertising Well-known to one of the Directors. High speeds 
stional company. Age, career with ADVERTISEMENT MANAGER for CLASSIFIED ADVERTISEMENT and ability to work at pressure essen 
dates, salary and commission ae professional journal (London). Know REPRESENTATIVES required by tral Apply in writing to the Com 
Box 1264 Ad. Weekly 180 Fleet St EC4 ledge architecture asset. Write, stating well-known engineering journal for Re at Television House, Kingsway 
qualifications and salary required | Southern Midiand and = Northerer C2 
Box 1249 Ad. Weekly 180 Fleet St BC4 areas Keen, energetic young men 


GENERAL AL 1 -ROUND ARTIST required by ba me = have an opportunity ‘ 
bury Advertiing Agency” Good | saline Sieplay sesce. Apply, sivin ARTISTS 
qual fica Geet enn eh Views age and full particulars, to 

ARTIST EMD 


Bar 9507 Box 1310 Ad. Weekly 180 Fieet St Ec4 
"7 required 

Familiar with technical subjects, | | . 
required by MACHINE TOOL SECRETARY REQUIRED REPRESENTATIVES There is a career of opportunity 
SALES organisation in the Mid- required for Screen Printed and Sto and promise in this important 
oni & For Media Director of Young and Enamelied Signs. Excellent prospe Agency. If you have experience 
—_, po gall be g pees ee Rubicam Limited. Must be compe- on Commission basis. Areas: Nor | and ability in finished work or 
capabie of p py er inished ii tent and experienced in Agency work Central and Southern England, Wa design and visualising and would 
work for vertisements and and Scotland. Write like to work in ha and con 
House Journal Editorials. Know- | | "Phone PERSONNEL MANAGER, Box 1257 enial surroundings, chen welee 
——+ png ne Agee | HYDE PARK 6757. Advertiser's Weekly 180 Fleet St E°4 or an interview and enclose de- 

He eed = » age tails of age, experience and style 
salary req AMBITIOUS YOUNG MEN, aged | TECHNICAL ILLUSTRATORS | of work at which you excel, 
Box 1276 iS. who wish to make career quired for permanent positions Applications to 

. in space-selling are required well hour, S-day week Overume ( ' 

Advertiser's Weekly 180 Fleet St EC4 known Fleet Street group of pub- quired) at higher rate BSP. I Box 1284 


ishing mpanies £7-£8 per week tries Ltd. (Ref. T1/21), Elstree A ' 
AN OFroRTU NITY ee for a first - salary will be paid during comprehen- Boreham Wood (On bus route i dvertiser's Weekly 180 Fleet St EC4 


with manufac- sive traiming Phone Mr. Matthews 107, 306, 355 and 358.) Phone ! 
men’s outer | CHAncery 8844 | tree 3311/5 ABLE PRODUCTION MAN is offered 


tA , - ; : early opportunity of becomun, 
- & men SECRETARY required by Advertisement | SECRETARY, age 19-26, require Production Manager of medium-siz 


| aspects of promotion Manager of technical publication sales Promotion Sectic West End Agency, handling quality 
f-sale publicity and offers | Permanent position requiring good | industrial firm Good : accounts All-round production and 
for the right applicant shorthand and typing and involving hand and typing ny , media experience with umilar agencies 
treated in strict confidence work on “‘make-up,"’ production, etc. | with knowledge of DP gm aCater essential. Write in confidence, experi- 
details of age, experi- Five-day week, salary according tion Interesting WES scope | ae and commencing salary required 
ay : experience. Write, giving full details, t | advancement App 
Box 1321 Ad. Weekly 180 Fleet St BC4 Box 1317 Ad. Weekly 180 Fleet St BC4 Box 1260 Ad. Weekly 180 Fleet S Box 1175 Ad. Weekly 180 Pleet St BC4 


Narveds raquare @ An exceptional opportunity for A 
FASHION 


conetinatiis A FIRST-CLASS VACANCY 
If you have the right experience; COPYWRITER occurs in the Publicity De- 


if you get on well with people; and partment of a well-known 


if you prefer the variety of work An exceptional opportunity in a leading Engineering firm in the 
d the wide interests that a store 
~ ty we should like to hear London Publishing House awaits a first- Midlands. Applicants should 


from you. class Copywriter. The position offers be 25 to 30 years of age, of 
But, you must have been writin a generous salary with excellent pros- anal ail 
fashion copy for some time an pects. 5 day week. Summer holiday this os ucation, and with 


- pte» T, year. Applications will be dealt with at some experience of litera- 
v - 
ciation of artwork and layout high level in strict confidence. Write, ture and advertisement 


would be an advantage. giving full particulars of experience, age, production, copy writing, 
Please write in the first instance, salary required, to etc. 
in confidence, to the Staff Mana- 


er, Harrods Ltd, London, Box 1333 Box 1108 
S.W.1, giving full details of 
previous experience and salary Advertiser's Weekly 180 Fieet Street EC4 Advertiser's Weekly 180 Fleet St EC4 


required. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 
| 


Suuetioms Vacant: “* [he engagement of persons unswering these advertmeements mot 

be made through 2 Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicast is 2 man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


| 
YOUNG DRAUGHTSMAN/ DESIGNER 
required by 
Leading London Exhibition Con- 
GENERAL ARTIST tractor. Experience in Stand 
Designing preferred. 
If you have had up to two years’ studi Box 1335 
experience and feel it is time you found Advertiser's Weekly 180 Fleet St EC4 
a happy group in an old-established 
medium - sized Adcivertising Agency 
where you can widen your kn _— ase ae” Be OFFICER required 
‘ a i Division of a larg 
and feel comfortably set for a sational ae sation The essent 
gressive future then phone HOL wal yualifications are good journa latic 
§946 for an appointment wit! he abilit and practical experience ot 
Studio Manager, E. W. Barney Ltd., Press and B.B.C. liaison. Age 28-35 
4 New Court, Lincoln's Inn, W.C.2 The vacancy must be filled in the near 
future Holiday this year Salary in 
. All members of our studio know of thi accordance with qualifications and 
advertisement xperience Write one ful = 
is offere SS eae Stn 
age age salary req sired, et 
PRODUC TION MAN, age 20-30. re Box 1328 Ad. Weekly 180 Fleet St EC4 
complete responsib 


ants. Agency exper Excuse me ! 


nida rrang Pr.t 
He lida) arra igeme this way a moment— 


permanent p osition sae Soe oat os "| SECRETARY/S.H.TYPIST 


( & all-rounder office routine) 
ADVERTISEMENT REPRESENTA. 
TIVE 


Would you mind looking 


To work alone with Sales Director ar 


= Soe London for 10 ya London Office High Class Designers & 
nent tecuatcal Journal,  Esceptions Colour Printers. Age 25/35. Must be 
laggy won wuh salary and — personable, adaptable and very, very 
: oo Roe Proven ability Fu capable. Phone LANgham 94/4. 
4 Pp ¢ se 0 
Box 1308 Ad: Weekly 180 Fleet St EC4 SECRETARY SHORTHAND TYPIST 
INVOICING. A young man or womar yuired for executive of London 
s + with understanding of art. block and A ivertising Agency Five-day weck 
bm typesetting invoicing is offered a pro Canteen facilities Holiday arrange 
gressive and well-paid post Apply ments honoured Previous experience 
y letter in the first place to Staff rf Ager cy work not essential. Write 
Manager G S Rovds Ltd 160 giving details t 
Piccadilly, W.1 Box 1312 Ad. Weekly 180 Fleet St EC4 


in busy publicity department 
, of large London Opportunity 


| publishing organisation for Young Lady with 
| it Production Experience 


Excellent opportunity for man or woman 


of proved ability with modern ideas and 
Lady Assistant required for two Account 
sound typographical knowledge. 
— eS Executives in medium sized West End 
Agency. Must have practical production 


q F ; experience to organise adaptations, super- 
Full details of age, experience and salary 
vise all work through Production and 
required to : Printing Departments, and generally assist 


i in keeping records, schedules, etc. Short- 
oN BOX 131 8 hand typing an advantage. Good condi- 


hag tions, 5 day week. 


Advertiser's Weekly 180 Fleet Street EC4 


WRITE FULLY 


Box 1327 
Advertiser's Weekly 180 Fieet Street EC4 


‘Phone your classifieds to CHA 8844 (Ex 25 
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June 30, 1955 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


NEW ART STUDIO wants 


The Finest 
RETOUCHERS 
LETTERING ARTISTS 
SCRAPER ARTISTS 
£15-25 a week, according to ability, plus 
BONUS. Holiday arrangements met 
Deo not write unless you're really good. 
if you're worth more than €25 a week 
te us—we're still 
Also REP required. Good prospects, high 
earnings and congenial post for successful 
man very backing given 
. Box 1334 
Advertiser's Weekly 180 Fleet St EC4 


nterested 


BILLPOSTING RECORDS CLERK 
(female) required to take charge ol 
a sect recording out 
door advertising activities Essential! 
qualificat expenence 


nd and t 


ng salary approximately £500 
ge and experience. Four 
weeks annual leave Apply 
PD MS/ADV, Staff Records, Park 
Royal Brewery, N.W.10 
PUBLICITY department of major film 
company requires urgentiy an ex 
perienced press officer/copy writer 
k is @n interesting and progressive 
young person with initia 
plenty of ideas (who can write 
quickly and lucidly) in which creative 
ab * more important than “‘con- 
tacts Write, giving full details of 
experience Stating age and salary 
expected, to 
Box 1329 Ad. Weekly 180 Fieet St EC4 


GESTETNER LIMITED 


require an additional artist (male) in 
their Art Department for preparation 
of technical line drawings. Five-day 
week. Canteen and Welfare Facilities. 
Telephone: TOTtenham 1050 for 
appointment or call with specimens of 
work :— Personnel Department, 
Broad Lane, Tottenham, 


for a 


ASSISTANT 
PRODUCTION MANAGER 


required by 
EAST AFRICAN ADVERTISING 
CONTRACTORS LTD. 
NAIROBI. 
Applicants should have had a few years’ 
Advertising Agency experience The 
successful applicant will be eligible to 
join the Company's pension and 
medical fund. Write for an interview, 
giving details of age, experience and 
marital status to :— 

Managing Director, 
AFRICAN AMALGAMATED 
ADVERTISING CONTRACTORS 
(EUROPE) LTD 
tt, Argyll Street, Oxford Circus, 
LONDON, W.!. 


ARTIST, capable 
ck Layouts Finished 
Journal advertisements 
chures, etc Interesting 
work, good salary 
Box 1215 Ad. Weekly 180 Fleet St BC4 


GENERAL 
ARTIST 


Applicant with first-rate general 
experience for firm of Publicity 
Consultants, S.W.1 area, specialis- 
ing in engineering publicity. 
Retouching and ability to produce 
technical drawings desirable. 
Salary according to ability. 


Box 1193 
Advertiser's Weekly 180 Fleet St EC4 


EXHIBITION 
DESIGNER 


modert 


STAND FITTING 
wanted Must have 
ideas and be capable of first 

visuals. Good salary and condi 

Please write in the first instance 

Chief Designer, Olympia Ltd.. 
Kensington, London, W.14 


SPACE SALESMAN 
t-class cinema media 
t position for suit 

se with excellent references 
should apply. Magnet Advertising Co 
Ltd., 91 Stoke Newington Church 
Street London 16 Phone 
CLIssold 6991 


ADVERTISING 


require firs 


accurately, but 


B.O.A.C. HEAD OFFICE 


B-0-A-C 
REQUIRE ASSISTANT TO ART EDITOR 


Applications are invited for an Assistant to the 
4rt Editor in Advertising Branch, Airways Terminal, 
Victoria, S.W.\ 


Basically he must be a typographer who can cast off 
should also 
finished colour layouts from rough visuals supplied, and 
on occasions simple finished artwork 
knowledge of reproduction processes, and art buying and 
be prepared to assist generally in the day-to-day adminis- 
tration of a Department engaged mainly in the preparation 
of artwork for sales promotion literature 


Salary scale £742.10 — £867.10 
Write giving age and full details of qualifica- 
tions to arrive not later than 8th July, 1955. 


The above application should be addressed to STAFF MANAGER 
AIRWAYS HOUSE . BRENTFORD - 


be capable of producing 


He should have a 


MIDOLESEX 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


PRITCHARD 
WOOD 


have a vacancy for a 


BRILLIANT™ 
COPYWRITER 


x We like polished, trenchant writing at 
Pritchard Wood's. but by “brilliant” 
we do not mean a inan we must keep 
on ice until we have a specially noble 
bit of prestige copy to write. If he can 

hard- 

be brilliant 
be sufficiently 


write brilliant, down-to-earth, 


selling copy, that will 
He 


experienced to have a few good schemes 


enough. should 
to his credit and young enough to 
devise new and different ideas for the 
accounts he handles 

Write fully and confidentially to the 


Creative Director at 


F. C. Pritchard, Wood & Partners, Ltd., 
25 Savile Row, W.!. Telephone: Regent 7080 


Phone your classifieds to CHA 8844 (Ex 25 
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ADVERTISER'S WEEKLY 780 June 30, 1955 


CLASSIFIED ADVERTISEMENTS 


' 
nde thecagh « Least Odiae of cas Ua of ors yment 
Agency if the applicont is « man aged 1 i licdaies oro ecmans an 4a eae 
unless be or she, or the employment, is the provisions of 
Notification of Vacancies 1952. 


EXPERIENCED CREATIVE ARTIST 


For production of catalogues, trade and press 
advertisements. Good salary and Contributory 
COPY WRITER Pension Scheme. Five day week. Interviews by 

arrangement. Accommodation available in Com- 
pany’s hotel. Send full details, including age and 
experience, to Staff Manager, 


Required by THE BRITISH BATA SHOE CO., LTD., 


| EAST TILBURY, ESSEX 
Leading London Agency | 


— FOR ONE MORE. We want YOUNG MAN as internal Assistant 


ing keen visualiser—who is required in the Advertisement Depart- 
““arriving’’ rather than one who has ment of The Schoolmaster and 
: ed to » the lively Creative Woman Teacher's Chronicle (Official 
jling a wide variety of Journal of The National Union of 
co accounts Write, giving Teachers) Experience in handling 
ls, to the Art Director classified ptt agg an advantage 
at Ro & “Parke er Ltd., Rapier . Pleasant conditio pension scheme 
Turnmill Street, London, E.C good opportunity. "Write giving details 
. p * and indicating salary required, to The 
Only an experienced copywriter ADVERTISEMENT MANAGER re- | Schoolmaster Publishing Co. Ltd, 
¢ | yuired London for established Hamilton House, Hastings Street, 
| Engineering Journals Must be London, W.C.1 
. experienced, first-class salesman 
who h.s worked on | Box 1293 Ad. Weekly 180 Fleet St BC4 PERSONAL ASSISTANT 
to train for executive position with Colour 
- . THIS RAPIDLY EXPANDING ge - a 
t+ -— » ont v or VCtiOn assistant im gency or 
large i’ ional Accounts AGEN CY has a print department Advertising Department may be suitable 
larger thar 10st Many of the —age preferably 20-26 
writers in it are technical authors, but Pleasant personality essential as part duties 
- 1 . more and more of the literature we = a ee the Company 
' n e r ’ . 7 » 1 ully in confi i n 
will i nsidered. are pea S requires 2 — lighter naan ce Ale dence, stating present 
¥ toucn uS fF weees a tine oppor- | H. P. Dorey & Co. Ltd., 
tunity for a versatile — —— | Eastern Avenue, Romford, Essex. 
. 1° print a reaily satisiying outiet for is 
at ' ; > sam (or wo 7. . . 
( anaicatles must have the a S men f a '~ = BENN BROTHERS LTD. have on 
write enthusiastically shout machinery | gbenimg, i the, London area for 
‘gy @ ae : the next whe n talk about oil om a 
Ino rf i ortan ournals ’ 
3 flau ) initiate Campaigns tanks in the morning and rave over . a saved . ea ve ~~ : 
: f appointment is a full-time one 
radiograms after lunch If you feel straight salary b , rome - 
fj ¢ the writer fo ” have - ‘ —— we & even 
‘ e « ‘ ° 7 ar - c a se allowance. It will be given ¢ mar 
; ~ undeveloped at in this direction ferably bb atie . 
we inc thin . In themes then write and tel! us Age is unim- a my Bs. Ba _ “ 
- portan at mention this and also the who is seeking 00 make P or omen 
salary you have in mind Holiday > : i 
‘ . 2 a firm where there are = exceilent 
rather than in commitments will be honoured Rh ge. 
Box 1338 Ad. Weekly 180 Fleet St EC4 Applications, which will be treat 
i | oun. ESTABLISHED FIRM publish aT ae eS On 
x - - - - pudlishing of previous career, age anc 
. individual advertisements. high-class west-end media require required, and be addressed I 
sole advertising representative Part- Managing Director, Benn Brot! 
, time ‘possible Write Ltd Bouverie House, Fleet Str 
f Salary will be according to Box 1315 Ad. Weekly 180 Fleet St BC4 London, E.C.4 


ability. CHANCE OF A LIFETIME! | | MEDLEY. ByANE & co tro 


140 PARK LANE W.! 
with a leading Invite applications from up-and- 
i, i coming 

8 e 


and still expanding CREATIVE | 
DISPLAY ORGANIZATION 
Letters giving fullest information of previous LAYOUT MEN 


for a man capable of getting and agency trained—who would |ik« 
experience but without specimens at first, to handling large business from to take up a newly-created 

National Advertisers. appointment within their Studio 
They offer the right man a good 
salary, excellent prospects and a 


He will need top level selling 


ability, good contacts, and a wide and interesting variety of 
Box 1326 knowledge of advertising and accounts to give thought to. They 
display. He will be given first expect in return fresh, workable 
class su rt, a free hand, and ideas, ably translated into slick, 
Advertiser's Weekly 180 Fieet Street EC4 ene of the HIGHEST EARNING poseneee rouge. Write stating 
j age, details of experience and 

opportunities in the industry. present cslery, please. te 

Box 1337 THE ART DIRECTOR 


or ‘phone 'MAYfair 5026 
Advertiser's Weekly 180 Fleet St EC4 . 7 


Phone your classifieds to CHA 8844 (Ex 25) 
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June 30, 1955 


CLASSIFIED ADVERTISEMENTS 


AUSTIN KNIGHT LTD. 


have vacancies for 
LAYOUT MAN... 


age about 25, agency trained, 
able to produce good slick lay- 
outs for presentation. 


PRODUCTION ASSISTANT. . . 


fully experienced in general 
production routine and sound 
knowledge of type. 
Write or ‘phone 
S. CORTHINE, 
AUSTIN KNIGHT LTD. 

2122 SHAFTESBURY AVENUE, W.C.2 

TEMpie Bar 7801. 


JUNIOR PRODUCTION ASSISTANTS 
(two) required by Scientific Publishers 
m W.1 area Write, stating age, 
experience, and salary required, to 
Box 1308 Ad. Weekly 180 Fleet St BC4 


LAYOUT /GENERAL ARTIST re- 
quired. Young man capable of pro- 
ducing pencil resentation roughs ; 
also lettering mY some finished work. 
Write or ‘phone for 
Joughin Advertising Ltd., 

Street, Guildford el. 
ing details of age, experience 
salary required 


MANCHESTER 
EDUCATION COMMITTEE 
REGIONAL COLLEGE OF ART 


John H. Holden, A.R.CA., 
A.T.D., R.BSA. 


Principal 


Applications are invited for the follow- 

ing posts :-— 

(oc) SENIOR LECTURER IN TYPO- 
GRAPHY. A thorough knowledge 
of typography, printing and process 
reproduction essential. Candidates 
will be required to possess appro- 
priate qualifications such as A.R.C.A., 
A.T.D., etc. Trade and Professional 
experience would be of particular 
value. 

Salary in accordance with the Senior 
Lecturers scale of the Burnham 
Further Education Report, 1954. 
Men, £1065 x £25—41215, women 
(852 x 220—£972 

LECTURER IN COMMERCIAL 
DESIGN to teach Commercial 
Design subjects to N.D.D. level with 
special emphasis on Creative and 
typographic layout. Industrial and 
teaching experience desirable. 
Salary in accordance with the Lec- 
turers scale of the Burnham Further 
Education Report, 1954. Men £965 
=x £25—41065, women £772 x £20— 
£852. 

Application forms and further particu- 

lars may be obtained (stamped, addressed 

foolscap envelope) from the Chief 

Education Officer, Education Offices 

(P.O. Box 480), Deansgate, Manchester 

3, to whom they should be returned by 

16 July 1955. 


ACCOMMODATION 


SHARE OF ONE-ROOMED OFFICE 
available in Leadenhall Street ares 
Box 1316 Ad. Weekly 180 Pieet St BC4 


FURNISHED OFFICE. ‘phone. scre- 
tarial services available Strand area 
Bor 1313 Ad. Weekly 180 Fleet St BC4 


*Phone 


APPOINTMENTS WANTED 


APPOINTMENTS WANTED 


TOP SALES EXECUTIVE 


Fully qualified technician with 15 
years’ experience in all aspects of 
printing, advertising and sales, is 
returning to Britain. At present 
Sales Manager of reputable Process 
and Lithography House in South 
Africa, seeks position in eee or 
its environs. Age 34 yea 

Will be arriving in U.K. Middle of 
July and would be available imme- 
diately. Further information from 


Box 1320 
Advertiser's Weekly 180 Fleet St EC4 


DESIGNER (FSIA), wide experience, 
brings intelligent approach to problems 
concerning design and production of 
all printed matter. Enquiries invited 
Box 1322 Ad. Weekly 180 Pleet St BC4 

FRENCHMAN, 20, draughtsman in 
type. experienced typogra secks 

tion in London from August 
x 1304 Ad. Weekly 180 Picet St BC4 


| am a successful T.V. Producer and 
Scriptwriter in Canada. Now 
i are ilable in England 
gladly return. What 


! would 

offers ? 
Box 1340 

Advertiser's Weekly 180 Fleet St EC4 


ASSISTANT EXECUTIVE (31), public 
school education, agency trained, retail 
selling experience, seeks opening as 
Assistant to Display Manager 
Box 1330 Ad. Weekly 180 Fleet St BC4 
* HAND-PICKED " SECRETARIES 
available.—The Wigmore Agency, 67 
Wigmore St., W.1. HUNter 9951/2/3 


PUBLICITY AND 
PUBLIC RELATIONS 
A MAN OF 25 


Wants a responsible job where he 
can make the opportunity, as an 
assistant to Company Director. 
Publicity or P.R. executives. Now 
managing magazine. Well edu- 
cated. Tri-lingual. Experience in 
Commercial Radio. Press media. 
Sales and distribution. Knowledge 
of type. Organising ability and a 
flair for publicity. Specialised 
knowledge in the Far East. Highest 
references. Gumption and initia- 
tive. Only those genuinely inter- 
ested need reply. Knowledge of 
Company accounts, law and 
personnel management. Very 
widely travelled. Competent 
journalist. 


Box 1336 
Advertiser's Weekly 180 Fleet St EC4 


ACCOUNTS EXECUTIVE (27), all 
round agency experience (including 
copywriting), wants a responsible post 
with genuine scope 
Box 1324 Ad. Weekly 180 Fleet St BC4 


ADVERTISEMENT MANAGER (38). 
ten years’ exxperience, public school 
and university education, secks a 
progressive appointment offering more 
scope for intelligence. initiative, per- 
sonality and drive First-class refer- 
ences 
Box 1325 Ad. Weekly 180 Pleet St BC4 

LAYOUT ARTIST position 
Moderate salary 
Box 1309 Ad. Weekly 180 Pleet St BC4 

INTELLIGENT YOUNG MAN (6). 
with 10 years’ first-hand practical 
experience of Process Engraving. par- 
ticularly Colour Reproduction, seeks 
sound position where his interest 
knowledge and experience can be of 
real 
bility £200-£900 
Box 1276 Ad Weekly 180 Plee: St BC4 


our classi 


requires 


| PRODUCTION 


WORDS FAIL YOU ? 


A WOMAN OF 30 


wants a job as an Assistant Account 
Executive. Now Secretary Assistant to 
the Director running a company's 
Advertising Department. Well edu- 
cated (tri-lingual) with experience in 
client contact work. Enquiries 

Box 11 


8 
Advertiser's Weekly 180 Fleet St EC4 
MANAGER | Print 
Buyer (28) seeks position offering 
pon and fresh scope 
» 1323 Ad. Weekly 180 Fleet Si EC4 


PERSONAL 


COPY, PROOFS, BL oc =e quickly 
delivered by Distric 3 xe 
REGent 1026, 191 Piccadilly, w.i. 


FREE LANCE SERVICES 


COPY 
THAT SELLS 


BY A MAN OF VAST 
EXPERIENCE 
Accustomed to top level 


ADVERTISER'S WEEKLY 


MISCELLANEOUS 


DISPLAYS PROTOTYPES PRODUC. 
TION. >. Hurrell’s Trade Metal 


Works. SHE 5949 


DU ys" ATING, TYPING, TRANS. 
LATION Mina Ash Bureau, 19 

Condul Street, London, W.1. ° 

REG 1738/9 


working from 

Street office and calling on 
London Agents and Advertisers, would 
represent provincial newspaper or 
journal on commission basis Highest 
references 


Box 1332 Ad. Weekly 180 Pleet St BC4 


FOR ORIGINAL GIRL PICTURES— 
Pin Figure Studies, etc ” o 
‘Arts Club models —-s: 
sets. Photo-Union Picture 
12 Soho Square, London, W.1. 


IN WEST AFRICA, where your audi- 
ence is made up of mainly simpie- 
munded and § predominantly 
_— qromedes, “o can estab. 

your Prod Goodwill with 

— }-Dimensional oy ag Ideas 

using Local | 


mn Dem 
3d. P.O for details 
Nueradvertising Sales 
Promotion Showroom, 46 Feleye St.. 
Okepadi, Ibadan Nigeria, West Africa 


BUSINESS OPPORTUNITIES 


Personal investigation and research. 
Press, House Organs, Brochures, etc. 
Special or regular assignments. 

Fees moderate 


Box 1339 
Advertiser's Weekly 180 Fleet St EC4 


Quick 
copywriter knows all kinds 
prices. FLA 7042 


LETTERING BY MAIL. Slick original 
styles Twenty-four-bour service 
Order from Style/Price List De-ails 
on request. No obligation. Headline 
Lettering Service, Moreton, Wirrs! 
Cheshire 


thorough 
our 


ARTISTS for spare-time free lance work 
on various subjects. State qpectalits 
or type a finished work, in sri 
confidenc 
Box 1331 “ad Weekly 180 Fleet St PC4 


FREE LANCE ARTIST required 
specialising in Furniture Illustration 
Phone or write, Richards Advertising 
58 Petty France, S.W.1. ABBey 7372 


MAIL ORDER, illustrations, footweer 
toys, still life and general art work 
The Studio, 63 Great George Street 
Leeds, 1, seeks commissions 


| MISCELLANEOUS 


STOCK PHOTOGRAPHS AND PIN. 
UPS for artists and advertising agents 
For particulars of studio facilities, 
fashion photography and enormous 
model files contact ae Gouop 

24 ensington 


~~ Limited 
Church Street, W.8 Western 4130 


BUSINESS OPPORTUNITIES 


ADVERTISING 
& 
EDITORIAL 
LTD 


24, WORPLE ROAD, EPSOM, SURREY. Tel.: EPSOM 4730 


CONFIDENTIAL 
TO A PUBLISHER 
Are you experiencin 
and ot 
WE MAY &6E 
CO-OPERATING WIT 
ING YOU. WRITE IN 


printing costs 
her difficulties 7 
INTERESTED 
AND HELP. 
ONFIDENCE 


Box 1314 
Advertiser's Weekly 180 Fleet St €C4 


HIGHLY COMPETENT ILLUSTRA. 
TORS required for London repre. 
sentation by lively artist's agency 
Send specimens by registered pow to 
Artist Enterprises, 11 Old Bond Street 
London. W.1 


FAST PRINT SERVICE 


for all Advertising and Sales literature. 
Top Quality Black-and-White and 
Colour photo litho 

GOTHIC PRESS LIMITED 
Euston 5845 Street 


(Opposite Gt. Portland St. Station) 


Offer you a complete per- 
sonal service of high quality 
in all fields of advertising 
and editorial art: Book 
and Magazine illustration 
Strips, Lettering, Design, 
Layout. Whether your re- 
quirements are small or 
large, we should be pleased 
to assist. 


to CHA 8844 (Ex 25) 
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dvertiser’s 
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55/- (oversea 
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PPA RULING ON 


RADIO MENTIONS 
THE FER MERAY. TIMES wt FL Pro- 


has unani 
mousiy agreed that all resolutions 
of the Association relating to radio 


, and television should be rescinded. 
This now means that all members 
of the PPA are free to carry adver- 
tisements referring to programmes 
on commercial TV and sponsored 


radio stations. 


What is claimed to be first trade 


press advertisement to carry details 
of transmission time of an adver- 
tiser’s commercial television spot 
appears in this week's “Draper's 


abedtee double page spread 

announces that advertisement for 

th me tee, wane See 

A survey of every aspect of the ecmas on Lcassyin pak 
P ; "Linda "Lcigh yt --y~" ertising 
printing art, past and present campaign “opens on Thursday, 
Record” — says that the com- 

mercial V advertising will be 

accompanied by spaces in “Woman's 


sic f the International Printin Sunday Mirror,” “Daily Express.” 
o mark the occasion o ) inting Sunday Mirror.” “Dolly Express” 

Exhibition at Olympia, The Times will publish a “Observer,” as well as full pages 
separate Special Supplement surveying every aspect of the Se acai =; Aieeatanen 


Warden Ltd. this week, retiring 
chairman Sylvia Weinberg was 
hostess to her committee chairman 


printing art, past and present. 


The Printing Supplement will survey the historical Sa oo eee ee 
development and cultural influence of printing from the a Amoenced in London this week 
. = t Birmingham commercial 

fifteenth century onwards, and will fully describe the modern | TV transmitter will open “within a 


few days of the beginning of 1956.” 
“In the last 10 years, packaging 


methods, processes and machinery concerned with the 


: re x 7ine : . has regained the leeway lost during 

production of newspapers, books and magazines as well tt~ 4d 4-H 
, : a activities of the Printing, Packagi 

as maps, bank notes and postage stamps. Present day fr 304 —y-— 

tion,” Sir Robert Sinclair, chairman 

styles in typography, layout and illustration of advertising Pitt *--g° tow 

le ill b a PATRA lancheon, held in con- 

will also be discussed. The Printing Supplement will be FX —--*) yt - 8 

J in London yesterday (Wednesday). 

profusely illustrated. | New officers for 1955-56 are: 


| chairman, E. C. Fieldsend; vice- 
m, Sir James Waterlow ; 


PUBLISHED ON JULY 4 ONE SHILLING | Sonsunry Comune, = 6. Cosmet 
Harper, the Hon. Malcolm 


McCorquodale, and P. A. Water- 


THE TIMES, LONDON, E.C.4, CENTENARIES 


From all newsagents ; or by post from 


(See page 727) 
price 1s. 244. inland, 1s. 3d. abroad. “The Scotsman” published a six. 
page centenary supplement. It 
carried messages of congratulation 
from the Queen ~» Prime Minister. 
“The 5 ” began life as a 
weekly on ae 25, 1817. It 
became a daily in 1855. 


on OAIOATOtI SS EPS “Manchest dian” cele 
eS teSS Tete e te tele e tig ietes Sosa s SSeS eS Sass ass OSs aS Sass _ 


brates its contenary on Saturday. 


Published by the Proprietors, BUSINESS PUBLICATIONS Lid., at their office at 180 Fleet Street, London, E.C.4. (Phone: Chancery 8844.) 
June 30, 1955. Printed in England by St Clements Press Ltd., Portugal St., Kingsway, 
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